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Auto Trader Group plc
Is the UK's largest automotive marketplace

Auto Trader’s purpose is Driving Change Together. Responsibly. Auto Traderis committed to creating
adiverse andinclusive culture, to build stronger partnerships with customers and use itsinfluence to
drive more environmentally friendly vehicle choices.

With the largest number of car buyers and the largest choice of trusted stock, Auto Trader’s marketplace
sits atthe heart of the UK car buying process. That marketplace is built on anindustry-leading
technology and data platform, whichisincreasingly used across the automotive industry. Auto Trader

is continuing to bring more of the car buying journey online, creating animproved buying experience,
whilstenabling allits retailer partners to sell vehicles online.

How to use this report

The following symbolsindicate that
further supportinginformation can
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At a glance

Our company purpose explains why we exist, our strategy is what we do,
and we have clear ways of working, with a strong values-led culture.

The pillars below are strongly interconnected and together they influence whether we're successful

in the execution of our strategy. Over the past 12 months our marketplace has continued to strengthen,
with growing numbers of both buyers and sellers. We are supporting more of the industry using our platform
and data to power their businesses, at the same time as bringing more of the new and used car buying
experience online, on Auto Trader. We've introduced an all-employee share scheme, underpinning the sense
of ownership that already exists amongst our employees, and have evolved our company values.

WHY WE EXIST

Driving Change Together.
Responsibly.

Our purpose of “Driving Change
Together. Responsibly”
encompasses our strategic
approach, ways of working
and culture. As an organisation
we aim to be purpose driven,
principled, and values led.

WHAT WE DO

Delivering on our
strategic focus areas

Alongside working
responsibly, we have three
strategic focus areas:

+ Marketplace: be the best
place tobuyacar

+ Platform: be theindustry's
data and technology
platform

- Digitalretailing: be the

HOW WE WORK

Working responsibly,
working together

Whilst it lacks precision, our
cultureis often described
internally as ‘doing the right
thing’, which comes through as
‘Responsibly’in our purpose:

- Working as one Auto Trader
- Workingin partnership
+ Thinking as owners

WHO WE ARE

Our values define
who we are

Ourvalues are the guiding
characteristics thatunderpin
our culture. They are embedded
into our ways of working and
core to our success:

« Community
- Curious

<> OURPURPOSE-DRIVEN STRATEGY P10 )

<> WORKING RESPONSIBLY P25

)

(} OUR VALUES P41

)
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Chair’s statement

“It's a privilege to
succeed Ed Williams as
Chair of Auto Trader.”

MattDavies °
Chair

INTRODUCTION

It's a privilege to succeed Ed Williams as Chair
of Auto Trader and | would like to thank him
forthe support he has provided to me in taking
onthisrole and acknowledge the immense
contribution he has made over his tenure.

As Nathan summarises on the subsequent
pages, we believe that the drivers of our
future performance are likely to be reasonably
consistentandlam clear asto the value
creation opportunity that lies ahead from
pursuing the strategy thatis outlined below.

RESULTS OVERVIEW

Thisyear marks another strong financial and
operational performance for Auto Trader.
Whilst parts of the automotive market have
seensome softening, the market has generally
beenrobust and more customers than ever
have opted to partner with us. We continue
toimprove our product offering, enabling
customers to compete on our marketplace
through greater access to ourdata-driven
insightand enabling more of the buying journey
tobe completedonline, allyielding greater
efficiencies for customers. We continue to
grow andinvestin our people, creating an
environment where thereisincreasing
alignment between employees, customers
and shareholders. Excluding the pandemic
recovery year, the business achievedrecord
revenue growthinthe core Auto Trader
business, increasing12%to £529.7m.

Strategic report

Ata Group level, Autoramarevenue was £41.2m
(2023: £27.2m) and therefore Group revenue
was £570.9m (2023: £500.2m). Operating profit
inthe core Auto Trader business was £378.6m
(2023:£332.9m), up 14% on last year, with an
operating profitmargin of 71% (2023: 70%).
Autorama recorded areduced operating loss
of £8.8m (2023: £11.2m). Group operating profit
increased by 26% to £348.7m (2023: £277.6m),
reflecting theincrease inrevenue and the
£23.0mreductionin Group central costs to
£21.1m (2023: £44.1m). Group operating profit
margin was 61% (2023: 55%). Basic earnings per
shareincreased13%to 28.15p (2023: 25.01p).

BOARD CHANGES

Animportant enabler for our success over
theyearshasbeenacapable, diligentand
supportive Board. Following my appointment
as Chair with effect from the 2023 Annual
General Meeting (‘AGM’), much of my focus has
beenonsuccession planning. Geeta Gopalan
joined the Board on1May 2024 and Amanda
James willjoin the Board on1July 2024, both
as Non-Executive Directors and as members
of the Audit, Remuneration, Corporate
Responsibility and Nomination Committees.
With effect from the conclusion of the 2024
AGM on19 September 2024, Geeta will be

appointed as Senior Independent Director and

Remuneration Committee Chair,and Amanda
will be appointed as Audit Committee Chair,
both subject to shareholder approval. These
appointments replace David Keens and Jill
Easterbrook who came to the end of their third

three-year termsin 2024, and therefore will not

stand forre-election at the 2024 AGM. We are
deeply grateful for the contribution Ed, David
and Jillhave made in their time at Auto Trader.
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Following this AGM, the number of Independent
Non-Executive Directors will reduce to five and
our Board willcomply with the recommendation
inthe FTSE Women Leaders Review and Listing
Rules withrespectto appointingawomaninone
of the roles of Chair, Senior Independent Director,
Chief Executive or Chief Financial Officer.

CAPITAL STRUCTURE AND DIVIDENDS

The Directors are recommending a final dividend
of 6.4 pence pershare. Subject to shareholders’
approvalatthe AGM on19 September 2024, the
finaldividend will be paid on 27 September 2024
toshareholders ontheregister of members at
the close of business on 30 August 2024. The total
dividendfortheyearistherefore 9.6 pence per
share (2023: 8.4 pence pershare).

The Group's long-term capital allocation policy
remains unchanged: continuing toinvestinthe
business enablingitto grow while returning
around one third of netincome to shareholdersin
the form of dividends. Following these activities
any surplus cash will be used to continue our
share buyback programme and steadily reduce
grossindebtedness.

ANNUAL GENERAL MEETING
The AGM will be held in our Manchester office
on19 September 2024 at1lam.

Matt Davies
Chair
30 May 2024
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CEO’s statement

“This has been another
year of strong financial,
operational and strategic
progress for Auto Trader.”

STRATEGIC AND OPERATING REVIEW

With almost10years since IPOin March 2015 and
twoyears since our lastinvestor day we thought
it worthwhile to look back at our performance
over thislonger period. We believe many of the
contributing factors are still equally relevant to
our future. Historically our results statements
have focused solely onwhat has happenedin the
previous financial year, which whilstimportant,
does not always highlight the key factors
shareholders might consider when thinking
about our longer-term prospects. We will look

to supplement the usual full year detail

with this forward-looking view each year.

Since Auto Trader’s IPO the business has
delivered consistent execution and
performance. During the first few years of being
apubliccompany, revenue grew steadily whilst
much of the focus was on transitioning to a pure
digitalbusiness and changing the costbase from
amodelthat had remnants of our magazine
heritage. This transitionyielded cost efficiencies
andstronger profit growth, which was largely
aone-time opportunity. Since then, our
performance has been characterised by higher
revenue growth, with afocus on our core
marketplace and product growth, coupled with
investmentsin our platform and adjacent
opportunities. These revenues have driven profit
growth thatis only slightly lower than the period
during which margins expanded significantly.

Our profits have been consistently distributed
through a combination of dividends and share
buybacks, whichis something we expect

Strategic report

Group revenue and operating profit

£600m
£500m

£400m

e
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@ Revenue (excluding vehicle sales) @ Operating profit

Cashreturned to shareholders

£300m

£200m

- A808

£(100)m

£(200)m
2016 2017 2018 2019 2020 2021 2022 2023 2024

@ Dividends @ Share buybacks/equity raise

tocontinue. During our history as alisted
business, £1.1bn of surplus cash has been
returned to shareholders (net of the equity raise
during COVID-19) and we have delivered total
shareholderreturns of 225% versus 60% for the
FTSE 350 (excludinginvestment trusts). We don't
always expect our performance to be linear, with
2021being agood example, but we do expect the
drivers of our historic and future value creation
toremainreasonably consistent. These drivers
include: a growing automotive market; our
market leading position; our heritage of
innovation; afocused and consistent strategy;
and our purpose and culture.
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1. AGROWING AUTOMOTIVE MARKET

Today, most of our economics are linked to the
number of used vehicle retailerswho choose
toadvertise on Auto Trader. Used vehicle supply
isdetermined by new vehicle sales (less
scrappage)inpreceding years, meaning it
does not meaningfully change with economic
conditions and therefore our business does
not see significant cyclicality. When economic
conditions or consumer demand do change
itisused vehicle prices that adjust, not supply.

Over the past 20 years, the total size of the UK
car parc has gradually increased, growing on
average by justover 250,000 cars peryear. The
COVID-19 pandemic broke this consistent trend, as
new car production fellto levels below even those
of the Financial Crisisin 2007-09. From time to time
there willbe these anomalies, but over the long
term we expectthe used carmarket to grow as
aresult of population growth and stable trends
incarusage.

Attimesthere have been concernsabouta
material consolidation within our customer base,
although to date this has not materialised. We
doexpectthe biggestretailers to getbiggerand
we have seen consolidationinourvery largest
customers, butnotatalevel that materially
changes the overall market fragmentation. At the
time of our IPO, we had 13,452 retailers and today
we have 13,783, despite losing c.550 retailers when
we sold our businessin the Republic of Ireland.

Finally, we expect the value of both new and
used carstoincrease over the long term. During
ashortwindow of time, used car prices will
adjust due to supply and demand movements,
butoverlongertime periods we expectused
carvalues toincrease gradually due to GDP
growth, population growth, inflation, improved
functionality, longer useful lives and the move
towards more expensive electric vehicles. In
the period from 2011to 2024, used car prices
haveincreased by an average of 4% peryear.

These factors combine to provide anunderlying
market thatisresilient and likely to growinboth
volume andvalue over the long term.
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CEO’s statement continued

2. OUR MARKET LEADING POSITION

As the automotive marketincreasingly embraces
digitalchannels, technology and data we are
uniquely placed to help. Infinancial year 2016
Auto Trader had visits of 47.9 million per month,
lastyearthatnumberhadincreasedto77.5
million. This pastyear we accounted for over 75%
of allminutes spent on automotive classified
sitesand were 10x larger than our nearest
classified competitor (2023: 7x). Over time we
have seen 21 million downloads of our app and
currently see 89% prompted brand awareness
with UK consumers. In addition to this, third-party
datasuggests thatmore than 8in10 car buyers
use Auto Trader during their shopping journey,
and two thirds of buyers only use Auto Trader.
Inorder to ensure this positionis maintained,
we will continue toinvestinimproving our site
experience, maintaining high levels of trust,
evolving our brand, building our contentand
marketing capabilities, launching new tools

and functionality forretailers,and deepening
our partnership with customers.

Many of the changes we are currently
developing are as significant as anyin our
historyin terms of deepening the experience
we provide to car buyers. These willimprove
our marketplace, enable our customers to
power their businesses with our technology
and data platform, whilst moving us towards
digitalretailing.

3. OUR HERITAGE OF INNOVATION
Almosteveryretail category has beenimpacted
by the growingrole of the internetin how

we purchase goods, and the car marketis no
exception. New cars are stillatamuch earlier
stage, butresearching and shopping forused
carsonline has beencommonplace for many
years. Today over 90% of car buyers use the
internet for some part of their car buying
process. However, the physical part of the
shopping experienceis and willremainimportant
due to the value and unique characteristics
and condition of every used car.

Most car buyers will use the internetto find a
used car, ensure they're gettingagood dealand
tocheckthereputation of the retailer. Thisis
because the choice available is significant and
platformslike Auto Trader make navigating
the car buying process much simpler than it
otherwise would be. Our trusted position and
brand heritage in this areais significant, from
initially operating as a magazine to the fully
digital business we are today, leveraging
technology to support more of the buyingand
sellingjourney. On Auto Trader buyers are now
using retailer reviews, seeing professionally
produced video content, benefitting from
enriched data about the specification and
performance of the car, checking the history
of the vehicle and whetherit has outstanding
finance, seamlessly using artificialintelligence
(‘Al') to getamarket value for the car they're
buying or selling, applying for finance and
reserving cars online. This continuous
improvementin the way buyers use Auto Trader

Strategic report

hasunderpinned much of our past success and
we know there are significant opportunities
to furtherenhance the consumer experience.

The shift todigital has also broughtreal benefits
toretailers. Ithas meant they can advertise
their vehicles as quickly as it takes to photograph
andupload anadvert. Theinsight they have on
vehicle performance and what they get for their
advertisingis detailed, real-time,and canbe acted
uponattheclick of abutton. Over timeretailers
have also accessed our Almodels for pricing and
demand metrics that use almost one million
vehicle observations aday. This helps customers
decide which vehicles they should be buying for
theirlocalarea, what prices they can expect at
retailand how longitislikely to take tosell. These
products might otherwise have beenunattainable
orhave required significantinvestment by our
customers, and we have every intention of
continuing touse our brand, data and technology
toenable anyretailerto accessthe very best
tools and achieve their business goals.
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Overtime we will continue improving and building
onthese areas, strengthening the partnership we
have with customers andincreasing their use of
oursoftware products, and unlocking new revenue
streams for the business.

Allthisinnovationis delivered through our
well-invested technology platforms, built
by Auto Trader people who have many years
of experience enabling infrastructure and
products for our customers. Thisyear we
delivered 65,000 software releases (2023:
51,000) and saw 22.1 million APl calls a week
(2023:10.2 million).

4. AFOCUSED AND CONSISTENT STRATEGY
Ourstrategy as setout atourinvestordayin
September 2022 outlined three strategic focus
areas: our marketplace; our platform; and digital
retailing. These areas are closely interconnected,
asourplatformanddigitalretailing capabilities
build on the strengths of our marketplace whilst
also deepeningourrelationships with customers
and car buyers. These have all been multi-year
investments which have progressed over the
pasti12months and are coveredin more detailin
Catherine’s update on our strategic progress.

5. OURPURPOSE AND CULTURE

Our purpose is Driving Change Together.
Responsibly, which encompasses our ways of
working and our culture. Culture has beena
fundamental part of the changes we've made
and theresults we've achieved for atleast10
years. As an organisation we aimto be purpose
driven, principled, and values led. Whilst it
lacks precision, our culture is often described
internally as ‘doing the right thing’, described as
‘Responsibly’ in our purpose. Within thiswe're
looking to achieve a balance between investing
inthe future, performing today and ensuring
our customers and other stakeholders see the
benefits of working with us.

‘Driving Change’ runs deep within the
organisation. We are restless, self-criticaland
comfortable embracing new and disruptive
technology, whichis something the organisation
has done fordecades. We launched our website
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CEO’s statement continued

backin1996, which wenton to completely
replace the magazines that were the business
formuch of our 47-year history. When the mobile
internet arrived, we were quick to launch mobile
sitesand apps some15years ago. We embraced
servervirtualisation, then private cloud, then
public cloud which we completed our full
transitionto lastyear. We invested in building out
anewdataplatformand data science capability
10years ago, making artificialintelligence
available to the automotive industry. This history
of innovationis acore part of our culture and our
results. These initiatives take along time to build
atscale, butonce operational they enable us
to act fast without the constraints of legacy
systems and significant technical debt.

‘Together’ points to three aspects of our
culture. The firstis being ‘One’ Auto Trader.
Thisrefers to working as asingle team, not
insilos, with trust and collaboration over
hierarchy and bureaucracy. We are one
organisation whichmeanstechis tech forall
of Auto Trader, finance is finance for all of
Auto Trader, productis product for all of
Auto Trader, marketing is marketing for all of
Auto Trader. Therefore to progress any piece
of work orinitiative, our people have to talk,
be aligned with our priorities, listen to each
other,and collaborate authentically.

The secondimportant aspect of ‘Together’
isthe way in which we work with customers,
retailers, manufacturers, leasing companies,
finance companies and other playersin the
automotive ecosystem. We aim for partnership.
We believe that thereis alot more we canbring
toourcustomers thanjustthe products we sell.
With ourdata, brand, people and technology we
can help our customers achieve their business
goals, which makes them much more likely
tounderstand and use our products, advice,
insight and services. We believe this will lead
toamuch bigger and more influential business,
not least because to be successfulinareas
adjacenttoour core we often need the advice
and support of customers.

The third aspect of ‘Together'’is an ownership
mindset amongst our people which strongly
reinforces the two points above. In September
2023 we announced our One Auto Trader
all-employee share scheme that provides
employees with an extra10% of their salary
inshares eachyear, vesting over athree-year
period. This builds on an already strong
ownership culture, aligns our people with our
shareholders and can be accommodated
within our long-term Auto Trader margin
target of above 70%.

Finally, a big part of our culture and ‘Responsibly’
iscreating anenvironment that attracts diverse
groups of people and enables them to fulfil their
potential for both the business and themselves.
Thisrequireslong-term commitment to structural
changes that take years to come to fruition,
but we are making progress. Asanexample, like
alltechnology companies we would like more
women engineers, butitisacareerstillunder-
represented by women. To address this, we
have arange of initiativesincluding outreach
programmes with universities and schools,
graduate and apprenticeship schemes (not
requiring a computer science degree)and
retraining. Thisis just one example, but we apply
the same thinking to other groups such as the
neurodivergent, those from ethnically diverse
backgrounds, the LGBT+community, those
with disabilities and those that are laterintheir
careers. Ouremployee-driven networks have
beeninstrumentalinsupporting these efforts
which represent women, ethnicity, LGBT+, early
careers, disability and neurodiversity, social
mobility, parents and age.

Thisis by nomeans acomplete view of our
culture, but hopefully gives some sense of how
we work at Auto Trader and more importantly
how it contributes to both execution and the
results we have achieved this year, this decade,
and thatwe aspire tointhe years ahead.

Strategic report

OUTLOOK
The new financialyear has started well.

We anticipate another good year of average
revenue perretailer (ARPR’) growth across all
threelevers. InFY24 there was some positive
ARPR benefit from the Webzone disposal, as
onaverage theirretailers were loweryielding,
whichwon'tbereplicatedin FY25. We expect
ARPR price growth of £90-£100, product growth
of £120-£130 and stock growth of £20-£40,
with average retailer forecourts likely to be
marginally down year-on-year, as market
conditions continue toreturntonormallevels.
Consumer Services and Manufacturer and
Agency are expected to grow at arate of
mid-to-high single digits.

We expect Autorama operating losses toreduce
year-on-year, despite tight supply conditionsin
the leasing channel for new vehicles continuing.
Group centralcosts, whichrelate to the
amortisation of Autorama acquiredintangibles,
willbe c.£13m for the year.
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As mentioned atour lastresults, in FY25 we will
exceedthe threshold for the UK's digital services
tax (‘DST’) which will be taken as an operating
expenseinthe core Auto Trader segment. We
therefore expect FY25 operating profit margins
within this segmentto be 69%, or 71% when
excluding DST. However, at a Group level we
expecttosee modest margin expansion.

Our capital policy remainsunchanged, with most
surplus cash generated by the business being
returned to shareholders through dividends and
share buybacks.

Nathan Coe
CEO
30 May 2024
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Market overview

Strategic report

A changing new and used car market

We are continually adapting our onsite experience to meet the
changing needs of both consumers and customers. This is core
to remaining the UK’s largest automotive marketplace.

RETAIL PRICE INDEX

The Auto Trader Retail Price Index tracks the electricvehicles. The average price of aused

average retail price of used cars based on caronAuto Trader for the 12 months ending

€.800,000 daily pricing observations. Despite March 2024 was £17,833, a like-for-like decline

strong levels of demand on Auto Trader, like-  of 1.3% year onyear (2023: £17,544).

for-like average retail prices have softened

over the past12 months. Thishas beendue

toincreasing supply of both new and used £1 7 8331

vehiclesimpacting trade prices which have J

then fedinto theretailmarket, coupled with average price of aused car advertised

anincreasing level of discounts on new on Auto Trader for the 12 months ending
March 2024, adecline of 1.3%yearon
yearon alike-for-like basis (2023: £17,544)

£20,000 40%

£15,000

£10,000

L
£5,000 \ 10%

£0 o o
— o~ — -5%
-10%
\ FY22 \ FY23 \ FY24 \
— Like-for-like pricing — Miximpact — Average asking price

(] VIEW THE FULL INDEX
= plc.autotrader.co.uk/news-views/retail-price-index

1.

NEW CAR REGISTRATIONS

Thenew carretail market has been
challenging and discounting has started
toreturn. We are well placed to support
structuralchangesin this market, which
remains asignificant opportunity. We
now have productsin market supporting
franchise retailers, manufacturers and
leasing companies selling new cars
directly toconsumers on Auto Trader.

The supply constraints thatimpacted new
carregistrations overanumber of years
following the pandemic have continued
toeaseoverthe pasti2months. Totalnew
carregistrations for financialyear 2024
increased18%to 2.0 million (2023:1.7 million),
with most of the growth coming fromthe
fleet segment which has seenlow volumes
overmuch of the previous threeyears.
Despite the Government delaying the banon
the sale of new petroland diesel vehicles, the
penetration of electric vehicles was stable,
making up17% of allregistrations (2023:17%).

2.0m’a

new carregistrationsinthe
12 months to March 2024,
+16%yearonyear(2023:1.7m)

Auto Traderinternaldata.

2. Society of Motor Manufacturers & Traders ('SMMT').
3. DVLAtransactiondata.
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USED CAR TRANSACTIONS

The used carretail market has beenrobust
throughout the financial year, which we
expecttocontinue. Demandisresilient
with cars continuing to sell faster than
before the pandemic, and used car
supply has gradually improved. Trade
prices softenedin the latter months of
the calendaryear, which subsequently
impactedretail prices, but monthly pricing
movements have since stabilised.

There were 7.3 millionused car
transactionsinthe 12 months to March
2024,up 6% yearonyear (2023: 6.9 million).
Supply has gradually improved through the
year asnew carregistrations have grown
through the fleet channel, which hasinturn
increased the availability of ex-fleet stock
for franchise andindependent customers.
The growth inused car transactionsis
largerthanourincreaseinlive car stockon
site asthe speed at which cars have been
sold has continued to be quicker.

