














+4% +7%
+14% +16%

HY2022 HY2023

Room Nights

ADR

-9%
-4%-1%

+6%

HY2022 HY2023

Room Nights

ADR

-26% -19%

+2%
+7%

Room Nights

ADR





+4.1%





•

•

•

•

•

•

•



⁴



















‒







‒

























•























‒









‒






	Slide 1
	Slide 2: Cautionary note regarding forward-looking statements 
	Slide 3
	Slide 4: HY 2023 A strong first half across financial results, openings and signings;  demonstrates the enduring strength and attractions of our business model
	Slide 5
	Slide 6: Financial performance overview Results from reportable segments
	Slide 7: RevPAR, occupancy and ADR recovery across regions
	Slide 8: US Leisure strength of demand has sustained;  recovery of Business and Groups demand has continued
	Slide 9: Fee margin 330bps ahead of HY 2022, driven by recovery in EMEAA and Greater China
	Slide 10: Net system size growth of +4.8% YOY;  delivered through strength of brands and enterprise platform
	Slide 11: Signings up +11%; development activity robust
	Slide 12: Targeted capital expenditure to drive growth 
	Slide 13: Cash flow HY 2023
	Slide 14: $15bn returned to shareholders since 2003, and our strategy for uses of cash generated remains unchanged Rolling share buybacks routinely expected to return surplus capital
	Slide 15
	Slide 16: An attractive industry and a strong business model that drives growth and shareholder value
	Slide 17
	Slide 18: Essentials and Suites Evolution of our midscale, upper midscale, and extended stay brand portfolio
	Slide 19: Essentials and Suites Continued volume growth; 5.1k properties in the system; 1.4k in the pipeline, representing ~27% future system growth
	Slide 20: Essentials Continued opportunity for growth in our core segment; 4.4k properties in the system;  pipeline represents future growth of ~25%
	Slide 21: Launching a new best-in-class midscale conversion brand  Redefining the midscale market with a differentiated proposition
	Slide 22: Suites An expanding portfolio of extended stay properties across chain scales, in a segment with significant growth potential; pipeline represents future growth of ~45%
	Slide 23: Luxury & Lifestyle Driving high-value growth through an industry-leading collection of brands;  contributed 26% of H1 signings, increasing the pipeline mix and the future system mix
	Slide 24: Luxury & Lifestyle Driving high-value growth through an industry-leading collection of brands;  growth will be driven across all regions and brands
	Slide 25: Luxury & Lifestyle Driving high-value growth through an industry-leading collection of brands
	Slide 26: Luxury & Lifestyle Driving high-value growth through an industry-leading collection of brands
	Slide 27
	Slide 28: IHG One Rewards One year since our biggest transformation and marketing investment;  delivering significant improvements across key metrics
	Slide 29: Innovating our technology and distribution platforms Driving value for our owners and IHG through ongoing, agile and rapid development
	Slide 30
	Slide 31
	Slide 32: Providing a community solar offering for hotel owners Industry-leading offering helps IHG hotels transition to renewable energy and  decrease hotel owners’ electricity costs by up to 10% 
	Slide 33: Conclusions A well-invested, high-performing business that drives growth and shareholder value
	Slide 34
	Slide 35
	Slide 36: Revenue and operating profit breakdown Results from reportable segments
	Slide 37: Revenue growth rate analysis HY 2023 vs HY 2022
	Slide 38: Revenue and operating profit 2021-2023 (post-IFRS 17)
	Slide 39: Revenue and operating profit 2019-2022 (pre-IFRS 17)
	Slide 40: HY 2023 underlying fee business revenue and operating profit non-GAAP reconciliations
	Slide 41: HY 2022 underlying fee business revenue and operating profit non-GAAP reconciliations
	Slide 42: Net system size growth delivered through strength of brands and enterprise platform
	Slide 43: Net system size growth delivered through strength of brands and enterprise platform
	Slide 44: Ordinary shares
	Slide 45: Currency impacts
	Slide 46: A global hospitality leader with 6,200+ open hotels  and a further 1,900+ in the pipeline; driven by clear purpose, ambition, strategy and priorities
	Slide 47: Strong portfolio of 18 preferred brands across chain scales Having added seven brands to our portfolio since 2017
	Slide 48: Luxury & Lifestyle Driving high-value growth through an industry-leading collection of brands
	Slide 49: Luxury & Lifestyle Driving high-value growth through an industry-leading collection of brands
	Slide 50: Premium Uniquely tailored to target upscale customer segments
	Slide 51: Essentials Continued opportunity for growth in our core segment
	Slide 52: Suites An expanding portfolio of extended stay properties across chain scales
	Slide 53: Exclusive Partners Demonstrating the strength of the IHG enterprise platform and desire for strategic partners to join the IHG system
	Slide 54