7.3mM’ v

used cartransactionsinthe
12 months to March 2024,
+6%yearonyear(2023: 6.9m)

Financial statements
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Market overview continued
Key trends shaping the future of ourindustry O_l 6 O
. Q 0 01 Ataglance
More of the buying The increasing
journey moving online importance of data -
02 Chair'sstatement
03 CEO'sstatement
KEY TREND STAKEHOLDER PERSPECTIVE KEY TREND STAKEHOLDER PERSPECTIVE
Consumer appetite to do more of the car —— “We've started to getreservations Changesinsupply dynamics, electric vehicle —— “Ithink Trended Valuationsis )
buyingjourney online continues to be strong. comingin after hours, which has made it demand and wholesale trends are driving essential. As retail and trade markets 06 Marketoverview
Ourinternolregeorchshowedthotoround7in asif we have a 24-hour forecourt, which oomplexityonQVolotiliFyin the usgd car don't always move in sync, a pointin time
10 carbuyers eltherhqve comp!ete_d orwohtto has been really good for us. We wake up in morl_<et. Inturn, |t’s_ creating uncertomtyfor trade valuation only tells part of the story 09 Howwe create value
complete more of their car buying jobs online. the morning and we've sold a couple of retailers and making forecourt strategies when sourcing and puts margin at risk
It's worth noting though that whilst this desire . . harder to manage. . .
T e e A cars, which has been absolutely fantastic. whenyou hit the retail market. Trended '
experience remains animportant part of the It's really given us the confidence to grow AUTO TRADERPROGRESS Valuations will provide us with a broader 10 Strategic progress
process for buyers and we expect the car our business.” Up until the end of financial year 2024, view of retail pricing over time, to chart
buyingjourney, particularly forusedcars,tobe  njaz kaNJI thgi%(;i?g;en(:]tevgfsr;c;?:;? ?;;)ijirrSt the trajectory of veh{cle’s QEEl 14 Section172(1) statement
omnichannel foranumber of yearsto come. General Manager, SR Motors L e S A e performance O”nd,crucmlly,where it's
AUTO TRADER PROGRESS improving advert quality,and introduced forecast to go. o
Building on both our marketplace and FUTU_RE OPPORTUNITIES . . real-time updates between our systems ANDREW MUFFETT 18 Keyperformanceindicators
platform strategic focus areas, we are LOO"'“S oheod,we.w!llcontlnue scol{ng i and those of our customers. The second Group Used Car Buyer, Allen Motor Group
bringing more of the car buying journey DeolBuﬂder'ond buﬂcjmgoutthe UmeeIelisy module gave access to our market leading, o1 Non-fi ialand sustainabilit
online through our digital retailing solutions. el ek MR eI E AUGE TEEET, e specification adjusted valuations, enabling ~ FUTURE OPPORTUNITIES : cf)n Inctl.nCIatotn sustoma Hty
Our approach to digitalretailing is to be ‘car DgolBuﬂderwe SREE I IS AEE Uiz customers to make quicker and more From1April2024, we made a further module intormationstatemen
first’ and to enable any retailer (including with technology partners andincrease profitable sourcing, advertising and pricing ~ of Auto Trader Connect available which
manufacturers and leasing companies) to BUF PEMSTEHEN withlenders to extend the decisions. Both these data sets were made included Trended Valuations and enhanced 22 Financial review
combine an exceptional digitaljourney with offering to more CUBIOMET S2E M nTE: available in our Retailer Portal or via API. Retail Check functionality. Combined, this
agreat physical experience. During the last We have started to monetise a small cohort powerfulnew layer of intelligence helps
financialyear, we have further scaled our of customers which we also expect to retailers confidently understand the pastand 25 Working responsibly
Deal Builder trial to end the year with ¢.1,100 increase over the next12months. present trends in terms of pricing and demand
retailers on the product and over 40,000 cars. so they can make better decisions when
Consumer feedback continues to be positive buying orretailing vehicles. 50 Howwe managerisk
anddeals are converting atroughly double
therate of any other enquiry type, with many o . o
deals being completed outside of retail 53 Principalrisks and uncertainties
hours. We also now have anew car leasing
journey available on Auto Trader.
07
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Market overview continued
Key trends shaping the future of our industry continued O_I 6 O
o o . 01 Ataglance
Significant changes Supporting the
within the new car market transition to electric :
02 Chair'sstatement
03 CEO'sstatement
KEY TREND STAKEHOLDER PERSPECTIVE KEY TREND STAKEHOLDER PERSPECTIVE
The new carmarkethasseenincreasedlevels ——— “Asthe availability of new cars Theintroduction of the Government’s Zero ——— "Auto Traderis a key stakeholder )
of supply throughout the last12months, which  improves and the pressure from the Emission Vehicle mandate is the defining for the UK Government's Office for 06 Marketoverview
hosresultedin gr.owinglevels ofdiscqunting manufacturers to drive volume increases, feature of the electric marketin 202§.As Zero Emission Vehicles ('OZEV’) and a
and price reductions. These changesin the the franchise networks are under pressure from.Governmenttorg.gtsmpqcts workstream leadin OZEV's Used EV 09 How we create value
balance of demand and supply are on top : q g the market, price and affordability will likely ) ,
S increasing pressure to drive volume. ) . Market Steering Group. Auto Trader'’s
of significant structuralchanges. These . . be akey factoringenerating consumer .
changes are the growthin electric vehicles; Given the need todrive EV solgs.oso demand. This has already been seen with engogementgnd conFenUsfundomentol .
new market entrants; a move to more percentage of allnew carsales, itisreally average new cardiscount levelsincreasing to OZEV's policy making process and 10 Strategicprogress
direct and digital sales channels; and the important that we maximise our onelectric cars, which has also weighed on monitoring the health of the market. Their
implementation of agency agreements opportunities to showcase our product to used electric pricing. As certainbrandsreach ~ outputs arevisualand highly engaging, 14 sectioni72(1) statement
by anumber of manufacturers. as many potential customers as possible. price parity in the used market, many buyers represented by presenters who are clear
AUTO TRADER PROGRESS Auto Trader gives us the pgrfect platform are considering switching to electricfortheir ~ and very vvellirjformed. Auto Trader o
Within our marketplace we continue toinvestin O showcase the Hyundairangetoa nextpurchase. contentisusedinmonthly dashboards 18 Keyperformanceindicators
our new car experience. Franchise customers ~ Wideraudience and to let people know AUTO TRADER PROGRESS for Department for Transportdirectors
have been able to advertise physicalnewcars ~ thatwe oreo.retoile_rthotcon lookoftern Auto Trader's response to the transition to andregularly inministerial briefings.” 21 Non-financial and sustainability
fqronumberofyeors,ohdweendgdtheyeor themregarding their new car purchase. electric focuseson three key stakeholder ABDUL CHOWDHURY information statement
with c.2,100 paying retailers on this product. PAUL SHARP groups: our CUStomMers,consumers and partners  eqdof Vehicle Policy, Office for Zero Emission Vehicles
Alongside this, we have launched anew car Retailer Principalof HyUndaistoskport & suppliers, whichincludes the Government.
product allowing manufacturers operating Actionsinclude leveraging our unique market FUTURE OPPORTUNITIES 292 Financialreview
an agency model to advertise new cars FUTURE OPPORTUNITIES position by sharing data andinsights onthe As the electric market matures and
directly to consumers nationally. with the level of structural change and electric transition to assist our customersand Government actions continue toimpact,
volatile market dynamics likely to continue, Governmentas wellas position Auto Trader Auto Trader has a significant opportunity and 25 Working responsibly
we believe we can continue to scale the asthe voice ontheindustryinthe national responsibility to support the development
products we have available to customers. media. We're also ensuring our products and of asuccessful electric marketin the UK. }
The penetration of franchise customers is tools arebuilt to show vitalinformationabout  with demand for electric cars stagnating 50 How we manage risk
currently only 50%, which we expect to electricvehicles so that our consumers and and the second-hand market on the verge
increase over the next12 months, and as a retailers have the information they need of substantial supply growth, Auto Trader o .
growing number of manufacturers move when making buying and selling decisions. can use its market position and insight 53 Principalrisks and uncertainties
toamore direct sales channel, we expect toguide and supportits partners, the
to have them advertising on Auto Trader. Government and consumers through
thisonceinallifetime transition.
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How we create value

Our unique network effect

The drivers that setus apart

BRAND & AUDIENCE

Auto Trader has been trusted for over 45
years by UK car buyers and sellers, giving
itthelargest UK carbuying audience.
TECHNOLOGY

We have ascaleable, cloud-based
technology platformwhichenables
many iterative changes to be made.
DATA

Our proprietary dataisincreasingly
embedded across the automotive
value chain.

@

WORKING RESPONSIBLY
Our ESG ethos runs through all

elements of value creation and
everything we do as abusiness.

PEOPLE & CULTURE
Ourvalues-led culture underpins
afast-moving, collaborative and
community-minded environment.

INVESTMENT

We have a highreturn, capitallight
business model, whichenablesus
toinvestinthe business.

LONG-TERM FOCUS

The strength of our business model
enablesus to take along-term approach
toour products and technology.

The core activities we undertake to create value

DIGITAL RETAILjpy

PLATFORM

ST CAR BUyyy,
B EXPERIENCE ©
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The value created for our stakeholders

FOR CONSUMERS

Ourmarketplace offers consumers the
widest choice of vehiclesin the UK, with
toolsthatincrease trust and transparency
inthe buying process.

FOR CUSTOMERS

We offer the most effective sales channel
forretailers,and are theindustry leading
technology and data platform for our wider
poolof partners.

FOROURPEOPLE

We continue to evolve our unique culture to
ensure everyone candevelop and achieve
their career aspirations.

FOR PARTNERS & SUPPLIERS

We work collaboratively in partnership, increasing
revenue fromshared opportunities whilst ensuring

we have fair trading and robust terms and conditions.

FORTHE COMMUNITY & THEENVIRONMENT

Everyemployeeis provided up to two volunteering
days eachyear, withinlocalcommunities. The
environmentis akey consideration for our business.
We have aclearplan fornet zeroand helping
consumers shiftto electric vehicles.

FORINVESTORS

Givenourstrong cash generation, ahigh proportion
of our profitisreturnedto shareholdersinthe form
of dividends and share buybacks.
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Strategic progress

erine Faiers
Chief Operating Officer

“We've made significant
progress thisyear across all three
of our strategic focus areas.”

INTRODUCTION

Our strategy as setout atourinvestordayin
September 2022 outlined three strategic focus
areas: our marketplace; our platform; and
digitalretailing. These areas are closely
interconnected, as our platform and digital
retailing capabilities build on the strengths of
our marketplace whilst also deepening our
relationships with customers and car buyers.

Our marketplace has grown in the number of
both buyers and sellers using Auto Trader. We've
continued to develop our technology platform
which has allowed us to launch further modules
of Auto Trader Connect. Ondigitalretailing, we
have scaled our Deal Builder proposition which
continuestoreceive positive feedback.

Financial statements

Strategic report Governance

Driving Change Together.
Responsibly.

Our purpose continues to be Driving Change Together.
Responsibly. We deliver on this through our three
strategic focus areas, alongside our commitment
to working responsibly.

Marketplace
Be the bestplacetobuyacar

ORKING RESPONg,
W BLy ©) Platform

Be theindustry’s data and technology platform

0

DIGITAL RETAILING

PLATFORM O Digitalretailing . '
Be the enabler forallretailerstosellonline

@ Working responsibly
MARKETPLACE

Akey partof our purpose isresponsibly. Whilst it
lacks precision, our culture is often described
internally as ‘doing the right thing'.

This ensures we strive to make a positive difference to
our people, the automotive industry, our communities
and the wider environment.

> READ MORE P25

10
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: Governance Financial statements @
Strategic progress continued <> KPIS P18 ) <> R,SKSP53>
®) Marketplace O1 60
2024 PROGRESS Thisrevenueisincludedinthe Manufacturer HOW WE MEASURE PROGRESS
Our marketplace saw strong revenue and and Agency line. Critical to having the best new - Revenue
operating profitgrowthintheyear, withdouble  carbuyingexperienceisensuringwe are the - Averagerevenue perretailer ('ARPR’) 01 Ataglance
digitgrowth acrossallthreerevenue segments  research destination for electric vehicles - Operating profit (and margin)
forthe first time since our IPOin 2015. The (‘EVs'). Tosupport this, we have added new EV « BasicEPS
largestarea of revenue comes fromretailer content, tools and evolved search. We have - Cash generated from operations 02 Chair's statement
customers, where forecourt numbers were alsoactively started toincorporate EVsinto - Crossplatformvisits
broadly consistentand we increased average ourmarketing campaigns, launched new media « Cross platform minutes
revenue perretailer (ARPR’) by 12%. This growth partnerships to promote EVs, hosted live - Number of retailer forecourts 03 CEO'sstatement
came fromallthree levers: price, stockand events,and continued our successfulmonthly - Livecarstock
product. Ourannual pricing and productevent,  EV giveaway. + Employee engagement FUTURE OPPORTUNITIES
which took effectin April,included afurther We have continued to share our data We continye to considerwoy;.in which 06 Marketoverview
module of Auto Trader Connect as we look to andlnelgh Wit It GIlSrS the indUstryiand ASSOCIATED RISKS we can build consumer trustin ourcore‘
embed our data andinsightinto customers’ Governmenttohelpinfor'm eIy + Automotive economy, market and business mquetploce.We alsosee OHQDDOFtUHItY 09 H ¢ )
businesses to enable them to make better, and regulation tosupportthe mass adoption environment tomprovequrseorch experience, owwecreatevatue
faster decisions. Our advertising packages ) ! ) - Climate change particularly in the ways we use data
continue to perform well with penetration 91 =Y. UG dhi PEeeiy i comi fuEeeu - Employees to create a more personalised search .
. programme of politicalengagement, which : . . g 10 Strategic progress
above our standard package averaging 35% : - . + Reliance onthird parties and partners experience forconsumers.
of retailer stock over the year (2023: 32%, mcludedglw'ng Sl t.OO mletiTERel - ITsystems and cyber security .
March 2024: 34%). LordsC(_)rr_lmlttee,presentmgourdoto - Failure toinnovate: disruptive technologies Wh|lstwe.hcvemodegooc.| prqgresson ;
to key ministers, and supporting Transport T newcorsmtheyeor,therg|s sullmuch 14 Section172(1) statement
Within our marketplace we remain committed for London’s Ultra Low Emission Zone . Legal and regulatory compliance workto do. The penetration of franchise
to building our new car experience. Franchise ("ULEZ') expansion and the associated . Gompetition customers|sgurrentlyonly50%,wh|ch 8 K ¢ indicat
customers have been able to advertise scrappage scheme. e e e weexpectto|ncreose9verthenext12 ey performanceindicators
physicalnew cars foranumber of years, months, and as a growing number of
Ond_We endeqtheyeorwith c.2,100 paying manufacturers move to amore direct 21 Non-financial and sustainability
retailers on this product (March 2023: ¢.1,900). (o) saleschannel, we expecttohave them information statement
Alongside this, we have launched a product 1 2 /0 advertising on Auto Trader.
allowing manufacturers operating an agency O
?oondsilnzoeijsdr:/oetrit(;izﬁ\e/.w carsdirectly to positive contribution fromall 22 Financialreview
3levers (2023:10%)
25 Workingresponsibly
35%
o 50 How we manage risk
of retailer stock above our standard
package level (2023: 32%)
53 Principalrisks and uncertainties
"
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Strategic progress continued

@ Platform

2024 PROGRESS

In April 2023 we made our second module of
Auto Trader Connect, Valuations, available to
customers as part of our annual pricing and
product event. This provides specification
and condition adjusted valuations within
our Retailer Portaland via our Auto Trader
Connect APIs, enabling third parties and
retailers todirectly integrate theseinto their
core systems. In April 2024 we launched a
further module of Auto Trader Connect
providing retailers with Trended Valuations
and enhanced Retail Check functionality.

i

=AutaTrader

AUTO TRADER CORNE =3
Giving you live accessto
our market \eq
and technology,

enobling better
connected buying
experiencesand
improved operational
efficiency.

Combined, these tools help retailers
confidentlyunderstand the past and present
trendsinterms of pricing and demand so
they can make better decisions when buying
orretailing vehicles.

Making our platform accessible also
enables our customers to benefit from the
multi-year investment we have made in our
dataplatform and data science capability.
Over many years we have improved the
quality of our data, most of whichiis
proprietary. We acquired Kee Resources for
vehicle taxonomy, have integrated build-
leveldata from manufacturers, collated

dingdato

Strategic report

many observations on our platform and more
recently have sourced granular vehicle data to
provide our own provenance checks. As part of
our platform strategy, we continue to integrate
with lendersto enable a full digital automotive
finance journey on Auto Trader. While we are
notdirectlyimpacted by the current FCA
investigation into discretionary commission
arrangements, we believe it should lead to a
more consistent and transparent car buying
journey for consumers, which we are well
placed to provide on Auto Trader.

HOW WE MEASURE PROGRESS

- Auto Trader Connectintegrations
- Number of lenderintegrations

« Number of productreleases

ASSOCIATED RISKS

-+ Reliance onthird parties and partners

- ITsystems and cyber security

- Failure toinnovate: disruptive technologies
and changing consumer behaviours

65,000

softwarereleasesovertheyear
(2023:51,000)

>/5%

of retailers benefitting from our
Auto Trader Connect modules:
Retail Essentials and Valuations

12
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() KPIS P18 > () RISKSP53>

FUTURE OPPORTUNITIES

We planto furtherembed our data
andusage of Auto Trader Connect with
retailers. We willalso continue to deepen
relationships with third-party software
providers, OEMs and lenders to further
develop our proposition.
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Strategic progress continued

Digital retailing

2024 PROGRESS

To strengthen our marketplace, we are
looking to provide a deeper car buying and
selling experience on Auto Trader, allowing
carbuyers andretailers to extend beyond
some of the constraints of a physical
forecourtandsales process.

Our main focus has beento develop and
scale our Deal Builder product forused cars,
where carbuyers cancarry outas much

of the journey as they want on Auto Trader,
completing the rest of the transactionon
the forecourt, over the phone orthrougha
combination of channels. We launched

c.1100

DealBuilder customerslivein
March 2024 (March 2023: ¢.50)

Seller
Promise”

Deal Builder last year, which uses Auto Trader
technology to enable car buyerstogeta
part-exchange valuation, apply for finance and
reserve acaronline. Launched asatrial, we have
increased the volume of customers to c.1,100
retailers (March 2023: ¢.50) with over 40,000 cars
live atthe end of March 2024. Over the past12
months, we have continued toimprove the onsite
experience and generated 16,000 deals witha
reservationin the period(2023: ¢.200). Consumer
feedback continues to be positive and deals
are converting atroughly double the rate of
any other enquiry type, with many deals being
completed outside of retail hours. In January

c.16,000

dealsinthe period(2023: ¢.200)

Sell from anywhere,
buy from anywhere

A confidence boost
to buy online

Strategic report

2024, we trialled monetisation with a small
cohort of customers paying atransaction fee
(0.25%) linked to the price of the vehicle which
ischarged onsubmission of adeal.

Inparallel to Deal Builder, we are working to
enable adigitalretailing journey for new cars.
Throughout the year we have furtherintegrated
leasing deals for cars, vans and pickups into
the core Auto Trader search experience. Our car
leasing tab consolidates all available deals and
provides afull checkoutjourney on Auto Trader.
The personalleasing markethas been
constrained by tight supply throughout the year,
butintime we expect supply through this channel
toimprove. Autorama delivered 7,847 vehicles
across the period (2023, from 22 June acquisition
date: 6,895), with average commission and
ancillary revenue per vehicle delivered of £1,631
(2023: £1,624).

HOW WE MEASURE PROGRESS

- Number of Deal Builder customers

« Number of Deal Builder live stock

- Number of submitted deals

- Number of leasing vehicles delivered

ASSOCIATED RISKS

- Reliance onthird parties and partners

- ITsystems and cyber security

- Failure toinnovate: disruptive technologies
and changing consumer behaviours

- Legalandregulatory compliance

Catherine Faiers
COO
30 May 2024
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FUTURE OPPORTUNITIES

Looking ahead, we will continue scaling
Deal Builder and building out the
functionality for new vehicle leasing on
Auto Trader. For Deal Builder we expect
tointegrate further with technology
partners andincrease our penetration
with lenders to extend the offering to
more customer segments. We have
started to monetise a smallcohort

of customers which we also expect
toincrease over the next12 months.
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Governance Financial statements

4 .
7 Strategic report

Section172(1) statement

Considering our stakeholders

The Directors of the Company have acted in the way that they consider,
in good faith, would be most likely to promote the success of the Company
for the benefit of its members as a whole, having due regard in doing so
for the matters set outin section172 (1) (a) to (f) of the Companies Act 2006.

SECTION 172 MATTERS

Our purpose is

Driving Change Together. Responsibly.

We are driving changeinan
industry that needs to evolve
toadapt to changing consumer
needs, and the impact of
electric vehicles.

C} MARKET OVERVIEW POé)

Our business modelresultsin
bringing together adiverse set
of stakeholders - consumers,
customers (including retailers,
manufacturers and other
customers), suppliers and
partners - underpinned by our
collaborative, people-led culture.

<> HOW WE CREATE VALUE P09>

We are committed to act
responsibly through our focus
ondiversity andinclusion,
environmental sustainability
and maintaining high levels
of ethicalconduct, trustand
transparency.

<> WORKING RESPONSIBLY P25 )

14

Inorder to achieve our purpose and to
continue to deliver long-term success,
we understand the importance of
building and maintaining meaningful
and mutually beneficial relationships
with our stakeholders, identifying what
isimportant to themand understanding
thelong-termimpact of our business
ontheindustry and the environment.
The Board and Operational Leadership
Team lead the businessin maintaining
ourhighstandards of business conduct.

Awellestablished stakeholder
frameworkis applied to all papers
submittedtothe Boardandisat

the centre of discussionsin the
boardroom. This enables the decision-
makers to do the right thing whilst
considering the balance of interests
of affected stakeholders. The Board
acknowledges that not every decision
itmakes willnecessarily resultin

a positive outcome for all of our
stakeholders. But by understanding
ourstakeholders, and by considering
their diverse needs, the Board
factorsinto boardroomdiscussions
the potentialimpact of our decisions
oneach stakeholder group, and of
the other mattersrequired by S172(1).

CONSIDERING THELONG-TERM CONSEQUENCES OF OUR DECISIONS

How we create value P09 Strategic progress P10

Materialdecisions
made P15

CONSIDERING THE INTERESTS OF OUR EMPLOYEES

How we create value P09 Our stakeholders P16

Ourpeople
& communities P40

THENEED TO FOSTER GOOD RELATIONSHIPS WITH OUR STAKEHOLDERS

How we create value P09 Our stakeholders P16

CONSIDERING OURIMPACT ON THE ENVIRONMENT AND OUR COMMUNITY

Report of the Corporate
Responsibility Committee P78

Our ESG strategy P25

TCFD disclosures P29

MAINTAINING HIGH STANDARDS OF CONDUCT

Governance P61

How we manage risk P50

Ourgovernance &
compliance P46

ACTING FAIRLY BETWEEN STAKEHOLDERS

How we create value P09 Our stakeholders P16
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Section172(1) statement continued

Material decisions taken by the Board
We set out below two examples of material decisions made during the financial year

with an explanation of how we considered the needs of our stakeholdersin each.

ALL-EMPLOYEE SHARE AWARD

CONTEXT

Ourpeople are one of our most valuable assets and
we continuously work towards enhancing the overall
employee experience. We take a holistic approach
towards employee remuneration, to ensure thatit
remains fair, competitive and transparent. We have
made improvements over recentyears around
pension arrangements, salary benchmarking and
ensuring the application of aReal Living Wage,

assetby the Real Living Wage Foundation, is our
minimum salary level across the business.

Overanumber of years, the Board has considered
how besttoenable our people to participate in the
success of their efforts and encourage a culture of
shared ownership, to alignemployees’ interests with
that of shareholders, to enhance attraction and
retention,and toimprove the overall total reward
package foremployees. During 2023, the Board
considered and approved anew all-employee
scheme whichwe believe willachieve these aims.

BOARD CONSIDERATIONS

Asoutlined above, the Board considered theimpacton
employees, and concluded thatanew share scheme
whichaimed toincrease aculture of ownership would
benefitemployees, asanenhancement of the current
employee remuneration package.

RELEVANT STRATEGIC PRIORITIES: @

Anextra

10%

of salary awardedin
shareseachyear

Giventhe significant financial commitment, the Board
devoted considerable time toreviewing the financial
impactonthe business. The awards are to be granted
annually toemployees, based on avalue of 10% of
base salary, vesting over a three-year period, and
therefore the cost would increasein each subsequent
yearbeforereaching astable ongoing cost.

The Board considered that the scheme would have
apositiveimpact onemployee engagement,
retention and attraction,and would strengthen
ouroverall propositionina competitive market.

From aninvestor perspective, although the awards
docarryafinancial cost and will be dilutive, this
iswithin the limits prescribed by the Investment
Association. The awards are intended to further
alignemployees’ interest with that of shareholders.

OUTCOME

Overall, the Board agreed that the all-employee
shareawardwasinthe bestlong-terminterests of the
business, and would provide a fair, transparent and
inclusive way to enable our people to benefit fromthe
business success they have helpedto create,anda
cost-effective way of providing long-termreward.

RELEVANT STAKEHOLDERS
- Ourpeople
- Investors

15
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OUR STRATEGIC PRIORITIES

@ Marketplace

o Digitalretailing

@ Platform

@ Working responsibly

< > OURPURPOSE-DRIVEN STRATEGY P10>

NEW CAR PRODUCTS ON AUTO TRADER

‘ I
-

CONTEXT

Over the past 24 months the new car market has
seenincreased structuralchanges. Theseinclude
the growthinelectric vehicles; new market entrants;
amove to more directand digitalsales channels;
and theimplementation of agency agreements

by anumber of manufacturers. Part of our strategy
istoensure Auto Traderis asrelevantto new car
buyers asitis forused cars.

BOARD CONSIDERATIONS

Inlight of these ongoing structuralchanges the
Board has had to consider anumber of new product
launches and theirimpact on different stakeholder
groups. When buying anelectric car for the first time,
the considerations are different to when buying a
combustion engine. Itbecame clear that the content
andsearch experience available on Auto Trader to
purchase anelectric carneeded furtherinvestment
tosupportconsumers making more environmentally
friendly vehicle choices.

With changing distribution models, the Board had to
consider the competing nature of franchise customers,
manufacturers selling direct and personalleasing as
different methods by which new cars can potentially
be sold. Aswellas the sellers, the Board also had to
consider car buyers and ensuring that Auto Trader
continues to offer the best range of choice.

Auto Trader Group plc AnnualReportand Financial Statements 2024

RELEVANT STRATEGIC PRIORITIES:

c.2,100

paying new carretailersin
March 2024 (March 2023: ¢.1,900)

(4O

OUTCOME

Whilst further workis still required, we have added
new EV content, tools and evolved search. We
have also actively started toincorporate EVsinto
our marketing campaigns, launched new media
partnerships to promote EVs, hosted live events,
and continued our successfulmonthly EV giveaway.

The number of franchise customers advertising
new carsonAuto Trader grew in the year, despite
achange to ourcommercialmodel.

We have launched anew car productallowing
manufacturers operating an agency model to
advertise new cars directly to consumers nationally.
Importantly, this productis not available to
manufacturers operating a franchise model.

Throughout the year we have furtherintegrated
leasing deals for cars, vans and pickupsinto the core
Auto Trader search experience. Our car leasing tab
consolidates all available deals and provides a full
checkoutjourneyon Auto Trader.

RELEVANT STAKEHOLDERS

- Customers

- Consumers

« The community & the environment
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F— Strategic report Governance Financial statements @
Section172(1) statement continued
MATERIAL ISSUES
° ° [ ° [ .
Maintaining stakeholder relationships 9 ouentemnen
g p e Ourpeople & communities 01 — 6 O
We highlight below some of our key stakeholders, and we discuss why they are important @ Ourgovernance & compliance
to us, what matters to them and, crucially, the ways in which we as an organisation,
and the Board, effectively engage with them and what actions we take as aresult. C OURMATERIALITY ASSESSMENT ”6)
01 Ataglance
CUSTOMERS =
CONSUMERS (retailers, manufacturers and other customers) OURPEOPLE 02 Chair's statement

WHY ARE OUR CONSUMERS HOWDO WEENGAGE WITH THEM? WHY ARE OUR CUSTOMERS - OLTengagesinabusiness WHY ARE OUR PEOPLE - Regularemployee check- 03 CEO’sstatement

IMPORTANT TO US? « Speaking toconsumersregularly IMPORTANT TO US? partnering programme. IMPORTANT TO US? insurveys.

Maintaining alarge, engaged forresearchandinsight. Our partnershipswithalmost14,000 - Salesteams, bothtelesalesand Ourpeoplearefundamentaltoour - Healthandsafety assessments.

consumer base of in-market car - Continualfeedbackonouruser vehicle retailers, with manufacturers field sales, areinconstant continued success. Thisrequiresus  + Wellbeing forums. 06 Marketoverview

buyers, sellersandresearchers experience throughonand and other customers (such as dialogue with all our customers. toattractnewtalentandtonurture, - Independentwhistleblowing

who have high levels of trust offsite surveys. leasing companies) mean that - Customersattendselect motivate andinspire a highly skilled service.

and confidencein Auto Trader, - Regular consumer user testing we continue to have the greatest Board meetings. workforce. Wecommittoensuring - Hostingbiannualall- 09 How we create value

underpins the success of our of new products, services and choice of vehicles forconsumers. « Regularthoughtleadership thatwe continue to build adiverse employee conferences,and

business model. brand designs of our website. The majority of ourrevenueis andinsight-drivenreports, such andinclusive culture where regular CEO and OLT virtual

T T ER ST OIOUR . Consumerfocing teams generated from our customers. osthg Road to 2030 RepoTt. everyqne feels_volued ond‘oble businessupdates. 10 Strategic progress

operating sevendays a week. + Hostingregular forums with to achieve their full potential.

CONSUMERS? . . . WHAT MATTERS TO OUR . L . WHAT ACTIONS DID WE TAKE?

. . « Socialmediaand marketing CEOs of bigand mid-tierretailers, ) .
- Comprehensive choice CUSTOMERS? WHAT MATTERS TOOURPEOPLE? - Inclusive Leadership
. channels. X X OEMs, carsupermarkets and X L . .
of vehicles. « High-qualityaccesstoalarge T - Fairreward, recognition Programme and Diverse Talent 14 Section172(1) statement

- Easeofbuyingorselling WHAT ACTIONS DID WE TAKE? volume of car buyers. toshare latest data andinsight and benefits. Accelerator, which focuses
avehicle. - Holding workshops with people + Makingthe carselling process ’ - Training, career development ondeveloping diverse talent

- Clearandtransparent who are neurodiverse and more efficient. WHAT ACTIONS DID WE TAKE? and progression. across the business. 18 Keyperformanceindicators
information about the vehicle, potentially vulnerable - Sourcingvehicles. + Hostingindustryinsight events, - Working conditions, environment - Continualreview andrefresh
sellerand payment options. consumers, which feedsinto - Accesstotrusted datato make masterclasses and webinars and wellbeing. of annualemployee benefits.

- Everpresentservice, offering our consumer facing products informed sourcing and disposing tosupportourretailerson + Aninclusive values-led culture. + Regularbenchmarking of 21 Non-financial and sustainability
goodlevels ofconsumer (forexomplg, theirthoughts decigigns. topicolisAsues HOW DO WE ENGAGE WITH THEM? sgloryond benefitsinline information statement
supportandresponsive onhow we display finance). + Receivingvalue for money from - Betatesting productlaunches . with the market.

s j . L - Board Engagement Guild
communication. - Outputsof consumerresearch Auto Trader, product quality such as Deal Builder to optimise X . « Launchofnewall-employee
R X engagesdirectly with the Board [
shared with Operational and cost. performance. A share award and continuing 29 Fi ial .
; : , oo . . L (withoutmanagement present) . Financialreview
Leadership Team (‘OLT’) + Building strong partnerships. « Expanding the provision of data R R withannualSave As You Earn
. X . onmatters which areimportant
and Board to factorinto toretailers with products such . . share scheme.
- . HOW DO WE ENGAGE WITH THEM? toour people or topics which
decision-making. . ; asATConnect. - Refreshedvaluesand embedded . .
+ Retailer sentiment surveys, are currentandrelevant. 25 Workingresponsibly
. through workshops.
evaluating product
improvements and value.
50 How we manage risk

MATERIAL ISSUES MATERIAL ISSUES MATERIAL ISSUES .. . ..

) ) . ) ) ) o ) ) ) ) ) ) ) 53 Principalrisks and uncertainties

a Data privacy and security 6 Customersatisfaction Q Data privacy and security o Pricing fairness e Data privacy and security @ Diversity andinclusion

o Productinnovation 0 Driving transparency o Productinnovation o Advocacy o Employee wellbeing, @ Ethics andintegrity

© customersatisfaction engagementand safety @ Rremuneration
° Investmentin talent
Auto Trader Group plc AnnualReportand Financial Statements 2024



F— Strategic report Governance Financial statements @
Section172(1) statement continued
MATERIAL ISSUES
Where engagement doesn’t take place directly withthe Board, A deeper understanding of our stakeholders and their @ ourenvironment
the output of this engagement is fed back to the Board and/or diverse areas of interest enables us to factor into boardroom © ourpeople & communities 01 — 6 O
aBoard Committee via comprehensive reports throughout the discussions the potentialimpact and long-term consequences @ Ourgovernance & compliance
year detailing stakeholder views, which informs their decisions.  of our decisions on each stakeholder group.
C) OURMATERIALITY ASSESSMENT P26 )
01 Ataglance
A
@ PARTNERS & SUPPLIERS THE COMMUNITY & THE ENVIRONMENT DDHH INVESTORS 02 Chair's statement
WHY ARE OUR PARTNERS AND HOW DO WE ENGAGE WITH THEM? WHY OUR COMMUNITY + Supporting organisations such WHY ARE OURINVESTORS - AnnualReport, AGM, corporate 03 CEO'sstatement
SUPPLIERS IMPORTANT TO US? - Maintaining regular AND OURENVIRONMENT as Manchester Digitaland the IMPORTANT TO US? website and regulatory news
Werely onoursuppliersand engagementwith suppliers AREIMPORTANT TO US? Automotive 30% Club, and local Maintaining acontinuous transparent announcements.
partnersto provide technology and partners atsenior level. We aim to give backmore to the schools and colleges through dialogue with currentand potential -+ Dialogue with proxy advisors 06 Marketoverview
infrastructure, supply of data - Procurementprocessesin planet than we take out and protect our STEM ambassadors. investors promotes confidence, andotheragencies.
about vehicles and their financing, place to onboard new suppliers ourbusiness from the impact of + Sharingdataandinsight with resulting in continued access to « The Chairandthe Chair of the
andinthe fulfilment of some of our into our business, as well as climate change. We also strive industry bodies and Government capitaltoenableus toinvestinthe Remuneration Committee made 09 How we create value
revenue generating products. arranging regular check-ins tocreate stronger communities departments to support policy long-term success of the business. contactand corresponded with
Building trusted partnerships helps forongoing relationships. and have a positive socialand required to enable the mass investors throughout the year.
N 5 5 h . . . . WHAT MATTERS TOOURINVESTORS? .
us towork better together and - Agreeing ways of working with environmentalimpact. adoption of electric vehicles. . . . . - Governance-related meetings 10 S :
; : f ) - Financial performanceincluding } trategic progress
continue to provide the highest new suppliersor partners and K attended by the Chair oranother
. ¥ . 5 WHAT MATTERS TO OUR WHAT ACTIONS DID WE TAKE? abalanced and fair . X
quality products and services. providing feedbackduring o X " . Non-Executive Director.
X . COMMUNITY AND OUR - Corporate Responsibility representation of financial .
ongoing projects. . . - Feedbackregularly provided .
WHAT MATTERS TO OUR . . ENVIRONMENT? Committee holds the business results and future prospects. 14 Section172(1) statement
- Encouraginganopendialogue to . . tothe Board.
PARTNERS AND SUPPLIERS? f - Energyusageandcarbon toaccountonits culturalKPls. - Shareprice performance X
. . ensure we work collaboratively o X o - Relevantindustry-related data
- Working collaboratively . emissions. - CarbonlLiteracy training for andreturn. .
; ; andshare learnings. o . . : . andinternally produced market L
oninnovations. - Thetransitiontoelectricvehicles. allemployees and funding an - Reasonable Executive and reports shared with analysts 18 Keyperformanceindicators
- Increasingrevenue from WHAT ACTIONS DID WE TAKE? - Supporting and working with, automotive toolkit forindustry use. workforce remuneration practices. e
shared opportunities. - Regular monitoring and review andin, the localcommunities « Environmental Strategy working « Highgovernance standards. WHAT ACTIONS DID WE TAKE?
- Fairtradingandterms of financialand operating inwhichwe operate. group, responsible forleading - Acontinuedfocuson - Continuing our capital policy 21 Non-financial and sustainability
and conditions. resilience. « Environmental, Socialand ourcarbonreductionplans environmentaland socialissues. and share buyback programme. information statement
- Buildinglong-term - Analyse the time takentopay Governance (‘'ESG’) factors. andreportinginline with the - PresentingaRemuneration
. . . A q HOW DO WE ENGAGE WITH THEM? 5 P o
relationships. suppliersviaregularreporting. TCFD framework. Policy thatis aligned with
R . HOW DO WE ENGAGE WITH THEM? - Open,honestandbalanced . L. .
- Applying our Ethical . - Conductregularconsumer . X R investors' interests following . ial .
) . « Employee networks managing . communication available to . 22 Financialreview
Procurement Policy which helps R . b research anduser testing to asuccessfulconsultation.
N our charitable supportincluding . . allshareholders. s
us to take a holistic view based ) understand whatinformation ) - Extendedourdebtfacility.
) our Auto Trader Community Fund . . - Private shareholdersencouraged . .
on culturalalignmentwhen . . ismost helpfulwhenbuying ) . - Implementing succession . .
- ) ) and our sustainability strategy. ; A to communicate with the Board 3 o 25 Workingresponsibly
deciding which suppliers and anelectricvehicle. o hi P, K planning to maintain
partners we should work with. - Charitable donations of £621k. rovg |r@og OAm Er-Co.Uk. independence on the Board.
- « Comprehensiveinvestor . B
- 719volunteeringdays. ati - Continued focus onenhancing .
relations programme. transparency and usefulness 50 Howwe manage risk
of information.
MATERIAL ISSUES MATERIAL ISSUES MATERIAL ISSUES .. . .
] ) ) ) ) 53 Principalrisks and uncertainties
o Productinnovation 0 Climate o Productinnovation @ Corporate governance
@ Responsible supply chain o Making a difference to ourlocalcommunities and industries @ Digitalinfrastructure @ Ethics andintegrity
@ Ethics andintegrity @ Diversity andinclusion @ Responsible taxstrategy Q Remuneration
and totaltax contribution
Auto Trader Group plc AnnualReportand Financial Statements 2024



Key performance indicators

Measuring
our performance

We measure our performance
through a defined set of financial,
operational and cultural KPls.

OUR STRATEGIC PRIORITIES

@ Marketplace

@ Platform

O Digitalretailing
@ Working responsibly

OURPRINCIPAL RISKS AND UNCERTAINTIES

1. Automotive economy, market and
business environment

. Climatechange

. Employees

. Reliance onthird parties and partners

. ITsystems and cyber security

. Failuretoinnovate: disruptive technologies
and changing consumer behaviours

. Legalandregulatory compliance

. Competition

. Brand andreputation

10. External catastrophic and geo-political events

o hwWN

O 0 N

1-10. All principalrisks could impact this KPI

FINANCIAL

Strategic report

Governance

Financial statements

Revenue @@0
£m

2024 (N
2023 ( 500.2)
2022 ( 432.7)
DEFINITION

The Group generatesrevenue from Auto Trader and
Autorama. There are three streams within Auto Trader:
Trade, Consumer Services and Manufacturer and
Agency. Traderevenueis broken downinto three
categories: Retailer, Home Trader and Other, with
Consumer Services similarly splitinto Private and
Motoring Services. Autoramarevenueis splitinto Vehicle
andAccessory Sales,and Commissionand Ancillary.

PROGRESS

Grouprevenueincreased14%yearonyear, withthe
maindriver of growth being Retailer revenue, supported
by allotherrevenuelines.

Linked toremuneration? Yes Linktorisks:1-10

Average revenue per retailer (‘ARPR’) @ @ O

£permonth

2024 (N 2,721
2023 ( 2,437)
2022 ( 2,210)
DEFINITION

Average revenue per retailer ((ARPR’)is calculated by
taking the average monthly revenue generated from
retailer customers and dividing by the average monthly
number of retailer forecourts who subscribe to an
Auto Trader advertising package.

PROGRESS

ARPRgrew £284intheyearto £2,721,largely driven by
our product lever, with over half of this growth coming
fromour Auto Trader Connect: Valuations product.
Prominence packages also contributed to this growth.
Overall ARPR growth was further supported by aprice
increase and smaller growthinthe stocklever.

Linked toremuneration? No Linktorisks:1-10

@00

Basic EPS
Pence pershare

2024 (N

2023 ( 25.01)
2022 ( 25.61)
DEFINITION

Basicearnings pershareisdefined as profit for the year
attributable to equity holders of the parent divided by
the weighted average number of sharesinissue during
theyear.

PROGRESS

Basic EPSincreased by 13%, which was slightly better
thannetincome whichincreased10%, because of
fewersharesinissue following our share buyback
programme. The weighted average number of
sharesinissue decreased by 2% as we purchased
and cancelled 25.2 millionshares.

Linked toremuneration? No Linktorisks:1-10

@eo

Cash generated fromoperations

£m

2024 (N
2023 ( 327.4)
2022 ( 328.1)
DEFINITION

Cash generated fromoperationsisasreportedinthe
Consolidated statement of cash flows on page 120.
Itcomprises net cash generated from operating
activities, beforeincome taxes paid.

PROGRESS

Cashgenerated fromoperationsincreased to £379.0m
intheyeardue to theincreasein Group operating profit.
The majority of cash wasreturned to shareholders
through our share buyback programme of £169.9mand
dividends of £80.4m. £30.0m of debt was alsorepaid.

Linked toremuneration? No Linktorisks:1-10
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Operating profit

¢ @eo

e QI Morgin 61%
2023 ( 277.6)
o I )

DEFINITION

Operating profitisasreportedin the Consolidated
income statementon page116. Thisis defined as
revenue less operating costs, plus share of profit from
jointventures. Operating profitmarginis operating
profitas apercentage of revenue.

PROGRESS

Group operating profitincreased by 26% to £348.7m
(2023:£277.6m), reflecting theincrease inrevenue and
the £23.0mreductionin Group central costs. Operating
profitinthe core Auto Trader business was £378.6m, up
14%on lastyear and Autorama had an operating loss

of £8.8m. Group operating profitmarginincreased to
61%(2023: 55%).

Linked toremuneration? Yes Linktorisks:1-10
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Key performance indicators continued

OUR STRATEGIC PRIORITIES

@ Marketplace

@ Platform

O Digitalretailing
@ Working responsibly

OURPRINCIPAL RISKS AND UNCERTAINTIES

1. Automotive economy, marketand
business environment

. Climatechange

. Employees

. Reliance onthird parties and partners

. ITsystemsand cybersecurity

. Failure toinnovate: disruptive technologies
and changing consumer behaviours

. Legalandregulatory compliance

. Competition

. Brand and reputation

10. External catastrophic and geo-political events

o bhwWN

O 00 N

1-10. All principalrisks could impact this KPI

OPERATIONAL

Strategic report

Governance

Financial statements

Cross platform visits @ O
Monthly average visits spentacross all platforms

2024 (N

2023 ( 69.6m )
2022 ( 68.9m )
DEFINITION

Monthly average visits across all our platforms, as
measuredinternally by Snowplow. 2022 has been
restated asvisits were previously measured by
Google Analytics.

PROGRESS

Our average monthly cross platformvisitsincreased
by 11%to 77.5 million per month (2023: 69.6 million).
Continued strongdemand from car buyers, despite
economicuncertainty and higher cost of living,
underpinned good visitnumbers across the year.

Linked toremuneration? No Linktorisks:1,6,8,9

Cross platform minutes @ O
Monthly average minutes spentacross all platforms

2024 (N

2023 ( 514m )
2022 ( 556m )
DEFINITION

Monthly average minutes spentacrossall our
platforms,as measuredinternally by Snowplow.
2022 hasbeenrestated as minutes were previously
measured by Google Analytics.

PROGRESS

Engagement, measured by totalminutes spentonsite,
increased by 8%to anaverage of 553 million minutes per
month (2023: 514 million minutes). We continue to use
Comscore foracomparison to competitors and our
share of minutesremained at over 75%across our
competitorset.

Linked toremuneration? No Linktorisks:1,6,8,9

Number of full-time equivalent

O] “ JOJI¢
employees (‘FTEs’)

Average number (including contractors)

2004 (0 1,253

2023 ( 1,160 )
2022 ( 960)
DEFINITION

Full-time equivalentemployees (‘FTEs’), whichincludes
contractors, are measured onthe basis of the number
of hours worked by full-time employees, with part-time
employeesincluded onapro-ratabasis. Number of
FTEsisreportedinternally each calendar month; the
full-yearnumberis the average of those 12 periods.

PROGRESS

FTEs haveincreased by é%yearonyearto1,233(2023:
1,160), as we continue toinvestin people to support the
growth of the business.

Linked toremuneration? No Linktorisks: 3

19

@eo

Live car stock
Average number per month

2024 (N 445,000

2023 ( 437,000)
2022 ( 430,000 )
DEFINITION

The average number of physical cars (either new or
used) thatare advertised on autotrader.co.uk per month.
Live stockis animportant component of our network
effect business model. Forused cars, we charge our
retailer customers onacost peradvertised slot basis
fortheir advertising package, meaning the stock on our
website has some correlation to our Retailer revenue.

PROGRESS

Totallive stock onsiteincreased by 2% to an average of
445,000 cars (2023:437,000). New car stockdeclinedtoan
average of 20,000 (2023:25,000) as we evolved our new car
product. Used car live stockincreased 3% on average
across the year,however we continued to see some
supply shortages fromour franchise customers.

Linked toremuneration? No Linktorisks:1,6,8,9
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Number of retailer forecourts
Average number per month

2024 (___

@00

2023 ( 13,913 )
2022 ( 13,964 )
DEFINITION

The average number of retailer forecourts per month
thatsubscribe toan Auto Trader advertising package
during the financialyear.

PROGRESS

The average number of retailer forecourts advertising
onourplatformslightly declined to 13,783 (2023:13,913).
However, excluding the Webzone Limited disposalin
the prioryear (negative impact of 305 retailers over
the period), like-for-like retailer numbers grew by 1%
yearonyear.

Linkedtoremuneration? No Linktorisks:1,6,8,9
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Key performance indicators continued

OUR STRATEGIC PRIORITIES

@ Marketplace

@ Platform

O Digitalretailing
@ Working responsibly

OURPRINCIPAL RISKS AND UNCERTAINTIES

1. Automotive economy, marketand
business environment

. Climatechange

. Employees

. Reliance onthird parties and partners

. ITsystemsand cybersecurity

. Failure toinnovate: disruptive technologies
and changing consumer behaviours

. Legalandregulatory compliance

. Competition

. Brand and reputation

10. External catastrophic and geo-political events

o bhwWN

O 0 N

1-10. All principalrisks could impact this KPI

1. Wecalculate our diversity percentages using total
Group headcount, and since 2023 this hasincluded
Autorama (2024:1,255,2023:1,226,2022:1,002).

2. Wedefine leaders asthose who are onour Operational
Leadership Team (‘OLT’) and their directreports.

3. Emissionsinclude Autorama. The base yearhas
beenrestatedtoinclude Autorama.

A ThisKPlhasbeensubject tolimited assurance -
see plc.autotrader.co.uk/esg/policies-reports
foracopyof thereportand methodology.

Strategic report Governance Financial statements
CULTURAL

Employee engagement @@ O@ Women as a % of total staff @ Women as a % of leadership @
% of employees who are proud to work at Auto Trader %asatMarcheachyear %asatMarcheachyear
2024 (R 20245 20245 R
2023 ( 91) 2023 ( 43) 2023 ( 40)
2022 ( 95) 2022 ( 40) 2022 ( 38)
DEFINITION DEFINITION' DEFINITION?

We define employee engagement by measuring the
percentage of people who say they are proud to work for
Auto Trader. Based onasurvey toallemployeesin April
2024 asking our people torate the statement “lam proud
towork for Auto Trader”. Answers were givenona
five-pointscale from strongly disagree to strongly agree.

PROGRESS

We are pleased that we have been able to maintain
high levels of engagement fromemployees, with 97%

of employees saying they are proud to work for

Auto Trader. We continue to survey employees regularly
and seektoimprove the employee experience.

Linkedtoremuneration? No Linktorisks: 3,9

Based onthe percentage of employees who are women
(both cisand trans) at the end of March. In calculating
this percentage we include allgenderidentities,
including non-binary.

PROGRESS

We are committed to having arepresentative workforce
acrossalllevels of our business and recognise the
importance of gender diversity. Over the pasti2 months,
the percentage of our employees who are women
increasedto44%(2023:43%). We remain committed to
improving gender diversity across our organisation.

Linkedtoremuneration? Yes Linktorisks: 3,9

Based onthe percentage of those in leadership
positions who are women (both cis and trans) at
the end of March. In calculating this percentage we
include allgenderidentities, including non-binary.

PROGRESS

The percentage of employees who are womenin
leadershiprolesincreased to42%(2023: 40%). Of the
81peopleinleadership positions who define their
genderwhen asked, 34 are women. Our Diverse Talent
Acceleratorand Continuous Leadership Development
programmes are aimed at supporting and developing
employeesintoleadershiproles.

Linkedtoremuneration? Yes Linktorisks: 3,9

Ethnically diverse representation @
as a % of total staff (% as at March eachyear)

20240

2023 ( 15)
2022 ( 14)
DEFINITION'

Based onthe percentage of ourheadcount that define
themselves as ethnically diverse as atthe end of March.
Incalculating this percentage weinclude those who have
chosennottospecify their ethnicityin our headcount.

PROGRESS

Overthe pasti2months we haveincreasedthe
percentage of ouremployees who define themselves
as ethnically diverse to17%(2023:15%). Of the 1,125
people who disclose their ethnicity when asked, 216 are
ethnically diverse. There were 130 employees (10%) who
have not disclosed their ethnicity or opted notto do so.

Linked toremuneration? Yes Linktorisks: 3,9

Ethnically diverse representation @
as a % of leadership (% as at March each year)

2023 ( 8)
2022 ( 6)
DEFINITION?

Based onthe percentage of thoseinleadership
positions that define themselves as ethnically diverse
atthe endof March.

PROGRESS

The percentage of ethnically diverse employeesin
leadershiprolesdecreasedintheyearto 6%. Of the 81
peopleinleadership positions who define their ethnicity
when asked, 5 are ethnically diverse. We recognise there
isalottodointhisarea. Our Diverse Talent Accelerator
and Continuous Leadership Development programmes
areaimed atsupporting and developing employeesinto
leadershiproles.

Linkedtoremuneration? Yes Linktorisks: 3,9

20
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Total CO, emissions? ?9
Tonnes of carbon dioxide equivalent

2024 (__ R 98,941

2023 ( 79,540)
2022 ( 129,419)
DEFINITION

The totalamountof CO, emissionsincludes Scope1,2and
3acrossallrelevant categories.

PROGRESS

GHG emissions during the year total 98.9k tonnes of CO,
across Scopes1,2and 3 (March2023: 79.5k tonnes). Most
of our CO, emissions are Scope 3, attributable to both
our suppliers and the emissionsrelated to the small
number of vehicles sold by Autorama that pass through
the balance sheet. This was the maindriver for the
year-on-yearincrease with a higher volume of these
vehicles being sold.

Linked toremuneration? Yes Linktorisks:2,4,7
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NON-FINANCIAL RISK

T

ENVIRONMENTAL

POLICIES AND PROCEDURES

=

Environmental Policy

Strategic report

WHERE TO READ MORE WITHIN
THIS ANNUAL REPORT
e

Moreinformationonourimpactonthe
environment can be foundin the Environmental
sustainability section, pages 29 to 39, which
also sets out our statutory carbon emissions
and energy data (page 35).

EMPLOYEE GUILDS, NETWORKS
AND WORKING GROUPS
T~

Environmental Strategy working group
Sustainability Network

Governance

OURPEOPLE

Whistleblowing Policy

Equality & Diversity Policy

Inclusive Recruitment

Disability Confident leader

Health & safety

HR policiesincluding adoption leave,
parentalleave, flexible working
Gender Pay Gap reports

- Diversityandinclusion: pages 41to 45
- Section172(1) statement: pages14to17

Stakeholder engagement
Board Engagement Guild
Ethnicity Network
Women'’s Network

LGBT+ Network

Age Network

Parents’ Network
Disability & Neurodiversity Network
Social Mobility Network
CareerKickstart Network
Wellbeing Guild

SOCIAL AND
COMMUNITY

Ethical Procurement Policy
Customer Charter
Volunteering days
Environmental Policy

Diversity andinclusion: pages 41to 45
Environmental sustainability: pages 29 to 39

Make a Difference Guild

Age Network

Parents’ Network

Disability & Neurodiversity Network
Social Mobility Network

Wellbeing Guild

HUMAN RIGHTS

Modern Slavery Policy

Data Privacy Policy

Data Retention and Destruction Policy
Data Handling and Data Quality Policy

Governance & compliance: pages 46 to 49

ANTI-BRIBERY AND
ANTI-CORRUPTION

Anti-bribery, Gifts and Hospitality Policy
Whistleblowing Policy

Governance & compliance: pages 46 to 49

BUSINESS MODEL

How we create value: page 09

PRINCIPAL RISKS

Principalrisks and uncertainties: pages 53 to 58

NON-FINANCIAL
KEY PERFORMANCE
INDICATORS

Please note, certain Group policies are not published externall

Operational and cultural KPIs: pages 19 to 20
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Financial review

“We achieved double digit
growth across all three Auto Trader
revenue segments for the first time
since our IPO in 2015.”

GROUP RESULTS
2024 2023 Change
£m £m %
Revenue 570.9 500.2 14%

Operating costs

Share of profit from
jointventures 2.8 2.5 12%

(225.0) (225.) (0%)

Group operating profit 348.7 277.6 26%

Group operating
profitmargin 61% 55% 6%pts

Group revenueincreasedby14%to £570.9m (2023:
£500.2m), driven by Auto Trader revenue which
increased by 12%to £529.7m (2023: £473.0m) with
Autorama contributing £41.2m (2023: £27.2m).
Group operating profit grew by 26% to £348.7m
(2023: £277.6m). Within this, Auto Trader
operating profitincreased by 14%to £378.6m
(2023:£332.9m), which included £2.8m share of
profit fromjoint ventures (2023: £2.5m). Autorama
had anoperating loss of £8.8m (2023: £11.2m).

Chief Financial Officer

2024 2023 Change

£m £m %

Auto Trader 378.6 3329 14%
Autorama (8.8) (11.2) 21%

Group central costs
-relating to Autorama
acquisition (21.1) (440 52%

Group operating profit 348.7  277.6 26%

Strategic report

£571m

Grouprevenue
(2023:£500m)

Group centralcostsincluded acharge of £11.1Im
(2023:£38.8m), whichis the finalcharge of the
£49.9m deferred considerationrelating to
Autorama, which was fully settledin the period,
and anamortisation charge of £10.0m (2023:
£5.3m)relating to the Autoramaintangible assets
acquired. Having accelerated the integration
work between Autorama and Auto Trader, we
havereviewed the usefuleconomic life of the
intangible assets andin September 2023 we
shortenedthe life of the Vanarama brand to five
years fromthe date of acquisition, which brings
forwardthe future amortisation charge.

Governance

2024 2023 Change
£m £m %

Operating profit 348.7 2776 26%
Add back:
Depreciation &
amortisation 18.3 14.1 30%
Share of profit from
jointventures (2.8) (2.5) 12%
Autorama deferred
consideration 1.1 38.8 (71%)
Adjusted EBITDA 375.3 328.0 14%

Adjusted earnings before interest, taxation,
depreciation and amortisation, share of profit
fromjoint ventures and Autorama deferred
considerationincreased by 14%to £375.3m (2023:
£328.0m). This adjusted measure of EBITDA, and
asimilar adjusted measure of earnings per share,
are calculated principally to show the financial
measures before the effect of acquisition
related expenses and disposal gains.
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Financial statements

£349m

Group operating profit
(2023:£278m)

Group profitbefore taxincreased by 18%to
£345.2m (2023: £293.6m), despite the prioryear
including a £19.1m profit ondisposal of Webzone
Limited (trading as ‘Carzone’). Cash generated
fromoperations was £379.0m (2023: £327.4m).

AUTO TRADER RESULTS

Revenueincreased to £529.7m (2023: £473.0m),
up12%when comparedto the prioryear. Trade
revenue, which comprises revenue from Retailer,
Home Trader and other smaller revenue streams,
increased by 11%to £475.7m (2023: £427.4m).

2024 2023 Change

£m £m %

Retailer 450.0 406.8 1%

Home Trader 13.4 10.1 33%

Other 12.3 10.5 17%

Trade 475.7 4274 1%

Consumer Services 39.6 34.5 15%
Manufacturer &

Agency 14.4 1.1 30%

Auto Traderrevenue 529.7 473.0 12%

Retailerrevenueincreased by 11%to £450.0m
(2023:£406.8m). The average number of retailer
forecourts advertising on our platform slightly
declinedto 13,783 (2023:13,913). However,
excluding the Webzone Limited disposalinthe
prioryear (anegative impact of 305 retailers),
like-for-like retailer numbers grew by 1%
year-on-year.
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Financial review continued

Average revenue per retailer ‘ARPR’) per month
increased by 12%to £2,721(2023: £2,437), with
some positive impact from the Webzone disposal
asonaverage their retailers were lower yielding.
The ARPR growth was predominantly driven by
the productand price levers, with smaller growth
fromthe stock lever.

- Price: Our price lever contributed growth of £114
(2023: £90) to total ARPR as we delivered our
annual pricing event for all customers on1April
2023, whichincluded additional products
alongside alike-for-like price increase.

- Stock: Ourstocklever contributed growth of

£34(2023: £nil). The average number of live

cars advertised on Auto Traderincreased by
2%1t0445,000(2023:437,000). Despite supply
constraints easing, new car stock declined
toanaverage of 20,000 (2023: 25,000) as we
evolved ournew car product, moving from
an‘allyoucaneat’ to a‘slot-based’ model.

Underlying used car stockincreased by 3%

onaverage across the yearto 426,000 (2023:

412,000), with much of thisincrease coming

fromahighervolume of private listings. The

stockleveris notimpacted by private listings,
but by the number of retailer paid stock units
whichmarginallyincreased.

Product: Our product lever contributed growth

of £136 (2023: £137) to total ARPR. Just over

half of this product growth was from our

Auto Trader Connect Valuations product,

whichwasincludedinretailer packages as

partof ourannual pricing and product event
in April 2023. Much of the remaining growth
was as aresult of seeing a continuedincrease
inretailers using our higher level packages
and market extension products. Despite the
reductioninnew car stock, the highernumber
of paying retailers also positively contributed
to productlever growth.

Home Trader revenue increased by 33% to
£13.4m (2023: £10.1m). Other revenue increased
by17%to £12.3m (2023: £10.5m).

Consumer Services revenue increased by 15%
intheyearto £39.6m (2023: £34.5m). Private
revenue, whichislargely generated from
individual sellers who pay to advertise their
vehicle onthe Auto Trader marketplace,
increased by 16%t0 £26.0m (2023: £22.4m).
Motoring Servicesrevenueincreased 7%

to £13.0m (2023: £12.1m).

Revenue from Manufacturerand Agency
customersincreased 30% to £14.4m (2023:
£11.1m), with much of the increase aresult of
manufacturers who sell direct to consumers
using our recently launched new car market
extension product, allowing them to
advertise and sell new cars on Auto Trader.

Totalcostsincreased 8%to £153.9m (2023: £142.6m).

2024 2023 Change

£m £m %

People costs 81.5 74.0 10%

Marketing 22.3 22.3 0%

Other costs 44.2 39.6 12%
Depreciation &

amortisation 5.9 6.7 (12%)

Auto Trader costs 153.9 142.6 8%

People costsincreased by10%to £81.5m (2023:
£74.0m). Theincrease in people costs was mainly
duetoanincreaseinthe average number of
full-time equivalentemployees (‘FTEs’) to1,060
(2023:996), as we continue toinvestin people to
support the growth of the business. Underlying
salary costs also contributed to thisincrease as
we continue to attractandretain the best digital
talentand supported employees with the higher
costof living. Within people costs, share-based
payments was £8.2m (2023: £6.6m), increasing
21% largely due to the award of an all-employee
share awardin November 2023.

Marketing spend remained flatat £22.3m
(2023:£22.3m).

Strategic report

Other costs, whichinclude dataservices, property-
related costs and other overheads,increased
by12%to £44.2m(2023: £39.6m). The year-on-year
increase was primarily due to people-related
costs, IT costs, legal & professional costs and
generalinflationaryincreases. Depreciationand

amortisationdeclined by 12%to £5.9m (2023: £6.7m).

Governance

Financial statements

Totaldeliveries amounted to 7,847 units (2023:
6,895), which comprised 2,646 cars (2023: 4,295),
4,616 vans (2023:2,253) and 585 pickups (2023:
347). Average commission and ancillary revenue
perunitdelivered was £1,631(2023: £1,624).

2024 2023 Change
£m £m %

Revenue 529.7 473.0 12%
Operating costs (153.9) (142.6) 8%
Share of profit from
jointventures 2.8 2.5 12%
Auto Trader
operating profit 378.6 3329 14%
Auto Trader operating
profitmargin 71% 70% 1%pts

Ourshare of profitgenerated by Dealer Auction,
the Group'sjointventure,increased12%to £2.8m
(2023:£2.5m) as auction activity increased
following supply constraintsinthe prioryear.

AUTORAMA RESULTS

2024 2023 Change

£m £m %

Vehicle &
Accessory Sales 28.4 16.0 78%
Commission &
Ancillary 12.8 1.2 14%
Autoramarevenue 41.2 27.2 51%

Autoramarevenue was £41.2m (2023: £27.2m),
with vehicle and accessory sales contributing
£28.4m (2023: £16.0m), and commission and
ancillary revenue contributing £12.8m (2023:
£11.2m). The prior periodincludedjust over
nine months of results from acquisition date,
comparedtoafullyearthisyear.
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2024 2023 Change

£m £m %

Costof goodssold 28.2 15.7 80%

People costs 10.9 10.5 4%

Marketing 4.0 4.7 (15%)

Othercosts 4.5 5.4 (17%)
Depreciation &

amortisation 2.4 2.1 14%

Autorama costs 50.0 38.4 30%

The Autorama business delivered c.1,200 (2023:
€.700) vehicles which were temporarily taken
onbalance sheetinthe year to 31 March 2024.
Thisrepresented15%(2023:10%) of total vehicles
deliveredinthe period. The cost of these vehicles
was taken through cost of goods sold, with the
correspondingrevenueinvehicle and accessory
sales. People costs of £10.9m (2023: £10.5m) related
tothe173FTEs (2023:209) employed on average
through the year. Marketingin the yearwas £4.0m
(2023:£4.7m). Other costs of £4.5m (2023: £5.4m)
include IT services, property costs, people-related
costs and other overheads. Depreciationand
amortisation totalled £2.4m (2023: £2.1m).

2024 2023 Change

£m £m %

Revenue 41.2 27.2 51%

Operating costs (50.0) (38.4) 30%
Autorama operating

loss (8.8) (11.2) 21%
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Financial review continued

GROUP NET FINANCE COSTS

Group net finance costsincreasedto £3.5m
(2023: £3.1m). Interest costs onthe Group's
Syndicated Revolving Credit Facility (‘Syndicated
RCF') totalled £3.0m (2023: £2.5m) with the
year-on-yearincrease due toanincreasein
underlying SONIA. At 31 March 2024, the Group
had drawn £30.0m of its available facility

(31 March 2023: £60.0m). Other finance costs
comprised amortisation of debtissue costs
of £0.6m (2023: £0.5m), vehicle stocking loan
interestof £0.3m (2023: £0.1m) and interest
costsrelating toleases of £0.1m (2023: £0.2m).
Thiswas offset by interestreceivable oncash
and cash equivalents of £0.5m (2023: £0.2m).

EXTENSION OF SYNDICATED RCF
COMMITMENTS

On2February 2024, the Group extended the
term forits £200.0m Syndicated RCF by one year,
incurring additional associated debt transaction
costsof £0.3m. The facility has been extended to
February 2029 and stillhas an additionalone-year
extension option with no tranche terminations.
Thereisnochangetotheinterestrate payable
andthereisnorequirementtosettle allor part of

the debtearlier thanthe terminationdates stated.

TAXATION

Profit before taxationincreased by 18% to
£345.2m (2023: £293.6m). The Group taxcharge
of £88.3m (2023: £59.7m) represents an effective
taxrate of 26%(2023: 20%). Thisis slightly higher
thanthe average standard UK rate of 25% (2023:
19%) due to non-deductible expenses.

We had previously stated that the Group was
potentiallyinscope for the UK's digital services
tax ('DST') withrevenues exceeding £500m.
The UK Government continues to work towards
implementing a global two-pillar tax solution
addressing the tax challenges arising from the
digitalisation of the economy. Pillar Two came
into effect for accounting periods beginning
onorafter3iDecember 2023, but the timeline
for finalising the multilateral convention that
would implement Pillar One is still not certain.

The implementation of Pillar One would see
DSTrepealed and the Group liability would fall
away. Anoutcome statement was publishedin
July 2023 which gave an expectation that Pillar
One would comeinto force during calendar
year 2025. We are awaiting further updates.

Ourin-scope revenue did not exceed the
threshold for UKDSTin financialyear 2024, but
we expect the Group will exceed that threshold
and pay DSTinfinancialyear2025. This would
resultin an additional operating expense
equivalenttoc.2%of in-scope revenue, which will
be deductible against corporationtax payable.

EARNINGS PER SHARE

Basicearnings per shareincreased by 13%to 28.15
pence (2023: 25.01 pence) based on a weighted
average number of ordinary sharesinissue of
912,582,172 (2023: 935,138,578). Diluted earnings
pershare of 28.07 pence (2023: 24.77 pence) also
increased by13%, based on 915,302,568 shares
(2023:944,144,242) which takesinto account the
dilutive impact of outstanding share awards.

2024 2023 Change
£m £m %
Netincome 256.9 2339 10%
Autorama deferred
consideration 1.1 38.8 (71%)
Profiton the sale of
subsidiary - (19.1)  100%
Adjusted Netincome 268.0 253.6 6%
Adjusted earnings
pershare (pence) 29.37 2712 8%

Adjusted earnings per share, before Autorama
deferred consideration and profit on the sale of
subsidiaryinrespect of the prior year, and net of
the taxeffectinrespect of theseitems,increased
by 8%1t029.37 pence (2023: 27.12 pence).

Strategic report

CASH FLOW AND NET BANK DEBT
Cashgenerated fromoperationsincreased to
£379.0m (2023: £327.4m) predominately due to
theincreasein operating profit. Corporation tax
paymentsincreased to £91.5m (2023: £60.5m).
Net cash generated from operating activities
was £287.5m (2023: £266.9m).

As at 31 March 2024, the Group had net bank debt
of £11.3m (31 March 2023: net bank debt of £43.4m),
adecrease of £32.1m. At the yearend, the

Group had drawn £30.0m of its Syndicated RCF
(31 March 2023: £60.0m) and held cash and cash
equivalents of £18.7m (31 March 2023: £16.6m).

Leverage, defined as the ratio of Netbank debt
to EBITDA (adjusted for the Autorama deferred
consideration), was 0.0 times (2023: 0.1times)
andinterest paid was £3.1m (2023: £3.2m).

CAPITAL STRUCTURE AND DIVIDENDS

During the year, atotal of 25.2 million shares (2023:
25.3million) were purchased for a consideration
of £169.9m (2023: £147.3m) before transaction
costs of £0.9m (2023: £0.7m). A further £80.4m
(2023: £77.7m) was paid in dividends, giving a total
of £250.3m (2023: £225.0m)in cashreturned to
shareholders. The Directors are recommending
afinaldividend of 6.4 pence per share. Subject
toshareholders’ approvalatthe Annual General
Meeting (‘AGM’) on19 September 2024, the final
dividend will be paid on 27 September 2024 to
shareholders ontheregister of members atthe
close of business on 30 August 2024. The total
dividend for the yearistherefore 9.6 pence per
share (2023: 8.4 pence per share).

The Group’s long-term capital allocation policy
remainsunchanged: continuing to investin

the business enablingit to grow while returning
around one third of netincome to shareholdersin
the form of dividends. Following these activities
any surplus cash will be used to continue our
share buyback programme and steadily reduce
grossindebtedness.
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Governance

GOING CONCERN

The Group generated significant cash from
operations during the year. At 31 March 2024
the Group had drawn £30.0m of its £200.0m
unsecured Syndicated RCF and had cash
balances of £18.7m. The Group has astrong
balance sheet and flexibility in terms of
uses of cash tomanage increased economic
uncertainty and higherinterestrates. The
£200.0m Syndicated RCFis committed until
February 2029. Based on the facilities available
and current financial projections for the next
12 months the Directors have concluded
thatitis appropriate to prepare the financial
statements onagoing concernbasis.

Jamie Warner
Chief Financial Officer
30 May 2024
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Working responsibly

Ensuring we make

a positive impact

Working responsibly is central to our
purpose and strategy. Our purpose is driven
by our commitment to doing the right thing,
measuring and reporting transparently
and always acting with integrity.

Our ESG strategy focuses on the
materialissues thathave the
greatestimpact on our business
whilst considering the
expectations of our stakeholders.
We also recognise that our
activities, and the way in which
we carry themout, impact well

beyond our financial performance

and so our ESG strategy considers
theimpact our decisions have
more widely onthe environment,
our people and society. Our many
ESG initiatives are focused

on ensuring we do business
responsibly and as the UK’s largest
automotive marketplace that
we play ourrole in creating a
more accessible, equitable and
sustainable future. Our ESG
strategy supports this purpose
overthelong term.

Our trusted brand has been built
over more than40yearsand we
remain committed to being the
bestplace to find, buy and sell
vehiclesinthe UKon aplatform
thatenables data-driven digital
retailing for our customers.

Inarapidly changing world, we
know that we will only succeed
as abusinessif we use our
technology, expertise and data
to help solve the challenges our
customers, our consumers and
ourindustry face. Thisinvolves
ensuring platformresilience
whilst remaining innovative and
changing how the UK shops for
vehicles by providing the best
online buying experience and
supporting all our retailers to
sellonline.

We use our cultural KPIs (see
page 20) to help us monitor and
measure progress against our
strategy. In 2022, we undertook
our firstmateriality assessment
to consider what ESGissues
matter most to our stakeholders
and the impact of these on

our business.

> READ MORE P29

Strategic report

Governance

Our ESG strategy is underpinned by our purpose,

Driving Change Together. Responsibly.

We can play a positive role in making a difference to our people, our communities,

OUR ENVIRONMENT

Minimise ourimpactonthe
environment, thereby protecting
our business from the impact

of climate change.

Drive change across our own
operations and supply chain,

and also use our capabilities and
voice toinfluence the automotive
and technologyindustries and
Government to supporturgent
actionto tackle the climate crisis.

Reportcomprehensivelyinline
with TCFD recommendations.

Auto Trader Group plc AnnualR

> READ MORE P40

S

OUR PEOPLE & COMMUNITIES

ourindustry and the wider environment to create a more accessible,
equitable and sustainable future.

G

g

OUR GOVERNANCE & COMPLIANCE

Build diverse teams and evolve
ourinclusive culture.

Maintain high levels of employee
engagement, supporting positive
health and wellbeing.

Partner with charities, community
groups and industry bodies to make
adifference to the communities
where we work and live.

> READ MORE P46

Uphold the values of good
corporate governance and risk
management and consider the
needs of allour stakeholdersin
our strategic decision-making.

Comply with ourlegalandregulatory

obligations and behave ethically
and with integrity at all times.

Maintain atrusted marketplace
for our customers and consumers
to find, buy and sell vehicles.

Financial statements
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Working responsibly continued

Strategic report

Our materiality assessment

Conducting business responsibly, with stakeholders
atthe heartof ourdecisions, is core to our strategy
and success, and therefore anunderstanding

of what ESG topics matter most to our key
stakeholdersis essential to remaining successful
inthelong term. We believe thatthe17issues
identified in our materiality assessment (initially
undertakenin2022) remainrelevantto our business
and our stakeholders today. The materiality
assessmenthelpsus capture ourimpactsina
non-financialmanner and the findings continue
to guide the focus areas of our ESG strategy.

Alongside our aim to have high standards

of governance, we have focused most of
our activities and initiatives on the following
issues: diversity andinclusion; data privacy
and security; productinnovation; digital
infrastructure; and customer satisfaction,
allof which our stakeholders placedin the
higher priority category.

We have also chosen to actively focus on
climate. Although climate did not placein the
highest category at the time the assessment
was undertaken, we believe we should be doing
what we can to positivelyimpact the world in
which we live and recognise thatinitiativesin
this area take time to deliverresults.

Productinnovation, digitalinfrastructure and
customer satisfaction are key to our business
strategy. Our focus ondigitalretailingis to bring
more of the buying and sellingjourneys online,
realisingbothanimproved consumer experience
and efficiencies for ourretailer customers.

OUR FUTURE FOCUS

We willrefresh our materiality assessment
in fullduring the next financialyear to
ensure that the focus of our ESG strategy
remains relevant.

OUR MATERIALITY ASSESSMENT
The size of the bubbles on our materiality assessment highlights where our activities
forthis financial year have been focused.

16
()

W \ery high

15 o
6
14 0.17
. o

Importance to our stakeholders

Moderate <

Moderate < Impacton the business I \/cry high
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THE MATERIAL ISSUES THAT MATTER MOST
Our environment

o Climate

Our people & communities

o Data privacy and security

e Employee wellbeing, engagement and safety
© Productinnovation

e Customer satisfaction

© Fricingfairness

° Investmentin talent

© ~dvocacy

© Making adifference to ourlocal communities
andindustries

@ piversity andinclusion

Our governance & compliance

o Driving transparency

@ Digitalinfrastructure

@ Responsible supply chain

@ Responsible tax strategy and total tax contribution
@ Corporate governance

@ cthicsandintegrity

Q Remuneration

Want to know how we define each material
issue? Head online:

C@ plc.autotroder.co.uk/esg)
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Working responsibly continued

ESG ataglance 01 3 60

E S G

&
OUR ENVIRONMENT OUR PEOPLE & COMMUNITIES @ OUR GOVERNANCE & COMPLIANCE

01 Ataglance
OURAMBITIONS

Achieve net zeroin our own business as well as support our customers
and suppliers as they also transition to net zero.

Ensure the majority of our employees have completed Carbon
Literacy training.

Have arepresentative workforce across all levels of our business. Fully adopt the NIST Framework for cyber security.

Fosteran environmentwhere everyone feelsincluded. Going beyond the requirements of both GDPR and FCA compliance
Continue to make progress on our gender & ethnicity pay gaps. and embracing the spirit and principles.

Maintain high levels of employee engagement. Integrate sustainability into all aspects and decision-making

02 Chair's statement

- Help our customers to confidently sellmore electric vehicles. - Supportthe physical, mentaland financial wellbeing of all processes of our business. 03 CEO’sstatement
« Supportour customersinmaking their workforce environmentally ouremployees. - Embed our Ethical Procurement Policy within the business and adopt

aware with the Carbon Literacy Toolkit. + Positively contribute to the communities we operate in asocially responsible sourcing model.
- Help carbuyers make more environmentally friendly vehicle choices. through localand national charities. - Reportcomprehensivelyinline withrecommended reporting 06 Market overview
- Useourdataandinsighttosupportandinfluence the Government'’s frameworks, including TCFD and SASB.

policiesrelated to supporting the adoption of electric vehicles.

09 How we create value
HIGHLIGHTS OF OUR PROGRESS DURING FINANCIAL YEAR 2024

Ourlong-term target to be net zero by 2040 has been resubmitted to Three more cohorts (26 employees) completed our Diverse Talent Fully migrated our technology infrastructure to the cloud and

the Science Based Targets initiative (‘SBTi’) and has been validated Accelerator programme during the year, developing our next level exited from our two main data centresin June 2023. 10 Strategic progress
and approved. of leadership talent. - 92%of ouremployees have completed our new Consumer Duty
- 208 customers and partners have engaged with the Automotive Carbon - Launch of our all-employee share award. compliance training.
Literacy Toolkit, with over 3,200 people completing their accreditation. + Awarded The Race Equality Matters Bronze Trailblazer status. - Established andimplemented new guidance, policies and 14 Section172(1) statement
- Climate contribution strategy - over £350k supporting carbonremoval « Manchester Pride’s AllEquals Charter granted us ‘Role Model’ frameworks to ensure we meet the requirements of Consumer Duty,
projects and environmentalinitiatives. accreditation. and putthe consumer atthe heart of our business.
- Launched e-bikes onthe Auto Trader marketplace. + Alison Ross, MBE, our Chief People & Operations Officer,wasawarded - Integration of Autoramainto the Group governance framework. 18 Key performance indicators
- Expandedthe audience of our Government briefings on the progress the Automotive 30% Club’s Inspiring Woman of the Year Award. - Continuedimprovement of ethical procurementinformation gathered.
of the UK's electric transition and was invited to give evidence at the + Hosted the second Mind the Gap eventin Parliament, campaigning - Successfultransitionto BDO asinternal auditors, with reviews of FCA
House of Lords Committee looking at the EV transition. for Ethnicity Pay Gap reporting alongside other FTSE100 companies. Consumer Duty, cyber security over AT Connect, software 21 Non-financial and sustainability
- Over10.8 million people have engaged with our monthly electric + We were once again named as one of the Inclusive Top 50 companies developmentlifecycle and IT Disaster recovery being completed information statement
vehicle (‘EV’) giveaway since the campaign started, increasing inthe UK. intheyear.
brand awareness and association of Auto Trader with EVs. + Launchedthe No Driver Left Behind report which highlights the gender - Refreshed our comprehensive fraud risk assessmentin the light

gapinthe electric transition. of newregulations.

Refreshed our policies for retirement and long service recognition. 22 Financialreview

OURFOCUS FORFINANCIAL YEAR 2025

25 Workingresponsibly

« Finalising and communicating our Climate Transition plan. Continuedinternal focus on our development programmes. Guidance and policy over the use of Al

- Rollout of the Tech Carbon Literacy Toolkit. Work with keyindustry bodies and partners to supportthe broadergoals - Implementation of NIST across all subsidiary companies.

« Continuing to work with ministers to share our data andinsight to around ensuring the automotive industryis gender balanced and thatit Continuing to assess therequirements of the Corporate Governance
help shape policies needed to support mass adoption of used EVs. isaninclusive place forallwhoworkinit. Code around the effectiveness of materialinternal controls.

50 How we manage risk

SUPPORTING THE UN SDGS MOST RELEVANT TO OUR STRATEGY

53 Principalrisks and uncertainties
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Working responsibly continued

Governance of
our ESG strategy

We have established our Corporate
Responsibility Committee to sit
alongside our Audit, Remuneration
and Nomination Committees.

Whilst ESG-related topics are coveredinall
Committees, thisis a formal Committee of the
Board with the overarching goal of monitoring
our corporate responsibility initiatives and
sustainability targets. The Committee, chaired
by Jeni Mundy, plays a crucialrole in overseeing
the progress towards fulfilling our ESG strategy
and ensuring that our targets and goals remain
ambitious and realistic. Responsibility for
putting our ESG strategy into action spans
across the business through specific functions
and through ourindividual guilds and networks,
which are empowered to drive change within
the organisation.

Strategic report

Driving Change Together.
Responsibly.

AUTO TRADER GROUP PLC BOARD

T

Governance

Financial statements

W AUDIT NOMINATION
COMMITTEE COMMITTEE
- Externalauditors
- Internalauditors
- Otherexternal
assurance

CORPORATE

REMUNERATION

COMMITTEE RESPONSIBILITY

COMMITTEE

SUBSIDIARY BOARDS

OPERATIONAL LEADERSHIP TEAM & SENIOR LEADERS

SECOND LINE FORUMS EMPLOYEE GUILDS
AND COMMITTEES SECOND LINE FUNCTIONS ENVIRONMENTAL STRATEGY & NETWORKS

« Riskmanagement
- Internalcontrol

« FCAcompliance

- GDPRcompliance

« Legalteam

- Procurement

- Cybersecurityteam

+ Riskmanagement
- Internalcontrol

+ FCAcompliance

- GDPRcompliance
+ Legalteam

- Procurement

« Cybersecurity team

« Sustainability Network
- Environmental Strategy
working group

<> HOW WE MANAGE RISK P50> C > GOVERNANCE OVERVIEW P61 >

DISCLOSURE
COMMITTEE

BOARD :
ENGAGEMENT
GUILD 3

+ CareerKickstart Network

+ Parents’ Network

+ Ethnicity Network

« LGBT+Network

- Disability & Neurodiversity
Network

+ Make aDifference Guild

+ Women's Network

+ Wellbeing Guild

+ AgeNetwork

+ SocialMobility Network
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Working responsibly continued

Strategic report
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TCFD REPORTING [elodVi=3\:N\[e1 7 STRATEGY [ RISK MANAGEMENT “/ METRICS AND TARGETS \\‘

r

Our environment

Minimise our impact on the environment,
thereby protecting our business
from the impact of climate change.

Drive change across our own operations
and supply chain, and also use our
capabilities and voice to influence the
automotive and technology industries
and Government to support urgent
action to tackle the climate crisis.

Report comprehensivelyinline with
TCFD recommendations.

F OVERNANCE

We have integrated climate governanceinto
our existing governance processes and sought
toembedresponsibility for therisks associated
with climate change throughout our business,
adopting aclimate change focused mindset.
Thereisaclearcommitment from the Board
todeliveronourenvironmentalcommitments
andensurerelevant accountability across

the business. Our environmental strategy

was initiated to ensure ajoined up approach
across the business considering the risks and
opportunities climate issues pose and how

we areresponding to them.

We submitted our annual CDP questionnaire and
receivedaBratingin December 2023 (December
2022:C). Theratingisonascale fromA (best
possible score) to D-. Our Brating indicates
that Auto Trader has knowledge of impactson,
and of, climateissues and that we are taking
coordinated actiononclimateissues.

TASK FORCE ON CLIMATE-RELATED
FINANCIAL DISCLOSURES (‘TCFD’)
COMPLIANCE STATEMENT

The Group has preparedits TCFD disclosures
inline with guidance fromthe 2021updates to
the TCFD FinalReportand Annex, including the
supplementary guidance forallsectors. Atthe
time of publication,inaccordance withthe
UK's Financial Conduct Authority (‘FCA') Listing
Rule 9.8.6R(8), the Group has made climate
related financial disclosures consistent
with the TCFD recommendations and
recommended disclosures setoutonpages 29
to 39. The tableincludedinthe Corporate
Responsibility Committee report (page 79)
summarises where the relevantdisclosures
are addressed. We continue to develop our
netzerostrategy and toidentify therisks and
opportunities to our business as aresult of
climate change and the potential financial
impact. The climate related financial
disclosures made by the Group comply with
therequirements of the Companies Act 2006
asamended by the Companies (Strategic
Report) (Climate-related Financial Disclosure)
Regulations 2022.

HOW WE GOVERN THIS AREA

EMPLOYEE BOARD
GUILDS & RESPONSIBILITY
NETWORKS

ENVIRONMENTAL EXECUTIVE
WORKING GROUPS RESPONSIBILITY

THIRD-PARTY RISK
ASSURANCE FORUM

REMUNERATION
COMMITTEE

1. BOARD RESPONSIBILITY

The Corporate Responsibility Committee is
responsible for holding the Executive Directors
to accountwithrespectto climate risks and
opportunities and theirimpactsonboththe
business and the wider environment. Our
environmental strategyis astanding agenda
itemforallCommittee meetings.

2. EXECUTIVE RESPONSIBILITY

Theresponsibility for assessing and managing
climaterelatedrisks and opportunities sits atboth
executive and Board level. Executive responsibility
forourimpactonclimate changeisheld by all

our Executive Directors, who have responsibility
foroverseeing our environmental strategy.
Responsibility for the consideration of climate related
risks and opportunities onthe financial performance
of the Group and compliance with environmental
reporting sits with our CFO, Jamie Warner.

3.RISKFORUM

OurRisk Forumundertakes areview of climate related
risks with our Operational Leadership Team (‘OLT’).

Environmentalrisks are alsoreviewed atleast twice
ayearaspartof the overallriskreview process.
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4. REMUNERATION COMMITTEE

The Committeeintroduced ESG-related targets
into the Performance Share Plan (‘PSP’) for

the firsttimein 2021. The PSPincludes a specific
performance targetlinked to areduction of

our GHG emissions.

5. THIRD-PARTY ASSURANCE

Our GHG emissions have beenindependently
assured by EcoActusing1SO14064-3 forall
scopes of our carbon footprint.

6. ENVIRONMENTAL WORKING GROUPS

Our environmental strategy notonly focuses
onourownenvironmentalimpact, butalso aims
tosupportour customers, consumers and the
industriesinwhich we operate and,as aresult,
various parts of the business play a partin
delivering our ambitions. Different parts of the
business are brought together through our
Environmental Strategy working group, whichis
sponsored by members of our OLT. Key activities
and milestones are set foreach financialyear
andthese are shared with the Corporate
Responsibility Committee. The Environmental
Strategy working groupisresponsible for our
commitmentto net zero, whichisinline with our
SBTitargets. This group alsoidentifies waysin
whichwe cansupport the tech and automotive
industries, alongside helping consumers make
more environmentally friendly vehicle choices.

7.EMPLOYEE GUILDS & NETWORKS

Ouremployees play afundamentalroleinthe
success of our environmental strategy. Our
Sustainability Network comprises passionate
individuals from across the business who are
focused onmaking life at Auto Trader more
sustainable. They do this throughincreasing
employee awareness and drivingimpactful
changes for bothindividuals and our business,
supporting our overall goal of reducing our
carbonemissions.
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Working responsibly continued

Strategic report

TCFD: STRATEGY

We want to minimise our impact
on the environment, thereby
protecting our business from
the impact of climate change.

Our strategyis to put the brakes on carbon, not only
across our own operations and supply chain, butalso
by using our capabilities and voice to influence the
automotive industry to supportothersinthe transition
toalowcarboneconomy and take urgentaction to
tackle climate change.

As the world transitions to alow carbon economy,
regulatory change and changesin consumer behaviour
willhave animpact on the automotive and technology
industries, meaning we need to continue to develop
and adapt our business strategy toincorporate climate
resilience. Reducing the impact our business has on

the environmentis embedded into our wider business
strategy of acting responsibly and we are committed
tobeing anet zero business by 2040.

As wellasreducing our own emissions, we are also raising
environmental awareness with both our customers

and consumers, encouraging them to reduce their own
environmentalimpact. We use our breadth of expertise,
dataand marketinsight to accelerate the transition to
low carbon transport. We continue to focus on sharing
ourdataandinsights with retailers, the industry and
Government to helpinform public policy and regulation
to supportthe mass adoption of electric vehicles.

Failure to deliver on our environmentalcommitments
could negativelyimpact our brand as aresponsible
business orresultinregulatory sanctions.

PUTTING THE BRAKES ON CARBON

Our net zero
commitment
- our operations

We have signed up to the Science
Based Targetsinitiative (‘SBTi’)
Business Ambition for1.5°C. By doing
so, we are committed to achieving
netzero by 2040 and toreducing
emissionsinline with the Paris
Agreementgoals.

c.80%

of Auto Traderemployees have
completed the Carbon Literacy
training, putting us at Platinum
award level
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@ Supporting the
automotive

industry

Governance

Financial statements

TCFD REPORTING ‘ GOVERNANCE ST gl RISK MANAGEMENT ( METRICS AND TARGETS ‘

Ouraimistosupporttheindustry
inits transition towards the mass

adoption of electric vehicles (‘EVs’).

>22 500

average electricvehicle advertson
Auto Trader as at March 2024
(2023: >23,000)

@ Supporting
consumers

Our aimisto supportconsumers
to make more environmentally
friendly vehicle choices and to

be the number one electric vehicle
destinationin the UK.

>105m

advertviews of electriccarson
Auto Traderinfinancialyear 2024
(2023:>68m)

01-60

03

06

09

21

22

25

50

53

Ataglance

Chair’'s statement

CEQ’'s statement

Market overview

How we create value

Strategic progress

Section172(1) statement

Key performanceindicators

Non-financial and sustainability
information statement

Financial review

Working responsibly

How we manage risk

Principalrisks and uncertainties



Working responsibly continued

Strategic report

Governance Financial statements

TCFD REPORTING ‘ GOVERNANCE JLYNISA RISK MANAGEMENT | METRICS AND TARGETS

CLIMATE RELATED RISKS AND
OPPORTUNITIES

To build climateresilience into our business
strategy we identify climate related risks
and opportunities. Environmentalrisks are
reviewedregularly as part of our overall
riskreview process and we maintain an
environmentalrisk register which monitors
key changes and actions taken to manage
therisksidentified.

Asanonline marketplace, we have a
relatively smallcarbon footprint and our
business modelis sustainablein alow carbon
environment. However, the automotive
industryisintrinsically linked with climate
change andthereis pressure from consumers
and Government for the industry toreduce its
impact onthe environment. The nature of the
risks and opportunities that we face depends
notjustonthe physical aspects of climate
change, butalso ontransitionrisks. These
aredriven by the trajectory of our customers
and consumersinresponding to climate
change and the regulations applied to the
market we operatein.

Our climaterelated assessment of the risks
and opportunities posed by climate change
and how they mightimpact our business has
provided a firm foundation on which to build
our environmental strategy and resilience.
We considered the transitional and physical
climate risks and opportunities presented by
rising temperatures, climate related policy
and emerging technologies.

We agreed the methodology for assessing
and quantifying financialimpacts. For

the purposes of our assessment, the time
horizons we used were aligned to our
business planning cycle as follows:

- Shortterm: 0-5years
- Mediumterm: 5-10 years
- Longterm:10years +

Ineach case, the likelyimpact on costs or
revenues was reviewed. We have assessed
how therisks can be bettermanaged,
reduced or mitigatedinline with the Group's
riskmanagement framework and business
strategy. Therisksidentified during our
analysis are more likely to present themselves
inthe mediumorlongterm.

Having assessed and modelled therisks, we
believe that thereis noimmediate material
financialrisk or threat to our business model.
Eventhough thereisuncertainty around the
time horizon over which climate risks will
materialise, stakeholder expectations and
regulatory attention could develop at pace,
impacting the rate at which the business may
needto cutcarbonemissions.

We recognise that we willneed to keep abreast
of future climate change legislation as well as
consumer preferences and retailers’ ability to
adapt. However, we have a strong track record
of quickly evolving.

KEY TRANSITION RISKS:

Regulatory changes: Stricter emissions
regulations and Government policies favouring
EV adoption mayimpact manufacturers’
production strategies which willimpact supply
and therefore stock available toliston

Auto Trader’s platform.

CLIMATE RELATED SCENARIO ANALYSIS

To furtherunderstand and explore how
potential climate risks and opportunities could
evolve andimpact our business over the
medium to longer term, the TCFD recommends
undertaking climate scenario analysis, which
includesa’2°Corlowerscenario’inline with
the 2015 Paris Agreement.

Supply chain disruptions: Dependency on
complex globalsupply chains exposes the
industry torisks related to geo-political tensions,
naturaldisasters, pandemics and risks delaying
new cars entering the UK, which canimpact
supply forretailers and therefore impact

Auto Trader.

We examined two climate scenarios against
ourthree time horizons for the purposes of our
analysis. Theresults are setoutinthe table on
the following pages. Theresults of our scenario
analysisshowed that based on our strategic
plans and capabilities, we remain well
positioned to mitigate the risks and seize the
opportunitiesrelated to climate change.

Consumer preferences: Changesinconsumer
preferences towards sustainable transportation
options and shared mobility services could
impact the desire to own a car outright
challenging the number of new and used car
transactions made eachyear.

KEY PHYSICAL RISKS:

Extreme weather and climate related natural
disasters: Extreme weather could impact our
cloud providers which could impact platform
performance. We could also see customers’
ability to open their showroomsimpacted,
whichrisks their ability to sell vehicles.

Resource scarcity: Shortages of critical
materials like rare earth metals and lithium
could disrupt production of electric vehicles
and theircomponents, impacting supply of
the vehiclesinto the UK and available stock
on Auto Trader's platform.

Geo-politicalinstability: Politicalunrest, trade
tensions and sanctions candisruptinternational
supply chains andincrease production costs
forautomotive manufacturers, whichrisks the
amount of vehicles they’llchoose to sellinthe
UK and thereforeimpacts Auto Trader’s new car
stock offering.

Navigating these risks will require adaptation, innovation and strategic planning as well as robust risk
management strategies and contingency planning.
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Working responsibly continued

Strategic report

TCFD REPORTING ‘ GOVERNANCE JILINIZOM RISK MANAGEMENT ‘/'METRICSANDTARGETS ‘

Climate related scenario analysis

Scenario

Description

Governance

Financial statements

Orderly transition

Additionalpolicy and legislationintroduced to limitclimate change - UK does not take immediate and substantial action - gradual and deliberate shift towards a low carbon economy.

Hot house world

Business asusual-no changeinclimate policy and legislation - UK takes limited or no action - continuation of current projection of carbon emissions without any significant abatement or mitigation.

Impact

Mitigation/response

Financialimpact Inherentlikelihood

Minor @ Moderate @ Major

Shortterm Mediumterm Longterm
PHYSICAL RISK - Increased frequency/severity of extreme weather and climate related natural disasters 0-5years 5-10years 10+years
+ Officesclosed Alltechnologyinfrastructureis cloud based. Disaster recovery/business continuity >2°C Low
- Datacentredisruption planninginplace,including tools and guidance to support our people inemergency
+ Customers cannotopen theirshowrooms situations. COVID-19 proved the sales process can be completed without physical 1.5°C
showrooms, plus development of digitalretailing willenable all retailers to compete
onourdigitalmarket.
- Weatherhasthe potentialtodisrupt the supply chain We have experienced the impact of disrupted supply chains as aresult of recent >2°C Low
and limit vehicles entering the UK car parc externalcatastrophic and geo-political events. These significant supply side
challenges have constrained new and used car transactions for much of the past four 1.5°C
years. However, our business hasremained healthy as market dynamics have adjusted
and OEMs and retailers learnt to adapt their business models. We would anticipate
weatherrelated disruptionto be more intermittent and comparatively less severe
thanthedisruption caused byrecentevents.
- Costs-increased operationalcostssuchas Inorderto have asignificantimpact on our business, costs would need toincrease >2°C ' ' Medium
heating/aircon, insurance, cloud costs significantly. We are continually reviewing our cost base such that anyincreases can
be managed and profitmarginsretained. 1.5°C
TRANSITION RISK - Increased regulation relating to climate change
+ Regulationbanning the sale of newinternalcombustion We already closely monitor the implementation of policies related to our core business. >2°C . High
engine ('ICE’) vehicles from 2035 is existing UK regulation We will continue to monitor policies with a view to identifying potential risks and
and theindustryis already working towards this milestone opportunities and related financialimpacts. We are already evolving our product 1.5°C
offering and provision of information to support the effectiveness of EVs on our
marketplace and will continue to meet changing preferences of car buyers.
+ Increasedregulatory scrutiny andintroduction of new We have formed a Corporate Responsibility Committee to oversee our environmental >2°C Low
legislation couldresultinincreased reputationalrisk but strategy and commitments. We willreportin line with the TCFD recommendations and
alsoincreased compliance costs. Failure to deliver against  reportprogress towards our net zero ambitions against our science based targets. 1.5°C

our environmentalcommitments would undermine our
reputation asaresponsible business and may resultinloss
of revenue, legalexposure or regulatory sanctions
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Working responsibly continued

Strategic report

TCFD REPORTING ‘ GOVERNANCE JILINIZOM RISK MANAGEMENT ‘/'METRICSANDTARGETS ‘

Governance Financial statements

Impact Mitigation/response

Financialimpact Inherentlikelihood

Minor @ Moderate @ Major

Shortterm Mediumterm Longterm
TRANSITION RISK - Regulation discouraging the use of internal combustion engine (‘ICE’) vehicles 0-5years 5-10years 10+years
+ Costof ownershipincreases, making ICE vehicles We will continue with our strategy to adapt our marketplace to meet changing >2°C . . Low/Medium
lessappealing preferences of allcar buyers. Itis likely thatused car prices will continue to move
+ Consumersstop buying petrolor diesel vehicles, inline with supply and demand dynamics such that lower demand will make 1.5°C
demand switches over to electric vehiclesmore affordable.
+ If EVsremain expensive some consumers could be
priced out of the market presenting arisk to demand
TRANSITION RISK - Demand for sustainable products & services
- Consumers' preferencesshiftaway fromICE vehicles; We will continue with our strategy to adapt our marketplace to meet changing >2°C Low/Medium
steepdeclinein purchase of petrolor diesel vehiclesin preferences of allcar buyers and continue to be the largest marketplace for EVs.
favourof EVs 1.5°C

Potentialopportunity: Supportour audience to find the
sustainable options they are seeking

TRANSITION RISK - Increased reputationalrisk associated with the automotive industry and misrepresenting environmental claims

As consumer consciousness around climate change
rises, thereisincreased scrutiny onourindustry'srole
ontheenvironment

As partof ourgoaltobe netzero by 2040 we will focus on our own operational footprint
and also onhow we can positively support ourindustry. We have set clear reduction
targets for our own operations and report progress to stakeholders. We work with

>2°C () Low

1.5°C
+ Failure to appropriately demonstrate that as a business customers, suppliers and the industry on education and policy.
we are committed and moving towards net zero carbon
emissions could negativelyimpact our brand and also
impact our ability to operate and/or remainrelevant to
our customers and consumers
TRANSITION RISK — Achieving resource efficiency through cutting our carbon footprint and improving energy efficiency
+ Reducedcostsassociated withenergy use and avoid Reductioninitiatives toreduce our absolute usage, including successfully moving >2°C Medium
increased costs associated with carbon taxation our technology infrastructure to the cloud.
1.5°C
TRANSITION RISK - Increased reputational risk associated with the automotive industry and misrepresenting environmental claims
+ Consumers may stop buying vehiclesif theynolonger Likely theriskand opportunity would be taken together, and stock/demand would >2°C Low/Medium
require one be maintained as the desire for personal transportation/vehicle ownership remains
- Potentialopportunity: Consumers’ desire/need to switch strong. We will continue with our strategy to adapt our marketplace to meet changing 1.5°C

toEV preferences forallcarbuyers and continue to be the largest marketplace for EVs.

OURFUTURE FOCUS

We intend to periodically review the scenarios and timeframes we choose
toapplyinouranalysis andrefine them as needed. The risk management
recommendations arising from our climate change scenario analysis were:

+ Policy/regulation: Itis likely thatincreased policy and regulation willhave
the mostsignificant financialimpact on Auto Trader over the longer term.

The mostsignificant action we can takeis to reduce our exposure to this
riskand continue with our strategy to adapt our marketplace to meet the
changing preferences of allcar buyers. We also need to make sure we
continue toremain abreast of regulatory requirements to ensure we are
compliantwith allrelevantreporting obligations.

« Market: Driven byits net zero ambitions, the Government announced

thebanonthesale of new petroland diesel vehicles by 2035, and this
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isalready changing the make up of the car parc as consumers begin
tobuyelectric vehicles asanalternative.

Auto Trader can mitigate this risk by continuing to developits strategy
to be the destination of choice for consumers searching foramore
environmentally friendly vehicle.
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TCFD REPORTING “" GOVERNANCE “|' SR RISK MANAGEMENT ‘/'METRICSANDTARGETS ‘

TCFD: RISK MANAGEMENT

The Boardis collectively responsible for
determining the nature and extent of the
principalrisks which mayimpact the business
asitseekstoachieveits strategic objectives.
Ourriskmanagement framework, including

the processes foridentifying, assessing and
managingrisk, is described on pages 50 to 52
and the Board recognises climate change as one
of Auto Trader’s principalrisks (see page 54).

Auto Trader plays animportantrole within the
UK automotive ecosystem and climate change
isacatalyst forunprecedented change within
industry. This mainly relates to the transition from
ICE vehicles to Zero Emission Vehicles (‘ZEVs')
which could resultin significant changes to
automotive retail. We are working hard to
supporttheindustry with this transition, from
providing content to help consumers ‘demystify’
EVs, tolobbying Government toincentivise the
transition and sharing our data andinsights to
inform Government policy over EVs.

Internally, climate change also poses athreat to
our business and to our supply chain, including
viaregulatory change. Itis therefore critical that
ourriskmanagement process considers climate
changeif we are tounderstanditsimpacts both
onourbusiness and on the automotive industry
asawhole.

Our riskmanagement process approach

allows for the continualidentification and
assessment of climate related risks. We maintain
anenvironment/climate riskregister which s
reviewed regularly by the riskregister owner,
theirdelegates, and our riskmanagement team.
Eachclimaterelatedriskis assigned an owner
and controls and/or mitigating actions are
recorded against eachrisk.

<> HOW WE MANAGE RISK P50>

EFFECTIVE RISK MANAGEMENT

€D oenTiry

Atop-downandbottom-up approachisused toidentify key risks across
the business. Primarily, risks are identified via three key mechanisms:
The Board, OLT, senior managers,and GRC perform continuous horizon

Our 2" Line Functions are embedded into the teams responsible for
executing key strategicinitiatives to help themidentify potentialrisks.
GRC facilitate regular risk workshops with OLT and senior managers
within the business.

Allnewrisks are captured on the Group Risk Register whichis reviewed
by the Board atleast half-yearly.

N\

@) MONITOR, REVIEW & ASSURE

The effectiveness of key controlsis monitored via numerous mechanisms within

ourgovernance structure. Theseinclude:

- Ongoing monitoring by 2™ Line Functions.

« Monthly and quarterly 2" Line Forums and Committees, including Risk Forum, <
FCA Compliance, and Trust Forum.

+ Arisk-based Internal Audit plan which captures 4-5 assignments peryear.

+ Otherthird-party and specialistmonitoring and assurance.

The Boardreviews the outcomes of assurance activitiesonanas-needed basis.

The Board alsoreviews the Group'sriskregister atleast half-yearly and assesses

the adequacy and effectiveness of mitigating actionsinline with our risk appetite.

CLIMATE CHANGE IS A PRINCIPAL RISK FOR THE GROUP
RISK AND POTENTIAL IMPACT

The automotive industryis ahigh contributor to emissions, and so thereis pressure
from consumers and Government for the industry to reduce itsimpact onthe
environment. Failure to deliver on our environmental commitments could negatively
impactourbrand as aresponsible business orresultinregulatory sanctions.

Failure to overcome the challenges caused by the shift frominternal combustion
engines ('ICE’) to electric vehicles (‘EVs’) could inhibit their takeup or lead to
changesinbuying behaviour. Factorsinclude the purchase price of EVs, potential
forimprovementsinpublic transport, new and expanded emissions zones,
increasing EVrunning costs,and consumer uncertainty over the residual value
of used EVs.

Changing and more stringentregulatory requirements could increase our cost
base. Increased frequency and severity of extreme weather events could lead
to heightened costs, including costs associated with heating/air conditioning,
insurance and cloudinfrastructure. Extreme weather events could alsolead to
short-term closure of retailer forecourts (forexample, due to flooding).
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scanning as part of day-to-day operations. >

) Assess & QUANTIFY

Allrisks are evaluated to establishtheirroot causes, theimpact, and the likelihood
of occurrence. When assessingrisks, considerationis given to the financial,
reputational,andregulatoryimpacts, as wellasimpacts on customers/consumers,
andimpacts onday-to-day operations. Risks are then categorised as:
Existentialrisks: those with the potentialto cause fundamentalchange within
ourorganisationand widerindustry.

Operationalrisks: those arising out of the existing business activities.
Emergingrisks: those whichrelate to new initiatives, new products, and new
laws andregulations.

E) responD & MITIGATE

Risk owners consider whether existing controls and mitigations reduce the
risktoanacceptable level. Onanongoing basis and followingidentification
of anewrisk, 2" Line Functions provide specialist support to ensure that the
responseis consistent with our Group risk appetite. Additionally,independent
challenge onriskresponseis provided from 2" Line Functions, Forums,

and Committees.

If the residuallevel of risk after mitigationremains above ourrisk appetite,
then further mitigating actions areimplemented.

HOW WE MANAGE THE RISK

« Weare evolving our product offering and marketplace to provide consumers
withmoreinformation about EVs. A cross-functionalworking groupis focusing
on helping consumers make more environmentally friendly vehicle choices.

We lobby Government and share our data andinsights to help guide policy
onhow todecarbonise the automotive industry.

Leasingis aviable option to consumers making the switch to EVs, many of whom
are anxious about making outright purchases. The Autorama checkout journey
onthe Autotrader.co.uk site provides our audience with access to leasing.

As part of our climate commitments, we are focusing not just on our own carbon
footprint, but positively supporting the industry. Our partnership with the
Carbon Literacy Project provides training and insights toemployees and
externalstakeholders.

Our Corporate Responsibility Committee oversees our environmentalcommitments
and workis ongoing to reduce our carbon emissions across all scopes.

We evaluate the carbonrecords and commitments of suppliers within our
procurement processes.

By digitising the automotive retail sector, we provide customers and consumers
with purchasing options should extreme weather events lead to short-term
retailer forecourtclosures.
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TCFD: METRICS AND TARGETS
ENERGY AND EMISSIONS REPORTING

TCFD REPORTING “" GOVERNANCE “|' STRATEGY | RISKMANAGEMENT ((NIJHICC IR IcT A

To monitor progress against our environmental
strategy, we have key metrics and targets. We
alsodisclose our Scope1,2and 3 GHG emissions.

OURTOTAL CO,EMISSIONS'

01-60

The Groupis required to reportits energy use 2024 2025((bdseyedi) 2022
and measure ondlrepo’rtitsFiirgct and indirect UK Global UK Global UK Global 01 Ataglance
greenhoysegqs( GHG') emissions bythe Scope 258 258 349 363 276 294
Companies (Directors’ Report) and Limited .
Liability Partnerships (Energy and Carbon Scope 2 (location based) 205 205 297 310 368 385 02 Chair's statement
Report) Regulations 2018. The GHG reporting Total (Scopes1and2) 463 463 639 673 644 679
periodis alignedto the financialreporting year.

L . KwH ('000s) 2,473 2,473 2,714 2,775 2,618 2,767 03 CEO’sstatement
Reported energy and GHG emissions datais
compliant with SECR requirements and has been )
calculatedin accordance with the GHG Protocol Purc.hosed goods &services 22,949 19,537 23,562 06 Market overview
and SECR guidelines. Capitalgoods 2,262 498 794
METHODOLOGY Fueland energy—relotgd OCtI\./ItIe'S . 74 183 196
The methodology used to calculate emissions Upstream transportation & distribution - 72 15 09 How we create value
isbased onthe financial control consolidation Waste generatedin operations 107 5 16
approach, as definedinthe Greenhouse Gas Business travel 1,041 365 63 .

: ; . . . 10 Strategic progress
Protocol, A Corporate Accounting and Reporting Employee commuting (inc. working from home) 982 1,746 1,004
Standard (Revised Edition). Upstream leased assets - 129 106
Emission factors used are from the UK Use of sold products? 70,643 56,323 102,807 14 Section172(1) statement
Government’s GHG Conversion Factors for End of life treatment of sold products 383 31 50
Company Reporting, and selected other Investments 37 26 27 o
emissions factors datasets as applicable, for 18 Keyperformanceindicators

Scope 3 (total) 98,478 78,865 128,740
theyearreported. For Scope 3 Category1,an
i Total (Scopes1,2and 3 98,941 79,538 129,419 X N R .
Env;;ondmfntolly Extenddetd InthtOluEpL:;dotobose (Scop ) 21 Non-financial and sustainability
methodology was used to calculate the : -
GHG footprint across total spendin the year. Revenue® £570.9m £510.4m £491.1m information statement
INDEPENDENT VERIFICATION OF OUR GHG Tonnes of CO, equivalent per FTE* 80.2 68.5 107.9
EMISSIONS Tonnes of CO, equivalent per £million turnover® 173.3 155.8 263.5 22 Financialreview
EcoActhasindependently assessed and verified
Auto Trader’'s GHG emissions following verification . .
standard 1SO 14064-3-2019. Based ongthedoto Scope 2 (market based) 10 3 91 25 Working responsibly
and information provided by Auto Trader and the %renewable 95% 99% 76%
processes and procedures followed, nothing has 1. Scopes,2&3are reported in tonnes of CO, equivalent. 50 How we manage risk
come to EcoAct’'s attention toindicate that the 2. Themethodology for calculating use of sold goods has changedin 2024. We will recalculate 2023 on the same basis in the coming year.
GHG emissions totals for all years reported are 3. Thisincludes Autoramarevenue for the period1Aprilto 31 March foreach period reported.
s d df f isll 4. Basedonaverage number of employeesinthe Group throughout the year 2024:1,233(2023:1,160,2022:1,199). The average number of employees included Autorama FTEs L. ) L.

notfairly stated andfree from materialerror. forthe period1April to 31 March for each period reported. 53 Principalrisks and uncertainties
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Our net zero
commitment -
our operations

We have signed up to the Science
Based Targets initiative (‘SBTi’) Business
Ambition for1.5°C. By doing so, we are
committed to achieving net zero before
2040 and to reducing emissionsin line
with the Paris Agreement goals.

2040

Net zerorefersto the balance betweenthe
amount of greenhouse gas produced and the
amountremoved from the atmosphere. We
reach net zero when the amount we addis no
more than the amount taken away. Our near
and long-termnet zero targets have both been
validated and approved by the SBTi.

Our greenhouse gas emissions and carbon
intensity ratios are disclosed on page 35 and
these form part of our key metrics. We have
committed toreach net zero greenhouse gas
emissions across our value chain by 2040,
committing to:

- Reduce absolute Scopeiand 2 GHG emissions
by 50% before 2030 from a 2023 base year.

- Reduce absolute Scope 3 GHG emissions
by 46.2% over the same timeframe.

- Reduce absolute Scope1,2 and 3 GHG emissions
by 90% by 2040 from a 2023 base year.

HOW WE'RE TAKING ACTION

To meet the SBTi's definition of net zero, we need
toreduce our emissions by atleast 90% and then
use carbonremovalinitiatives to neutralise any
limited emissions that cannotyet be eliminated.
Itistherefore essential that we fully understand
the source of our emissions and undertake
targeted actions. We resubmitted our targets
tothe SBTitorevalidate themtoinclude the
Autorama acquisition and to rebase our baseline
year to 2023. Our emission reduction targets
have beenincorporated within executive
remuneration policies (page 81 onwards).

The make up of our carbon emissionsis heavily
weighted towards Scope 3, and within that,
purchased goods and services and use of sold
goods are the biggest contributors. During the
year, our GHG emissions totalled 98.9ktCO,,.
This was anincrease on 2023 (2023: 79.5ktCO)
andis primarily due to anincreasein the volume
of cars passing through Autorama’s balance
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Although our direct environmentalimpactis
relatively small we are committed toreducing
ouremissions. The mainrisk surrounding our
operationalemissionsis ourindirect Scope 3
emissionsrelating to purchased goods and
services and use of sold goods. With the
acquisition of Autorama, our emissions have
increased significantly in these categories
due to the vehicles sold by Autorama that
temporarily pass through their balance sheet.
The spend we have with our suppliersis also abig
contributor to purchased goods and services.

sheet. Inrespect of our other emissions, we have
acommitted climate action plan and our targets
and progress are setout onthe next page.

Our Sustainability Network comprises

passionate individuals from across the business
who are focused on making life at Auto Trader
more sustainable throughincreased employee
awareness and driving impactfulchanges for both
individuals and our business, supporting our overall
goal of reducing our carbon emissions. We want

to foster an environmentally responsible culture
through awareness and by encouraging employee-
led environmental actions andinitiatives.

We haverolled out Carbon Literacy training for
allemployees and have a c.80% completionrate.

During the year we completed the migration of our
data centres to the cloud and also started work on
installing solar panels at our HemelHempstead office.
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Metric Emissiontype Our progress Currentstatus
Switch100% of our fleet vehicles Baseyear ——> Currentyear (/'\/D
(Auto Trader and Autorama N
fleet) tobe EV or low emission. 353 tCO2e 221 tCOQe ONTRACK
+ Anynewly ordered vehicles must be fully electric or hybrid with emissions 75g/km or less.
« 60%of the Auto Trader and Autorama fleetisnow an EV or ULEV.
Auto Trader data centres to Baseyear —> Currentyear
be fully migratedto the cloud.
yme 67 tC02€ 15 tCO2e COMPLETE

« 100% of our data centres have been migrated to the cloud.

Energy:reduce overall
electricity usage by 50% (against

Baseyear ———> Currentyear

1,602 KwH (‘000s) 920 KwH('000s)

a2023baseline) and procure ON TRACK
100%renewable energy for
ourremaining needs. - Workhasstarted ontheinstallation of solar panels at our Hemel Hempstead office.

- Started a programme of switching employee laptops to more energy efficient tech.
Business travelemissions: Baseyear —————> Currentyear —y
achieve a50% reduction 374 tCO e 1 041 tCO e @
(againsta 2023 baseline). 2 Y 2 MORE WORK

NEEDED

+ Updated our travel policy to make flights as a mode of travel by exception.
- Travelsystemnow displays carbonemissions.

Commuting emissions
(including emissions generated

——> Currentyear

982tCO_e

Baseyear

1,746 tCO,e

from working from home): ONTRACK
achieve a 50%reduction - Continued with Connected Working which offers allemployees greater flexibility in where and when they work, resulting
(againsta 2023 baseline). inless commuting
- 6%of eligible employees are now participatingin salary sacrifice to lease an electric vehicle.
Suppliers: require 50% of + Oneofthe Group's strategic objectivesis to transition our value chain to net zero emissions, bringing suppliers on the journey —
suppliers, by spend, to and embedding sustainability within our procurement processes. =
have meaningfulcarbon + Weareimproving our data quality so we can start taking action to address our Scope 3 emissionsrelating to purchased goods and services. MORE WORK
reductiontargets. + Ethicalprocurement questionnaires completed covering 75% of our supplier spend. NEEDED
Autorama Scope 3 emissions. + Asignificantpartof the Group’s Scope 3emissionsrelate to the purchased vehicles that temporarily pass through Autorama’s balance sheet. —
- Duringtheyear,vehicles takenonbalance sheetincreased. As supplyimproves we expect to become lessreliantonvehicles where we are @
required to take themonbalance sheet. MORE WORK
NEEDED
Climate contribution strategy. - Takingresponsibility for our carbon emissions by contributing to climate action. '/’\/)
+ Partnered with the Greater Manchester Environmental Fund to support community projects that make bigimprovements to green spaces N
across Greater Manchester. ONTRACK

-
Q
=

«Q
[}
-
<
(3
Q
=

Worked with a third party to identify suitable projects forinvestment during the year - more workis needed to identify further projects
forustosupport.
- Furtherworkneededtoadoptanappropriateinternalcarbon price and implementation within the business.
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Supporting
the automotive
industry

Our aimis to support the industry in
the transition to the mass adoption
of electric vehicles (‘EVs').

>3,200

peopleinthe automotive
community have completed
CarbonLiteracy training

bk Alshgiabais

METRICS
Metric Our progress Currentstatus
Number of electric g
vehicles advertised 22'536 l\::/>
onAuto Trader (average asat ON TRACK
March 2024)
Share of electricvehicles o, F
advertised on Auto Trader 4.5% ‘\\\:/>
during FY24 ON TRACK
Number of electric
s
vehicles delivered 876 =
by Autorama during FY24 MORE WORK
NEEDED

Number of videos 56 (\D

during FY24

produced covering

electricvehicles ON TRACK

SUPPORTING THE TRANSITION TOEVS

The Zero Emission Vehicle mandate came into
forcein 2024, causing significant levels of change
intheindustry formanufacturers andretailers as
the mandate began to dictate the number of EVs
eachbrandneedstoselleachyearorrisk paying
fines. Alotneeds tohappeninthe comingyearsto
ensure the successful mass adoption of electric
vehicles. We have beenregularly meeting with
various Government departments to share our
dataandinsights to help guide policy fora
number of years now andin the pasti12 months,
the number of Government departments
receiving these insights has expanded, showing
the value andimpact of our work. Additionally, this
yearwe were invited to present oraland written
evidence at the House of Lords Environment and
Climate Change Committee Electric Vehicles
inquiry, with our research playing akey partinthe
summary document of the inquiry.

Ourwealth of data andinsight gives us aunique
view of consumer car buyingintentions, and
particularly consumer EV buyingintentions. This
dataforms the basis of our award winning ‘Road
t02035' Reports, which are extremely valuable to
notonly the Government, but also to media and
theindustriesinvolvedin the electric transition.
Thisyear, the Report, as well as our press activity
tracking theimpact of London’s Ultra Low
Emission Zone expansion, resultedin arequest
from Transport for London’s press teamwho had
seenourdataanalysisand commentaryin the
media and wanted ourinput onthe scrappage
scheme expansion,demonstrating the impact
andinfluence of ourdata and reputation.

CARBON LITERACY TOOLKIT

The automotive industry isunder enormous
pressure toreduceits carbon emissions and whilst
many of ourindustry partners have clearand bold
planstoreduce emissions, many are still very early
onintheirsustainability journeys andrequire
supporttohelp themdevelop acarbonreduction
plan. Through our partnership with the Carbon
Literacy Trust, we have created and fund the
Automotive Carbon Literacy Toolkit which has
gone fromstrength to strength. We're now looking
tolaunch a Technology Sector Toolkit with anew
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setof sector partners. Inthe automotive space, 208
organisations have now completed the training (as
at 31 March 2024) which our customers view as an
important step in their sustainability journey, as well
as akey employee engagementinitiative. Once an
individualin a business has been accredited as
‘carbonliterate’, the businessis then provided with
training content and trainer manuals thatenable
themtorun theirown one-day Carbon Literacy
training. After asignificantjump this year, over 3,200
peopleinthese businesses have now completed the
training (2023: over1,000).

In addition to the training, we continued our Building
aSustainable Automotive Industry event series which
aims to inspire action and motivate businesses to
be more sustainable by gatheringindustry partners
and sustainability experts together. Thisyear,

we partnered with Capgeminito deliver an event
focused oncreating carbonreduction plans.

We also conducted research onretailer attitudes to
sustainability to gain adeeper understanding of the
currentsituation and found that whilst the majority
of retailers understand sustainability is key to
future-proofing their businesses, few know how to
getstarted. Asaresult, we are looking to make this
analways-on offering for ourindustry partners and
sowillbe launching a Sustainability Hub in the next
financialyear. This willcomprise two elements -
one, acontent hub with case studies and key
environmentalinformation and two, a community
space where those working on sustainability can
come together, ask questions and share experiences.

OUR ‘ELECTRIC VEHICLE HUB’

Further to launching our EV ‘Retailer Performance Module’ last
year, we now also have an ‘Electric Vehicle Hub' for our retailer
customers which provides a one-stop-shop for all things EV
with live market data and electric retailing advice. When the
Governmentmoved the ban on the sale of new petroland diesel
carsto 2035, we rapidly responded with supporting materials
and webinars for our retailer partners and the EV Hub allows us
to provide this level of detailed supportallyearround.

" Ll T il . H Lid
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Supporting
consumers

Our aimis to support consumers to make
more environmentally friendly vehicle
choices and to be the number one
electric vehicle destinationin the UK.

METRICS

Metric

AL

Our progress Currentstatus

Number of electric
vehicle advertviews
onAuto Trader

105m \/)

during FY24 ONTRACK

Share of electric
vehicle advertviews

3.7% QD

onAuto Trader during FY24 ON TRACK

Number of electric ,”

cargiveaway entries 10‘8 m ‘\\\D
since the campaign ON TRACK

started

Number of video views
covering electric vehicles

7.9m )

during FY24 ON TRACK

We continue toincrease the coverage and
exposure we give electric vehicles (‘EVs’) across
allour platforms, making it easier for car buyers to
search forand findinformationon EVs. Ourgoalis
toensure the electric vehicle transitionis fairand
equitable and, with thisin mind, we conducted
research onthe gender gapin electric vehicles
and found asignificant difference between how
men and women thinkabout and consider electric
vehicles. We used thisresearch to create the
‘No Driver Left Behind: Women and the journey
toelectric’ report which outlines reasons for the
gender gap as well as potentialsolutions. The
report wasvery wellreceived, featuringon BBC
Women'’s Hour and with multiple Government
departments and manufacturer partners
requesting sessions on the topic.

>10.8m

entries to our EV monthly giveaway
since the campaign started

Lastyear we launched anEV Hub onsite and this
year the focus hasbeenondriving trafficto the
hub, with multiple paid marketing activities being
dedicated to this. From partnerships with the
Guardian, the Evening Standard and Hearst
Media titles such as Good Housekeeping and
Cosmo to Spotify podcast and TikTok adverts,
the goalhasbeen to expand our reach and
engage new audiences onthe topic of electric
vehicles. The EV monthly giveaway continued
and has now amassed more than10 million
entries, giving away over £1 million worth of
prizes since the campaign started.

LAUNCH OF ANEW E-BIKE PLATFORM

Astep change developmentin our mission to support
consumers to make more environmentally friendly
choiceshasbeenthelaunch of new e-bikes onour
platformin May 2023. The e-bike community
welcomed thislaunch and viewed it as akey sign
of maturation of the e-bike market and were excited
by theimpact Auto Trader’s size andreachcanhave
onthe sector. On-site interestin e-bikeshasbeen
rapidly increasingand we've had great success with
Black Friday promotions and editorial e-bike content.
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“We need to address
the specific concerns of
women around EVs. Prioritise
what women will get for their
money rather than extolling
the virtues of going green.

Explain what lower running
costs mean rather than
advertising the benefits
of new technology. Women
have different points of

engagement.”

ERIN BAKER
Editorial Director, Auto Trader

NO DRIVERLEFT BEHIND

To progress our work to
ensure No Driveris Left Behind
inthe electric transition,
we've executed multiple
campaignsinthe consumer
lifestyle space.

By launching multiple

media partnerships with
titlesincluding the Guardian,
Cosmopolitan and Good
Housekeeping, we surfaced
Auto Trader's electric content
tonew audiences, specifically
inthelifestyleand women'’s
press. By establishing

ZAULO Trocer

No Driver Left
Behind:

Wormen and the
Journey to

w

relationshipsinthese sectors,
we have alsoincreased

the volume of PR coverage
inwomen's lifestyle titles,
akey goal of ourelectric
communications strategy.

We also launched new
podcastadvertsthatdirected
listenersto Auto Trader'sEV
Hub; these adverts appeared
on Parenting Helland The
Receipts, bringing electric
vehiclesinto the conversation
inalifestyle environment.
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Working responsibly continued

Our people &
communities

Continue to build diverse teams
and evolve our inclusive culture.

Maintain high levels of employee
engagement, supporting positive
health and wellbeing.

Partner with charities, community
groups and industry bodies to make
a difference to the communities
where we work and live.

HOW WE GOVERN THIS AREA

THIRD-PARTY BOARD
CHARTERS & RESPONSIBILITY
ACCREDITATIONS

EMPLOYEE GUILDS EXECUTIVE
& NETWORKS RESPONSIBILITY

REMUNERATION OPERATIONAL
COMMITTEE LEADERSHIP
TEAM

1. BOARD RESPONSIBILITY

Material ESG topics discussed by the Boardinclude
diversity andinclusion, employee engagementand
talentdevelopment. The Corporate Responsibility
Committeeisresponsible for holding the Executive
Directorsto accountandonaquarterly basis our
people scorecardisreviewed and progress against
our culturalKPIsis monitored. The Board plays an
importantroleinensuring our culture is aligned with
ourlong-termstrategy.

2.EXECUTIVE RESPONSIBILITY

Theresponsibility for assessing and managing our
people and culture sits at both Executive and Board
level. Our Executive Directors have responsibility for
oversight of our diversity andinclusion agenda and
areresponsible forensuring that ourvalues are
embeddedinto all parts of our business.

3. OPERATIONAL LEADERSHIP TEAM

Our Operational Leadership Team (‘OLT’) is
responsible for driving our culture thatis values-led,
customer-centricand datadriven,underpinned by
adiverse andinclusive team. Having a progressive
culture and environment ensures the attraction,
developmentandretention of atalented, engaged
anddiverse workforce.

Strategic report

4. REMUNERATION COMMITTEE

The Committeeintroduceddiversity-related metrics
into the Performance Share Plan (‘PSP’) targets for
the 2021 PSP award. From 2022 onwards, PSP award
performance willbe measured against our diversity
ambitions as part of anunderpinratherthanasa
standalone target. The Committee also has remit
overmaterialchanges to package and benefits
and approved the all-employee share scheme.

5. EMPLOYEE GUILDS & NETWORKS

Ouremployees play afundamentalroleinthe
success of our ESG strategy. Through our thriving
networks and guilds, our ESG priorities and
ambitions are championed and driven forward by
ouremployees. See page 45 formore information
aboutournetworks. These networks feedintoa
wider Diversity and Inclusion Guild which oversees
the various networks to ensure they drive real
change across our organisation.

Our Board Engagement Guild is the primary
mechanism for our Board to engage with our
employees and meetings are not attended by the
Executive Directors. Employees are able to share
theirexperiences andviews, as well as providing the
opportunity forthemto ask questions directly of Non-
Executive Directors. The Board Engagement Guild
hasrepresentatives fromacross different parts of
the business and canvasses views and opinions
fromtheir colleagues to share with the Board.

6. THIRD-PARTY CHARTERS & ACCREDITATIONS

We have signed up to various third-party charters
and have received anumber of accreditations,
mostnotably:

+ RaceatWorkCharter

+ Changethe Race Ratio

- Disability Confident Leader
+ SocialMobility Top 75

« Inclusive Companies

+ LivingWage employer
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ENGAGING OUR EMPLOYEES

We recognise theimportance of having the
right mix of communication and engagement
channels for ouremployees and thisis
something that we continuously review and
develop based onemployee feedback and
best practice. We welcome open and honest
feedback from ouremployees and surveys
are conducted onaregular basis. Werunan
anonymous survey twice ayear to measure
employee engagement,understand job
satisfaction and understand where changes
may be necessary. In our mostrecent survey
we were pleased that 97% (2023: 91%) of our
employees agreed or strongly agreed with
the statement “I am proud to work for

Auto Trader”,a measure which we view as
aproxy forengagement. Our engagement
surveyis supplemented with pulse and
post-event surveys where relevant.

We have continued to embrace Connected
Working which offers allemployees greater
flexibility in where and how they work whilst
stillmaintaining collaboration with their
teams and the wider Auto Trader community.
We have strengthened ourinternal
communications through ourregular ‘OLTV'
sessions, led by our CEO and wider leadership
team. These sessions, together with our
annual all-employee conference, provide
opportunities for our employees to stay
connected to our business priorities and
hear about key business updates.

Our Board Engagement Guildis the primary
mechanism for our Board to engage with our
employees and for them to understand their
experiences and views, as well as providing
the opportunity foremployees to ask

questions directly of Non-Executive Directors.

The Guild hasrepresentatives from across
different parts of the business who canvass
views and opinions from their colleagues to
share with the Board. This year the Guild met
four times and discussed topicsincluding
wellbeing, Directors’ remuneration, our new
values, consumer engagement and
Connected Working.

Financial statements
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Working responsibly continued

Our values underpin
everything we do

Periodically we review our values alongside
our strategy, purpose and priorities.

Whilst they don’t often change, this year we did evolve them slightly, replacing
‘courageous’ with ‘decisive’ and ‘reliable’ with ‘adaptable’. We've made these
changes to align with the values we already see within the organisation but
alsorecognise values which we believe willbe importantin helping us meet
our future aspirations.

B,

-

Strategic report

Curious

Governance

Determined

Community

Adaptable

Decisive

Reflecting our culture and commitment to making

a positive impact

Community

We connect and understand each other, respect

ourdifferences and focus on finding common
ground. We are committed to making a
differencein the communities around us.

Determined

We getstuckinand have the conviction to
make big things happen. We persevere and
aren'tscared todo the hard thing.

Financial statements

Curious

We lookup, listen, think beyond the obvious
and find the Auto Trader way. We're restless
and always thinking about what's next.

Decisive

We crack on, trusting ourinstincts, data and
experience. We sometimes disagree, but we
always commit and deliver together.

Humble

We shareinour failures as well as our successes.
We earn our place and take nothing for granted.

Auto Trader Group plc AnnualReportand Financial Statements 2024

Adaptable

Our ability tochange and change againis our
greateststrength. We act for the long term,

acceptuncertainty and challenge everything.
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Working responsibly continued

WELLBEING AND SAFETY OF OUREMPLOYEES
We are committed to supporting our employees
inallaspects of theirhealth and wellbeing. We
provide a comprehensive range of healthcare
benefits as wellas accessto tools and education,
mental health support and supportive pathways
toempower our employees to have more good
days. During the year, people leaders attended
refresher coursesin mental health awareness to
assisttheminidentifying and supportingissues
thatrelate to people’s mental health, and learn
practicalskills that can be used every day to help
supportteam members. Access to mentalhealth
supportand servicesis made available to all
employeesvia trained Mental Health First Aiders
and our Employee Assistance Programme.

We also provide access to tools and resources
to supportemployees with their financial
wellbeing. A Group personal pensionplanis
offeredto allemployees, under which they can
contribute between 3% and 5% (or higher) of their
salary and Auto Trader contributes between 5%
and 7%. Allemployees canjoin the Group’s Save
As You Earnscheme, with 563 of our employees
participatingin atleast one of the current
schemes. In September 2023 we announced

an all-employee share award that rewards
employees with an extra10% of their salary
inshares eachyear, vesting over a three-year

period. This builds on our already strong
ownership culture and aligns our people
with our shareholders.

We are committed to creating a safe office
environment and to achieving high standards
of health and safety, committed to protecting
our staff and others affected by our operations.
Our principal objectiveis to prevent or minimise
accidents, injury andill health to staff,
contractors and others, who work at or visit our
premises. We have a fully compliant Health and
Safety Policy and appropriate insurance for all
employees. We canreport that we have had
no fatalities or serious injuries during the year,
and there was noimpact to our operations

due to work-relatedincidents or work-related
occupationaldisease. We have had one
accidentreportable to RIDDOR this past
financialyear with no further actionrequired.

Following the introduction of our Connected
Working approach, we remain committed to our
people’s health and wellbeing. To support our
colleagues we make sure that their workstations
are safe by completing arisk assessment of
both office and home-based workstations and
environments. This assessmentis designed
toensure compliance with health and safety
regulations and will help to identify and minimise
risks while working from home or the office.

»
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INVESTING IN AND SUPPORTING OUR TALENT

Our ambitionis to make sure that

everyone has the time and opportunity for
developmentat Auto Trader. We support this
through personaldevelopment plans and
opportunities, coaching and mentoring,
structured programmes and self-learning.
We underpin this through our culturaland
inclusive initiatives,including values-based
training, inclusive leadership and an
inclusive talent development programme.

We pride ourselves on having acommunity
focused on development where everyone
canbe successful. We still retain a
strong level of retention and employee
engagementand our attritionrate remains
low at11%(2023:11%) when compared to
industry and national averages.

Ourlearning academyis the platformthat
provides arange of learning opportunities
forallemployees (including part-time and
contractors). We provide sponsorship for
professional qualifications and access to
continuing professional development for
our people. Mandatory training covers our
compliance essentials to ensure compliance
with our legislative and regulatory
requirements. Our non-mandatory training
coversabroadrange of learningand
development that provide role-specific
technical skills and soft skills that support
being successfulat Auto Trader. Our
mentoring and coaching programmes are
available to allemployees and we continue
tobuildinternalcoaching, mentoring and
sponsorship capability.

We have adedicated Early Careers team
which plays avitalroleinnurturing the future
success of our company. We take immense
pridein our exceptional pipeline of talented
individuals who are carefully developed to
assume key roles across various departments
inthe business. Ourteamis committed to
identifying opportunities, craftinginnovative
programmes, and delivering comprehensive
supportto facilitate the growth and success
of early careers, retraining and professional
development for colleagues at Auto Trader.

Year 2024 2023
Hours of mandatory training (see page 49 for more detail) 1,113 2,286
Hours of non-mandatory training 27,363 27,316
Annual cost of training' £633k £494k
Average cost per employee? £513 £487
Employees studying for professional qualification 8 8
Employees onanapprenticeship/early careers?® 7 78

1. Thisincludes externaltrainer and platform costs, but excludes the employment costs of ourin-house

Learning & Development team.

2. Based onaverage number of employeesin the Group throughout the year2024:1,233.
3. Asat31March - this excludesindividuals who completed their programme during the reporting period.
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Working responsibly continued

GENDERAND ETHNICITY DIVERSITY
As at 31 March 2024, at a Board level, over half Asat 31 March 2024 As at 31 March 2023 O 1 — 6 O
of our Board are women, exceeding the FTSE mf}’r‘:’;"et;’:m our mif‘z;"et;’:m our
Women Leaders Review recommendations and Board OoLT? directreports Totalcompany Board OLT? directreports Totalcompany
FCA Listing Rules requirements, which have a Number Number
target of 40% women's representation. We of senior of senior

. . Number % positions' Number % Number % Number % Number % positions' OLT? % Number % Number %
acknowledge that at the time of reporting we
do not have a woman holding one of the four Men 4 44% 4 4 44% 41 59% 701  57% 4 44% 4 4 44% 45  62% 696  57% 01 Ataglance
senior Boardroles but willdo after the AGM. Women 5 56% = 5 56% 28 41% 548 43% 5 56% - 5 56% 28  38% 524 43%
We satisfied the recommendation of the Parker Non binary/
Review that atleast one Director should be other _ _ _ _ _ _ _ 6 _ B _ _ B _ B B 6 B 02 Chair's statement
from an ethnically diverse background.

As at 31 March 2024 As at 31 March 2023
Afterthe AGM (scheduled for19 September T Executive 03 CEO'sstatement
2024) the Board membership willcomprise management oLT management oLT
sixwomen andthree men, with two froman Board OLT? directreports Totalcompany Board oLT? directreports Totalcompany
ethnically diverse background and a woman o";‘;::z: 0";;"::5: 06 Market overview
as Senior Independent Director. Number % positions' Number % Number %  Number % Number % positions'  OLT? % Number % Number %
The percentage of the totalcompany who are White
from an ethnically diverse background has British 09 Howwecreatevalue
increased from15%to17%during the year, with orother
the percentage of those from an ethnically White 8 89% 4 9 100% 59 86% 909 72% 8 78% 3 9 100% 62 85% 876  72% i
. . . . 10 Strategic progress
diverse backgroundinleadership decreasing Mixed
from 8% to 6%. We remain committed to ethnic
increasing ethnically diverse representationin groups - - - - - - - 26 2% - - - - - 1 1% 29 2% 14 Section172(1) statement
leadership. As was the case with women, we Asian
are focused on ourrecruitment processes, the /Asian
majority of which orelnlowerlevglroles,ond British 1 1% a _ a 4 6% 129  10% : " _ ~ ~ 4 6% 103 8% 18 Keyperformanceindicators
how we develop and promote a diverse group
of individuals through the organisation. Black/
. African 21 Non-financial and sustainability

Lastyear, the Parker Review announced /Caribbean information statement
thatit was extendingits scope to senior /Black
management, asking the FTSE 350 to seta British _ _ _ _ _ 1 1% 42 3% _ _ B _ _ 9 3% 37 2%
percentage target for senior management i i i
positions that will be occupied by ethnic Other - - - - - - - 19 2% - - - - - - - 15 1% 22 Financiolreview
minority executivesin December 2027. Not
We have set atarget of 10% ethnically diverse disclosed = = = — - 5 7% 130 1% ~ ~ ~ ~ - 4 o% 166 14% 25 Working responsibly

1. Senior positions defined as CEO, CFO, SID and Chair of the Board.

senior management (OLT and OLT-1) to 2. Excludes CEO,COO and CFOwho areincludedin the Board numbers.

be achieved by March 2027 in line with the

) 50 How we manage risk
Parker Review.

53 Principalrisks and uncertainties
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Working responsibly continued

GENDERAND ETHNICITY PAY GAP

We released our fourth combined Gender and
Ethnicity Pay Gap Report 2023 (publishedin
December 2023, reporting the pay gap asat s
April2023). We have joined forces with other FTSE
100 companies to encourage more companies to
report and to campaign to make ethnicity pay
gapreporting mandatory in the same way thatit
isforgender. You canread more about our work
toensure gender equality in our UK workforcein
our Gender and Ethnicity Pay Gap Report on our
corporate website, plc.autotrader.co.uk.

We continue to make progressinreducing our
gender pay gap. Our mean gender pay gap
decreased by 2.3%(2022: 0.3% decrease), and our
median pay gap decreased by 3.3% (2022: 0.4%
increase). During the reporting period, we
performed wellin retaining womenin our upper
quartiles (30% women leavers compared to 63%
formen). Our overallgender split when looking at
people who left Auto Trader during the reporting
period was also more favourable to women; they
accounted for 30% of leavers compared to 70%
formen. Of the new hiresincludedin the report,
46% were women (2022: 43% women). Our goal
istogettoa50/50 gendersplitacross all our
recruitment campaigns. We have also continued
with our focus on hiring early careerroles,

with 31% of total hires joining an early career
programme. Of the technology based roles, 64%
of them wenttowomen as part of our continued
strategy toincrease the number of women
intechnology by hiring at entry level and
progressing them through their careers. Between
April 2022 and March 2023, we were pleased

to see that women accounted for 41% of all
promotions, and we continue to strive to
increase this further.

During the reporting period, the mean and
median ethnicity pay gaps have decreased
by1.2% and 5.5% respectively (2022: decreased
by 0.8%and1.2%respectively). We have also
increased ethnically diverse representation
across all quartiles, with the upper middle
quartiles showing the largestincrease at 3.4%.

We have again focused onthree primary areas
when exploring what led to the decrease:
retention; changesin circumstances for our
existing colleagues; and new hires. The retention
of ethnically diverse employees, particularly in
more seniorroles, hashad animportantimpact
onreducing our ethnicity pay gap. Of those
who leftduring the reporting period, 8% of our
ethnically diverse leavers were inthe upper
quartile compared to 28% of white leavers.

We have always been transparentin
acknowledging that the key to reducing our
ethnicity pay gapistoincrease representation
of ethnically diverse individualsin seniorroles
(and therefore the upper quartiles), so we are
pleased to see positive movementin this area.
During the reporting period, 27.5% of our hires
were ethnically diverse - nearly 10% more than
our actualrepresentation at the time of
reporting (18%). We can see the positive impact
of this with the representation of ethnically
diverse colleaguesincreasing across all
quartiles which has been successful due to
our continued efforts to hire diverse talent
across alllevels of the business.

DIVERSITY AND INCLUSION

At Auto Trader, we are committed to creating
adiverse andinclusive work community that
enhances our culture and improves our business
through our ability to attract, identify and
develop talent. People are one of our business’s
greatest assets, so ensuring we have adiverse
workforce and a culture where everyone feels
includedis critical tounlock the full potential of
our people therefore unlocking the full potential
of our business; only with a mix of differentideas
and perspectives can we come up with the
most exciting new ideas and create the best
experience for our customers and consumers.

We define diversity as any classification

that can be used to differentiate groups or
individuals from one another, including:
gender; sex; age; sexual orientation; disability
& neurodiversity; race & ethnic origin; religion &
faith; marital status; and social/educational

Strategic report

DEVELOPMENT PROGRAMMES
Thisyearwe have introduced the first Black
Experience workshops for all people leaders
of black colleagues. The workshops were
designed and are being delivered by the
People teamin collaboration with our black
colleagues and aim toincrease awareness
and appreciation of the challenges black
colleaguesfaceinand out of the workplace.

Through the workshops we also aim to
highlight the behaviours that people
leaders can utilise in order to enhance
blackinclusion.

background and way of thinking. We define
inclusion as a state of being valued, respected
and supported for who you are. We, and our
people, strongly believe in pursuing this aim
authentically and systemically, which we
expectintime to be evidencedin our metrics.
We are committed to driving long-term change
inboth the technology and automotive
industries. Our focusis on developing diverse
leaders as well asrepresentative workforcesin
these industries. We invest heavily in our early
careers programmes, as well as supporting
severalinitiatives and partnerships, including
DigitalHer with Manchester Digital, the
Automotive 30% Club and our STEM
Ambassador Programme.

Ourrepresentation of women at a total company
levelincreased from 43%to 44%. During the year,
the percentage of women on our Operational
Leadership Team (‘OLT’) remained at 50%.

We alsoincreased the percentage of women
inleadershiproles to 42% as at 31 March 2024
(March 2023: 40%), as defined by the FTSE
Women Leaders Review.

Toincrease our representation across all levels
of the organisation, we aim to stimulate the flow
of diverse talent fromearly careers through to
senior leadership by both targeted development
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programmes and equipping our leaders to
gettheverybestout of everyone ontheirteam
and support their development through the
organisation. Our Continuous Leadership
Development programme, made up of arange
of traininginterventions, supports our senior
leaders and people managers. We have also
continued with our Diverse Talent Accelerator
programme designed to support the progression
of mid-career colleagues.

We remain committed to supporting disabled
and neurodiverse employees and those who
become disabled during theiremployment with
us. Recognising that everyoneis unique, we
provide the right support to ensure they continue
torealise their full potentialand develop their
careers withus. Selection foremployment,
promotion, training and development (as well as
other benefits and awards)is made based on
merit, aptitude and ability and the Group does
nottolerate discriminationinany form, including
inrelationto disabled candidates.

'O disability |
B confident

LEADER
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Working responsibly continued

DRIVING OUR D&I STRATEGY THROUGH OUR INTERNAL EMPLOYEE-DRIVEN NETWORKS

Acore partof our people and culture strategy is centred around our employee-driven networks.
Everyone at Auto Trader is encouraged to join one of our employee-driven networks that help to
champion: wellbeing, women, ethnicity, LGBT+, disability and neurodiversity, parents, social mobility,
and a multigenerational workforce. The networks and their leaders are a core part of our culture,

helping to welcome employees when they join our organisation, empowering team members to thrive

and spearheading outreach programmes that support our local communities. We ensure each
network has a senior leadership sponsor to help drive change and champion network initiatives.

G

g Mt

Our Age Network was launched last year and focuses on creating aninclusive
environment for the multigenerational workforce of Auto Trader.

The Career Kickstart Network brings together colleagues from across the business
tolearnand grow together through shared experiences, resources and discussion.

[pmiors &
v

Our Disability & Neurodiversity Network continues to create a more accessible and
inclusive environment for our colleagues. 13.5% (2023:13.5%) of our colleagues have
disclosed adisability or neurodiverse condition. The network partners with various
charitiesincluding Leonard Cheshire, the Royal National Institute for Deaf People
and the Business Disability Forum to educate colleagues and raise awareness.

The Ethnicity Network brings together colleagues from across the business to
raise awareness and drive positive change for our colleagues, customers and
communities who are currently underrepresented ethnically. With an aim to create
aneven more inclusive workplace where everyone feels valued, respected and
empowered to contribute to their fullest potential.

Our LGBT+ Network representationis currently 10.0% (2023: 9.1%) and the network
has continued to support our colleagues and connect with local LGBT+ charities,
including The Proud Trust and the George House Trust.

Through building aninternal community within the business, the Parents’ Network
helps create anenvironment for colleagues to support each otherin navigating
the challenges of being working parents.

Our Social Mobility Networkis focused on understanding how socio-economic
background caninfluence individualsin the workplace and working to remove
barriers and open opportunities. Auto Trader has signed the Social Mobility Pledge,
committing to putting social mobility at the heart of what we do with 71% of our
people sharing social mobility data.

WL M

OurWomen's Networkis focused onimproving and evolving representation
of women atalllevelsin Auto Trader, the automotive industry and the digital
communities within which we operate, by recruiting, retaining and developing
female talent.

Strategic report

MAKING ADIFFERENCE TO OUR COMMUNITIES
AND THE INDUSTRIES WE OPERATEIN

Our Auto Trader community shapes our culture
and we are committed to making a difference
and having a positive impact on the communities
we operatein.

Our Make a Difference Guildis committed to
empowering our employees to support national
and local charities and communities, supporting
the causes thatare close to their hearts and
deliveringrealand visible change to our
communities. Employees can take up to two days
ayear tovolunteerin the community and our
Auto Trader Community Funds aim to deliver
financial support to local community groups and
charitiesin ourhomes of Manchester, London,
HemelHempstead and across the UK. Through
our AT Sponsorships we continue to support
employees’ and customers’ fundraising efforts
and we also provide sports equipment and kit
sponsorship for ouremployees and their families.

With Auto Trader operating in both the
automotive and technologyindustries, we
continue to partner with the charity BEN, making
asignificant contribution to the charity on behalf
of our customers and partners. BEN is a key
charity supporting the automotive industry with
the aim to offer life-changing support which
empowers people to take control of their mental
and physical health. Thisyear, we are pleased to
announce a two-year partnership with Speed
of Sight, alocal charity that gives life-changing
driving experiences for the blind and disabled,
running track events for people of allages
regardless of ability or disability.

To help tackle digital exclusion, we work witha
local charity, Community Computers, to repurpose
laptops. The charity distributes the devicesinto
the localcommunity for those who don'thave easy
access to tech. By partnering with Community
Computers not only are we making a difference to
promote digitalinclusion, but we canrepurpose
ourold tech efficiently and sustainably.
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We also work with organisations such as
DigitalHer, MentorHer and DigitalFutures to
supportinsightdays, career talks, sponsorship
and development workshops. We offer work
experience and we are a Cornerstone Employer
inthe GM network: careersandenterprise.co.uk/
employers/become-a-cornerstone-employer.

We encourage colleagues toregister to be
STEM Ambassadors and have colleagues who
volunteer to be mentors with the Social Mobility
Foundation as well as running various workshops
tosupportcodereviews and hacks.

FURTHER INFORMATION
To find out more about how we support our DE&I
strategy, culture and communities, please go online:

CD careers.autotrader.co.uk/how-we-hire )

Financial statements
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Working responsibly continued

Our governance
& compliance

Uphold the values of good corporate
governance and risk management
and consider the needs of all

our stakeholders in our strategic
decision-making.

Comply with our legal and regulatory
obligations and behave ethically
and withintegrity at all times.

Maintain a trusted marketplace
for our customers and consumers
to find, buy and sell vehicles.

HOW WE GOVERN THIS AREA

INTERNAL AUDIT BOARD
PROGRAMME RESPONSIBILITY

SECOND LINE EXECUTIVE
FORUMS & RESPONSIBILITY
COMMITTEES
AUDIT OPERATIONAL
COMMITTEE LEADERSHIP
TEAM

1. BOARD RESPONSIBILITY

Material ESG topics are discussed by the Board
including cyber security and GDPR.

The Corporate Responsibility Committee assists
the Boardinfulfilling its oversight responsibilities
inrespectof governance and compliance, where
topics have notbeen covered by the Board.

2.EXECUTIVE RESPONSIBILITY

Responsibility for assessing and managing our
governance and compliance sits at both Executive
and Board level. Our Executive Directors have
responsibility for ensuring we conduct ourselves
with the highest standards of honesty and integrity.

3. OPERATIONAL LEADERSHIP TEAM

The Group's Chief Technology Officer, ChrisKelly,
isresponsible for setting the Group technology
strategy,including our cyber security framework.

The Group's Director of Governance, Claire Baty, is

responsible forregulatory compliance, procurement,

legalservices and riskmanagement. Her remit
includes compliance with GDPR and FCAregulation.
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4. AUDIT COMMITTEE

Internal auditreports and assessments of the
effectiveness of riskmanagement andinternal
control frameworks are presented to the

Audit Committee and monitored to ensure
recommendations are actioned.

Governance

5.SECOND LINE FORUMS & COMMITTEES

We operate the following second line forums
and committees:

+ RiskForum

« FCAGovernance Committee

+ GDPR Steering

+ Cybersecurity working group

« Trustforum

« Health & Safety Committee

6.INTERNAL AUDIT PROGRAMME

We operate arollinginternal audit programme
which providesindependent and objective
assurance activitiesrelating to the Group's
governance, riskmanagement andinternal
controlprocesses. The programme includes
regularreviews of cyber security, enterprise
riskmanagement, GDPR compliance and
FCAcompliance.

1
e
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OVERVIEW

To ensure that high standards are embedded
across the business and form part of our
culture, we have acompliance frameworkin
place, consisting of policies, processes,
guidance and training focused on a number
of core compliance topics. Details of our
Board governance framework and policies
canbe foundin the Governance section
(page 61 onwards).

As anonline marketplace, cyber security and
protecting customer and consumer data are
primary areas of focus. They are fundamental
toour future success and to build trust with our
customers and consumers. Aswe shifttoan
accelerated adoption of digitalretailingitis
paramount that our cyber and data security and
infrastructure evolve with our business priorities.

CYBERSECURITY

Trustis core to our business. We are committed
tothe security of our services and protecting
our customers from cybercrime and fraud.
Attempts to breach our systems to access
ourdataand the threat of anunauthorised
malicious attack on our systems pose a
significantand perpetual threat. The volume
and sophistication of cyber attacks has
continued to evolve andincrease, and
changesinways of working have created more
opportunities for cyber criminals. A successful
breach could lead to significantimpairment of
our reputation with customers and regulators
and could be costlyin terms of fraud losses,
regulatory sanction or remediation activity
-one of our viability scenarios reflects the risk
of aransomware attack (see page 59).

Whilst cyber security risks cannot be fully
mitigated, having an effective cyber security
riskand governance framework can help to
significantly reduce theimpactof such events.
We have arobust security programmeinplace
that covers both our corporate systems and
the Auto Trader platform whichincludes a
defined security governance framework,
overseen by our Chief Technology Officer.
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Working responsibly continued

NIST Cyber Security Framework

We have adopted the NIST Cyber Security
Framework (‘NIST CSF’) to help us understand
and define our existing policies, processes and
technical measuresin place with the aim to
better govern our cyber security position. It
enables us toidentify areas of improvement and

focus our efforts by agreeing and setting a target

state, with the understanding that the NIST CSF
isdesigned to complement and enhance existing
business and cyber security operations.

We operate arollinginternal audit programme
(outsourced to athird-party) whichincludes
annualreviews of cyber security. As part of this
programme, areview of our NIST Framework was
carried outin2023inrelation to our main trading
entity to validate the status and performan
operating effectiveness review, the purpose

of which was to provide confidence that the
frameworkis robust, appropriate and effective.
We have successfully adopted the practical
elements of the NIST CSF effectively. A similar
review will be undertaken for our subsidiaries
inthe coming financialyear.

NIST CYBERSECURITY FRAMEWORK

Policies and procedures

Our policies and procedures are designed
todetectandrespond to pre-emptive cyber
attacks, risks and threats:

- Aproactive awareness programme to
educate allemployees on cyber security risks.
Adedicated security operations team to
monitor, detect and respond to security
incidentsinline with our cyber security
incident management procedures.

- Enhanced data protection solutions have
beenimplemented across consumer facing
andinternal systems, to guard against the
increasing threat of ransomware.
Allemployee accounts are protected by
multi-factor authentication (‘MFA’) regardless
of device and location, providing enhanced
authentication protection.

Majorincident response simulations and
business continuity tests are carried out
periodically.

System vulnerability and penetration testing
iscarried outregularly by both externaland
internalresources, including: application
vulnerability testing; penetration testing of
our platform andinfrastructure; and Red
team testing to ensure our processes for
responding to acyberincident are robust
and fit for purpose.

All aspects of our applications are designed
and deployed with security in mind so that
Auto Trader can deliver a secure and trusted
platform for our customers.

PROTECTING OUR CUSTOMER AND
CONSUMERDATA

Dataisatthe heart of everythingwe do and
datacompliance and protectionis of critical
importance to Auto Trader. We operate a
structured framework which supportsusin
meeting our compliance obligations, the
expectations of customers and clients, fulfil
privacy rights and mitigate the risks of adata
breach. We comply with the Data Protection
Act 2018 ('DPA 2018'), and the UK General Data
Protection Regulation (‘UK GDPR') as our
benchmark for data protection.

Strategic report

Whenitcomes to collecting and storing personal

data forconsumers, customers or our employees,

we have a comprehensive set of policies which
reflect the applicable privacy legislation. We act
asdataprocessor for our customers and adata
controller for the personaldata of our people.
We are committed to ensuring that the personal
information we collectis used for the
appropriate purpose, which does not constitute
aninvasion of privacy andis held securely,
responsibly and transparently inaccordance
with our privacy notices which govern all our
platforms and subsidiaries.

We have a dedicated team thatisresponsible
fordata privacy, data breach prevention and
reporting, policy compliance, record keeping
and datasubjectrights. We have an assurance
frameworkin place to monitor compliance with
data privacy laws and to ensure any breaches
are dealtwithinarobust manner.

We hold GDPR Steering meetings monthly,
attended by dataowners from all business
areas. The meetingis a central point of
communication and coordination and provides
guidance onthe governance of our data
strategy and ongoing compliance with relevant
datasecurity and privacy regulations.

All Auto Trader employees, including part-time
employees, contractors and all Board members,
arerequired to complete annualdata privacy
and information security training and we have
established processes to cover all aspects of
the UKGDPRincluding: Data Protection Impact
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Assessments (‘DPIAs’) to help identify and
minimise any data protection risks for new or
changed products or services where personal
dataiscollected, processed, stored or shared.
Allprocesses arerecorded andrecords of
processing activity (‘ROPAs’) are reviewed
quarterly by data owners. Theseinclude the
lawfulbasis for processing and dataretention
periods; our privacy notices are reviewed and
updated regularly. We have separate notices
forconsumers, employees and retailers; and we
have processesinplace torespond to Subject
Access Requests (‘SAR’) and Erasure requests.

Whererequired, Auto Trader obtains consent from
consumers to gather personaldatato service
theirenquiries for products, services or vehicles
advertised on the site. Explicit consent (gathered
separately)is also obtained to contact consumers
formarketing purposes. Where we pass personal
datato third-party service providers contracted
to Auto Traderin the course of dealing with
customers oremployees, we carefully vet any
third parties that we share data with, and they are
obligedtokeepitsecurely,and use it only to fulfil
the service they provide on our behalf.

Werecord allinstances of data loss and have
arigorousincident management processin

the unlikely event abreach occurs. Thisincludes
reporting notifiable breaches to the relevant
regulatory authorities without undue delay and
within stipulated deadlines. Where required we
take remedial action as soon as possible.

FCA COMPLIANCE

Auto Trader Limited, the main trading subsidiary of
the Group, is authorised by the FCA for consumer
creditandinsurance intermediary activities. Our
activities primarily relate to providing finance and
insurance introductions to consumers for third
parties (retailers or commercial partners). We
have introduced consumer journeys for some
of ourregulated activities as part of our digital
retailing proposition using the technology of
Blue Owl Limited (trading as ‘AutoConvert’),a
wholly owned subsidiary whichis an Appointed
Representative of Auto Trader Limited inrespect
of consumer credit activities.
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Working responsibly continued

MAINTAINING A TRUSTED MARKETPLACE

As aleading online marketplace, we strive to provide a marketplace
thatis relevant, reliable and fair. It is important to our customers and our
consumer audience that adverts displayed on Auto Trader are accurate
and genuine. Our goalis to provide a valuable service for our customers
and consumers and provide an engaging user experience.

RETAILER FEEDBACK

We actively seekretailer feedbackin all
aspects of product and service development
to ensure that we continue to provide market
leading solutions and support to our retailer
partners. We also actively monitor consumer
sentiment across our various products and
channels, and our teams review thousands
of items of feedback a week.

PRODUCT RESEARCH AND TESTING

When we bring a product to market, we go
through arigorous process of discovery to
ensure solutions meet the varied needs of
both ourretailer partners and consumers.
Retailers areinvolved at all stages of
productdevelopment,including beta
testing prior to scaling solutions.

SENTIMENT TRACKING

We survey retailers on a monthly basis
through marketing channels to capture
structured feedback on our relationship
withretailers to ensure we're meeting their
needs and gauge sentiment towards our
brand. This ensures we cankeep an eye
onoverallsatisfaction, value for money
and the partnership we aim to foster.

VOICE OF THE CUSTOMER

We actively monitor feedback which our
Retailer Development and Support teams
capture fromretailers during the course of
the thousands of inbound and outbound
calls we field each week, ensuring we keep
agoodgauge onretailer sentimentand
canreact tomarket challenges facing our
retailers quickly.

CONSUMER SENTIMENT

We've maintained extremely positive
feedbackscores across externalreview
platformsincluding Trustpilot (4.7/5 based
on 91.0kreviews),iOS App Store (4.8/5
based on 219.6k reviews) and Android Play
Store (4.7/5based on 87.3k reviews).

TAG VERIFICATION

We have achieved verification by TAG
(‘Trustworthy Accountability Group’),
achieving the Brand Safety Recognition seal.
TAG is the world’'s leading programme to fight
criminal activity and protect brand safetyin
digital advertising. They have established
bestinclass globalstandards that protect
the industry from potentially harmful threats
around fraud, malware and brand safety.
Obtaining our TAG status is recognition that
we meet the high standards required by

TAG and our contribution towards fighting
criminal activity and increasing trust and
transparency in digital advertising.

VSTAG FORUM

We continue to actively lead the Vehicle
Safe Trading Advisory Group (‘VSTAG'), an
industry forum we foundedin2006. The
forum brings together the UK's leading online
automotive advertising companies, advisors
from the Metropolitan Police, Get Safe
Online and Action Fraud to work together to
reduce online vehicle crime and help protect
buyers and sellers of pre-owned vehicles
from fraud.

Strategic report

Autorama UK Limited (trading as ‘Vanarama’)
isauthorised by the FCA for consumer credit
activitiesrelating to brokering leases toretail
and trade customers. Autorama UK Ltd also
maintains the required FCA permissions to
supportamanaged exit from providing
Guaranteed Asset Protection (GAP) and motor
insurance inaccordance withits previous
distribution model. We have introduced, and
are developing, consumer journeys where
consumers start theirjourney on Auto Trader and
complete anonward journey with Vanarama.

We have specialistinternal resource within our
Governance, Riskand Compliance team across
Auto Trader Limited and Autorama UK Limited
with significant experience of working in FCA
regulated businesses,and we have developed
adetailed governance framework to ensure
thatwe comply with the principles, rules and
guidance applicable to our activities.

During the year, we established and
implemented new guidance, policies and
frameworks to ensure we meet the requirements
of Consumer Duty, and put the consumer at the
heart of our business (see below).

IMPLEMENTING CONSUMER DUTY

The FCA's new Consumer Duty came into effect
from 31 July 2023, setting higher standards of
consumer protection across financial services.
The Duty is well aligned with our objectives of
driving transparency in the car buying process,
and sowe were already well placed to meet
the new requirements.

We established a cross-functional steering
group and developed animplementation plan
which was approved by the relevant governing
body foreachregulated entity. Some of the
key activitiesincluded appointing a Senior
Manager as Consumer Duty champion;
defining the nature and target market for each
of ourregulated products; engaging with other
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We apply the FCA’s Senior Managers &
Certification Regime. Senior Managers at
Auto Trader are Nathan Coe, Catherine Faiers,
Jamie Warner and Claire Baty. Certain members
of the Operational Leadership Team hold
Certified Functions. Senior Managers at
Vanarama are members of the Company’s
Board and other members of the senior
leadership team. All of these individuals have
been assessed and certified as Fit and Proper.
Allemployees are subject to the Conduct Rules
and have received appropriate training and
guidance. We have a comprehensive suite of
policies, training and monitoring procedures to
ensure awareness of and compliance with the
requirements, including financial promotions,
product change management, complaint
handling, vulnerable customers and
transparency. Our Customer Charter outlines
ourcommitment to delivering good outcomes
forconsumers.

firmsin our distribution chain; carrying out
product reviews to ensure that they deliver
demonstrable good outcomes for consumers;
reviewing andimproving the transparency of
information within our consumer journeys and
the support we offer to consumers; refreshing
our policies and procedures; training and
embedding within the business; review of
managementinformation and metrics for
ongoing monitoring; and integration with
existing governance frameworks. We engaged
ourinternal audit partners to carry out both
areadinessreview inearly 2023, and an
effectivenessreviewin March 2024. We are
confident that we have successfully
implemented and embedded the Duty and are
well set up to meet the ongoing requirements.

Financial statements
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Working responsibly continued

BUSINESS ETHICS AND COMPLIANCE

We have a zero tolerance approach to bribery,
corruption and other financial crime within
our business and/orin any dealings with our
customers, suppliers and other third parties
who we deal with. All Auto Trader employees
and contractors, including allBoard members,
undertake atleast annualonline training
covering areas related to: information security,
GDPR, anti-bribery and corruption, the
corporate criminal offence of facilitating tax
evasion, anti-money laundering, modern slavery
and whistleblowing. In addition, our company
values were refreshed during the last year
and they continue to put ethical standards at
the heart of our day-to-day decision-making
and actions. We are committed to taking all
reasonable steps to prevent unethical practices
and potentialrisks to our consumers or
customers. We do not conduct business with
any service provider, customer or supplier which
does notalign to our values in these areas.

HUMAN RIGHTS

We have zero tolerance towards modern slavery,
human trafficking, forced or compulsory labour
and child labour, in our business and our supply
chain. We are committed to supporting human
rights through our compliance with nationallaws
and through ourinternal policies which adhere
tointernationally recognised human rights
principles. Inline with our commitment to creating
adiverse andinclusive culture, ourinternal policies
require respect and equitable and fair treatment
of all persons we come into contact with. All
employees are paid above the Real Living Wage.
We are an accredited Living Wage Employer. We
safeguard ouremployees through a framework
of policies and statementsincluding Modern
Slavery, Gender Pay, Flexible Working, Equal
Opportunities and Inclusion Policies. All
employeesreceive training to ensure they can
identify the different types of modernslavery and
the actionthey cantakeif they have any concerns.

MODERN SLAVERY

We are committed to preventing slavery and
human trafficking in our business and supply
chains. We require the highest standards of
honesty andintegrityin allour business dealings
andrelationships. We will not tolerate the
mistreatment of people in our employment

and employed in our supply chain.

TAXTRANSPARENCY

Auto Trader is committed to being a
responsible taxpayer. Our tax policy was
reviewed and approved by the Audit
Committee in 2024 and it sets out our approach
totax risk management and governance.

In 2024 our total tax contribution was £213.9m
(2023: £175.4m). Taxes borne by the Group
totalled £100.9m (2023: £69.4m) and consist
of corporation tax, employer’'s NICs and
stamp duty. Taxes collected by the Group
totalled £113.0m (2023: £106.0m) and consist
of PAYE deductions, employees’ NICs and
net VAT collected.

PAYMENT PRACTICES REPORTING

We publishinformation about our supplier
payment practices and performance. On
average, Auto Trader takes 36 days (2023:
35days) to pay our supplierinvoices, with
99% (2023: 98%) paid within agreed terms
during the reporting period.

Strategic report

SUPPLIER ESG ENGAGEMENT

We hold ourselves and our suppliers to the
highest standards of behaviour. We want to
engage suppliers that share our values and
collaborate with them to build a stronger,
more responsible supply chain. We have an
established supplier engagement strategy
and the information we collect through our
supplierengagement/onboarding process,
complemented with our Ethical Procurement
Questionnaires, provides us with greaterinsight
intonumerous aspects of our suppliers’
performance, including community and charity
works and Environmental, Socialand
Governance practices such as: how they are
engaging the communities they are basedin;
what charitable activities they are undertaking;
how theyidentify andimprove diversity and
inclusion; what governance they have in place
toensure good practice and limitinstances of
modernslavery, bribery or breaches of other
relevant legislation; and sustainability. As part of
our environmental strategy, we have expanded
our discussions on sustainability with those
suppliers who account for our highest carbon
emissions to deep dive into understanding where
our suppliers are on their own sustainability
journey. Additionally, this year we have launched
ourowninternal Supplier Sustainability Ratings,
which use simple criteria to establish which

of our suppliers are at the beginning of their
sustainability journeys and which are advanced
and aleaderin terms of targets, actions,
initiatives and reducing their own emissions.
We have published a supplier code of conduct
which outlines Auto Trader’s stance onimportant
matters and our expectations of our suppliers.

GRIEVANCE REPORTING ORESCALATION
PROCEDURES

We aim to create a working environmentin which
allindividuals enjoy coming to work, where
they can perform at their best,and where they
are free from discrimination or harassment.
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We foster a culture of open and healthy
conversations, mutual appreciation and
respect. We do not tolerate any behaviour that
undermines this aim. We are committed to a
culture where staff can freely report anyissue or
concern,and access supportvia the escalation
procedures we have in place. Our grievance
policy sets out both informal and formal
avenues for addressing concerns.

WHISTLEBLOWING

We are committed to carrying out all business
activitiesinanhonest and open manner and
strive to apply high ethical standards in all
our business dealings. We actively cultivate
atransparent and open culture, encouraging
our employees to speak up whenever they
have concerns, if they suspect anything
inappropriate, or experience any serious
malpractice or wrongdoing in our business.
We believe this contributes to a fairer and
more transparent marketplace where
customers and consumers know that we can
be trusted. We have aninternalreporting
facility foremployees to discuss concerns
and we also operate an anonymous and
confidential whistleblowing helpline through
anindependent organisation. Reports

are directed to the Audit Committee Chair
and the Company Secretary or via the
independent hotline.

FURTHER INFORMATION
To find out more about all of our governance
& compliance policies, please go online:

CI;] plc.outotrcder.co.uk/esg/policies-report9

To find out more abouthow we are protecting our
customer and consumer data, please go online:

(l;] autotrader.co.uk/privacy-notice )

C@ plc.outotrader.co.uk/privocy—and—cookieD
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How we manage risk

Ourrisk
management
arrangements

Effective risk management helps us to
achieve sustainable long-term growth
in a manner whichis consistent with our
purpose of Driving Change Together.
Responsibly.

The Boardis collectively responsible for
determining the nature and extent of the risks
the Groupis willing to take in order to achieve
its strategic objectives. The Boardis also
responsible for establishing and maintaining
effectiveriskandinternalcontrols frameworks
and the Audit Committee isresponsible for
independently monitoring effectiveness of
the framework.

Responsibly.

Strategic report

Driving Change Together.

T

COMMITTEE
- Externalauditors
- Internalauditors

- Otherexternal
assurance

SUBSIDIARY BOARDS

OPERATIONAL LEADERSHIP TEAM & SENIOR LEADERS

SECOND LINE FORUMS
AND COMMITTEES SECOND LINE FUNCTIONS

- Riskmanagement
- Internalcontrol

- FCAcompliance

- GDPRcompliance
- Legalteam

« Procurement

- Cybersecurity team

« Riskmanagement
- Internalcontrol

- FCAcompliance

+ GDPRcompliance

+ Legalteam

+ Procurement

- Cybersecurity team

C) WORKING RESPONSIBLY P25

> <> GOVERNANCE OVERVIEW P61 >
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How we manage risk continued

OURRISK MANAGEMENT PROCESS
Afour-step processisused to manage our

principalrisks. OLT and risk owners within the 1st
Line of Defence are delegated the responsibility

foridentifying, assessing, mitigating, and

monitoring risks. OLT and risk ownersreport to

the PLC Board on whether ourrisks are being

managed to an acceptable level through the

Governance Structure, illustrated opposite.
Theriskmanagement process canbe
summarised as follows:

C) PRINCIPAL RISKS AND UNCERTAINTIES PSS)

Strategic report

EFFECTIVE RISK MANAGEMENT

n IDENTIFY

Atop-downandbottom-up approachisused toidentify key risks across
the business. Primarily, risks are identified via three key mechanisms:

The Board, OLT, senior managers, and GRC perform continuous horizon
scanning as part of day-to-day operations.

Our 2" Line Functions are embeddedinto the teams responsible for
executing key strategicinitiatives to help themidentify potentialrisks.
GRC facilitate regular risk workshops with OLT and senior managers
within the business.

Allnew risks are captured on the Group Risk Register whichisreviewed

by the Board atleast half-yearly.

N

) MONITOR, REVIEW & ASSURE

The effectiveness of key controlsis monitored via numerous mechanisms

within our governance structure. These include:

- Ongoing monitoring by 2"¢Line Functions.

- Monthly and quarterly 2" Line Forums and Committees, including Risk
Forum, FCA Compliance, and Trust Forum.

- Arisk-based Internal Audit plan which captures 4-5 assignments per year.

- Otherthird-party and specialist monitoring and assurance.

The Boardreviews the outcomes of assurance activities onan as-needed
basis. The Board alsoreviews the Group'sriskregister atleast half-yearly
and assesses the adequacy and effectiveness of mitigating actionsinline
with ourrisk appetite.

Governance

) Assess & QUANTIFY

Allrisks are evaluated to establish theirroot causes, theimpact, and the
likelihood of occurrence. When assessing risks, considerationis given to
the financial, reputational,and regulatoryimpacts, as well asimpacts on
customers/consumers,andimpacts on day-to-day operations. Risks are
thencategorised as:

Existentialrisks: those with the potential to cause fundamentalchange
within our organisation and widerindustry.

Operationalrisks: those arising out of the existing business activities.
Emergingrisks: those whichrelate to new initiatives, new products, and
new laws andregulations.

E) RresPOND & MITIGATE

Risk owners consider whether existing controls and mitigationsreduce the
riskto anacceptable level. Onan ongoing basis and following identification
of anewrisk, 2" Line Functions provide specialist support to ensure that the
responseis consistentwith our Group risk appetite. Additionally,
independent challenge onriskresponseis provided from 2" Line Functions,
Forums,and Committees.

If the residuallevel of risk after mitigation remains above ourrisk appetite,
then further mitigating actions areimplemented.

Financial statements

RISK APPETITE

The Board has considered the nature and extent of the principalrisks Auto Trader currently faces, the potential risks we expose ourselves to as we proceed with our
strategy, and the wider market, economy and business environment. The Board has setits risk appetite accordingly and thisrisk appetite informs how we respond to

risks. Ourrisk appetite canbe summarised as follows:

FLEXIBLE

Auto Trader acknowledges that,insome
circumstances, fast-paced and innovative
development of new products withinthe
technology space presents significant
opportunities and taking advantage of these
opportunities mayresultin financial loss. We
consider the opportunities can outweigh the
downsiderisks, and therefore, in pursuit of our
strategic objectives, we are flexible about
taking risks whichrelate to productinnovation,
addressing competitive threats,and/or
making the most of market opportunities.

CAUTIOUS

Aswe pursue our strategic objectives, we must
remain cognisant of the potential for themto have
conflictingimpacts onour stakeholders, including
employees, suppliers and third parties, and the
environment. Owing to the potential for these risks
tohavessignificantknock-onimpacts acrossa
widerange of categories, we are cautious about
takingrisksinrelationtosuchareas.

Auto Trader Group plc AnnualReportand Financial Statements 2024

AVERSE

We are averse to taking risks which conflict

with our values; risks which could damage our
reputation; risks which threaten the security of our
systems and technology; risks leading to abreach
of laws, regulations or financial covenants; and/or
risks which could compromise the organisation’s
going concernstatus. Across these categories we
take allreasonable steps to ensure our business
activities do not giverise to significantrisk of
damage to our stakeholders, andin pursuing our
strategic objectives we are averse to exposing
ourselves to higher levels of risk knowingly.
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How we manage risk continued

OURVIEWIN 2024

Therisklandscape has continued to evolve over the
last12 months,and we expectit to continue to evolve
inthe comingyears. Our strategy is linked intrinsically
to our principalrisks and our principalrisks can be
categorisedinto three themes:

Ourriskmanagement process continues to work
hand-in-hand with our strategy, and we have taken
crucialsteps thisyear to manage new and emerging
risks. Examplesinclude refreshing our processes to
ensure adherence to the FCA Consumer Duty, scaling
up of Deal Builder to over1,000retailers, and evolving
ourcompany values. The matrix below summarises
ourview for FY24 of the extent to which the Group
isexposed to each of our principal risks:

1. RiskstoAuto Trader and the automotive retail
industry as awhole;

2. Risksarising from externalsources; and
3. Risksarising frominternalsources.

Strategic report

The evolving risk landscape & emerging risks
Centraltoourriskmanagement processis the
identification of new and emerging risks, the identification
of changes to existing risks, and the continualassessment
of how risks couldimpact the organisation.

RISKS AFFECTING THE AUTOMOTIVE INDUSTRY

Governance

Financial statements

<> PRINCIPAL RISKS AND UNCERTAINTIES P53 )

Therisklandscape has continued to evolve in FY24.
Details of each of our principalrisks canbe foundinthe
following pages 53 to 58, and materialemerging risks
canbe summarised as follows:

.

S

:-r""“;:.; i~

EXTERNAL RISKS

LIKELIHOOD (AFTER MITIGATIONS)

o o

IMPACT (AFTER MITIGATIONS)

@ Risks which could affect
the widerindustry:

@ Risks we face from @ Risks we face from
externalsources: internalsources:

1. Automotive economy, market 4.
and business environment

Legalandregulatory
compliance

Employees
Brand and reputation

With theimproved supply of new vehiclesin FY24,and
new OEM entrantsin the UK market, itisimportant
that we continue to build relationships with OEMs,
aswellastheirretailer networks, to mitigate the risks
of the agency model.

There continuestobe arisk to the automotive industry
centred around the transition to EVs. Thereisrisk to
mass-adoption of EVsif the charginginfrastructure
doesnotdevelop. Further, there remains price
inequality within the EV market which could inhibit
mass adoption, forexample prices of charging for
those withhome chargers compared to thoserelying
onpublicinfrastructure.

Thereisincreasing concernover the global political
landscape and potential for escalation of military
conflicts. With the automotive industry dependent
onglobaltrade, thereisariskto theindustry should
conflicts and sanctions escalate.

INTERNAL RISKS

Therapid changesinartificialintelligence could result
inheightened cybersecurity threats, forexample via
deepfake scams and more sophisticated phishing.
Witha UK generalelectioninFY25, thereis ariskthat
political policy could affect Auto Trader as well as
the wider automotive industry, including the
transition to EVs.

Thereisariskthatlarge technology businesses such
as Amazonand Google see value in the automotive
retailmarket. Google, forexample, recently launched
their Google Vehicle Ads product and thereis arisk
that this could gain traction.

The FCAinvestigationinto historiccommissions
onautomotive finance deals could resultin costly
redress schemes, which could affectretailers and
lenders. It could also disrupt how automotive finance
issoldinfuture. Conversely, thereisanopportunity
for Auto Trader to provide a platform for automotive
finance lenders to engage with our audience.

2. Climatechange 5. Competition

Failure toinnovate
ITsystems and cybersecurity 1o Reliance on third parties
and partners

3. Externalcatastrophicand
geo-politicalevents

52

+ Whilst Auto Trader has been using Al for over10 years, the emergence of generative Al could create new
opportunities forus tointroduce new products and services, making the complex car buying process simpler
forconsumers. Al could also be leveraged toimprove the efficiency and productivity of both our retail customers

and ouremployees.

Our businessis becoming more complex. Deal Builder means we are closer to the transaction than before,
and ourambitions to grow leasing expose us to complexrevenue streams. It thereforeis crucial that we embed

effective controls across allemerging risk areas.
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Principalrisks and uncertainties

How we mitigate our emerging

and principal risks

IDENTIFYING, ASSESSING, RESPONDING TO, AND MONITORING
THE GROUP’S PRINCIPAL RISKS

The Board has carried out a robust assessment of the emerging and principal
risks facing the Group, including those that would threaten its business
model, future performance, solvency or liquidity.

The emerging and principal risks and uncertainties are detailed in this
section. Additionalrisks and uncertainties to the Group, including those
that are not currently known or that the Group currently deems immaterial,
may individually or cumulatively also have a material effect on the Group's
business, results of operations and/or financial condition.

C} STRATEGIC PROGRESS P10 > > KPIS P18
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OUR STRATEGIC PRIORITIES

®) Marketplace

O Digitalretailing

@ Platform

@ Working responsibly

1. AUTOMOTIVE ECONOMY, MARKET AND BUSINESS ENVIRONMENT

6 Increasing (@ O

RISKAND POTENTIAL IMPACT

Anincreaseinthe supply and/oradropinconsumerdemand for new/used cars could lead to reduced
vehicle prices and therefore reduced retailer profitability. Higher costs and interest rates could lower
retailer profitability and reduce their advertising spend with Auto Trader. Reduced profitability could lead
to consolidation of retailers.

High costof living andinterestrates could affect car buyers’ ability to afford a change of vehicle,
affecting demand.

Mass adoption of the agency model, whereby manufacturers sellnew vehicles directly to consumers with the
retailer acting asanagentfacilitating the transaction, could lead to lower revenues for our retailer customers.
Further,manufacturers operating an agency model may not wish to use Auto Trader as an advertising channel.

Amove towards agency,combined with other structural changesintheindustry, could lead to the
consolidation of retailer forecourts.

KEY CHANGES AND OUTLOOK

« Thesupply of both new and used vehiclesincreasedin FY24, with new car registrations increasing 16% and
used car transactions increasing 6%. Prices have softened through the year, however continually strong
levels of demand, fast speed of sale, and lower trade prices have lessened some of theimpact felt by retailers.

- Whilstthe volume of fleet new carregistrations hasincreased 38%year onyear, these vehicles have beensold
into corporate andrentalcustomersrather than feedinginto the broker channel where supply remains tight.

- Higherinterestratesonstocking loans and generalinflationary pressures have increasedretailer costs.
Inthis context, we are working closerin partnership with our retailers to help them get the most out of our
advertising and data-led products.

« Thenumber of UKretailer forecourts working with Auto Traderincreasedin the year toits highest ever number.

- Some manufacturersmoved to anagency modelin FY24 and many are using Auto Trader for advertising.

- Some manufacturers have signalled theirintention to remain with their traditional franchise models.

HOW WE MANAGE THE RISK

+ Wemonitor new and used car transactions closely, using data from SMMT and DVLA. We also monitor
behaviouron our marketplace and engage closely with our customers and consumers to assess market health.

+ Weuse ourown Auto Trader Retail Price Index and valuations data to monitor the pricing trends of used cars
by trade sellers.

« We publishreports containing dataandinsights to help retailers understand the state of the automotive market.

« Weadoptapartnership approach to support our customersin getting value from our products. By
democratising our data, we provide retailers with the tools to enable them toinform their stock sourcing and
pricing strategies.

« We continuously enhance existing products and seek opportunities to develop new products to support
ourcustomers.

« Ourculture of agility and innovation enables us to respond quickly to new and emerging threats
and opportunities.
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Principalrisks and uncertainties continued

2. CLIMATE CHANGE

Strategic report

Governance Financial statements

OUR STRATEGIC PRIORITIES

O Digitalretailing

®) Marketplace

Platform

@ Working responsibly

e Unchanged (@ O@

RISKAND POTENTIAL IMPACT

KEY CHANGES AND OUTLOOK

HOW WE MANAGE THE RISK

The automotive industryis ahigh contributor to emissions, and so thereis
pressure from consumers and the Government for the industry toreduce
itsimpactonthe environment. Failure to deliver on our environmental
commitments could negativelyimpact our brand as aresponsible
business orresultinregulatory sanctions.

Failure to overcome the challenges caused by the shift frominternal
combustion engines ('ICE’) to electric vehicles (‘EVs’) could inhibit their
takeup orlead to changesin buying behaviour. Factorsinclude the
purchase price of EVs, potential forimprovementsin public transport,
new and expanded emissions zones, increasing EV running costs, and
consumeruncertainty over the residual value of used EVs.

Changing and more stringent regulatory requirements could increase
ourcostbase. Increased frequency and severity of extreme weather
events could lead to heightened costs, including costs associated with
heating/air conditioning,insurance and cloud infrastructure. Extreme
weatherevents could also lead to short-term closure of retailer
forecourts (forexample, due to flooding).

« The UKGovernmentdeferred the banonnew ICE vehicles from 2030 to

2035. However, in mitigation the Zero Emissions Vehicle (‘ZEV') mandate

appliesbetween 2024 and 2035. New EV registrations are currently below

the 22% ZEV target for 2024, and so OEMs will need to take further steps

inthe comingyearstoincentivise buyers to switchto EVs.

We continued to highlight on our website and throughout our content

the benefits of EVs.

Price disparity between new EVs and ICE vehicles remains a barrier

tomass adoption, albeitithasbeguntoreduceinFY24 owing to OEMs

reducing pricing and of fering otherincentives to stimulate sales.

Otherbarriers towidespread public adoption of EVsinclude:

Price inequality between public charging and those able toinstall

private charging.

Reliability and availability of public EV charging.

- Adverse and ofteninaccurate media coverage, which affects consumer
perceptions of EVs, including about their safety and reliability.

- Uncertainty over future Government policy on EVs andincentives
tomake the switch from ICEtoEV.

Regarding our ownimpacts on the environment, we continue to partner

with the Carbon Literacy Project to help provide carbon literacy training

toemployees and to stakeholders within the automotive industry.

We have introduced into our supplier selection processes an

evaluation of the ‘green credentials’ of potential suppliers,and we

are evaluating the environmentalimpacts of pre-registering vehicle

inventory within Autorama.

Ournetzerotargets have beenrevised toinclude Autorama UK Ltd in our

baseyear. Ourrevised net zero plans have beenvalidated and approved

by the SBTi.

We haveintroduced anonline marketplace for electric pedal-bikes,

which provides an alternative route for consumers to access green

personaltransport.
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We are evolving our product offering and marketplace to provide
consumers with more information about EVs. A cross-functional
working groupis focusing on helping consumers make more
environmentally friendly vehicle choices.

We lobby Government and share our data andinsights to help guide
policy onhow to decarbonise the automotive industry.

Leasingis aviable optionto consumers making the switch to EVs, many
of whom are anxious about making outright purchases. The Autorama
checkoutjourneyonthe Autotrader.co.uk site provides our audience
with accesstoleasing.

As partof our climate commitments, we are focusing not just on our
own carbon footprint, but positively supporting the industry. Our
partnership with the Carbon Literacy Project provides training and
insights to employees and external stakeholders.

Our Corporate Responsibility Committee oversees our environmental
commitments and workis ongoing toreduce our carbon emissions
acrossallscopes.

We evaluate the carbonrecords and commitments of suppliers within
our procurement processes.

By digitising the automotive retail sector, we provide customers and
consumers with purchasing options should extreme weather events
lead toshort-termretailer forecourt closures.
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Principalrisks and uncertainties continued

3. EXTERNAL CATASTROPHIC AND GEO-POLITICAL EVENTS

@ Increasing (@ O@

RISKAND POTENTIAL IMPACT

Inaconnected, globalindustry, we are prone to the impacts of external events around the globe, as are our
customers and consumers. We consider there to be a threat to the short-to-mid-term performance of our
business posed by external,unpreventable, catastrophic and geo-political events. Such events could result
inour customers beingunable to trade, leading to loss of revenue, stock, audience and market share.

KEY CHANGES AND OUTLOOK

Over the coming year, we expect the uncertain geo-political landscape will continue to pose risks to the
globalautomotive industry, particularly with regards to supply chain. The conflictin Ukraine has continued
and, sadly, does not show signs of abating. Additionally, continued threats to shippingin the Red Sea could

affectglobaltrade, and conflictin the Middle East has the potential to escalate to aregional-level conflict.

The US has announced the introduction of increased tariffs on Chinese-manufactured EVs and
semiconductors, and similar measures are being considered by the European Commission.

We have taken learnings from previous ‘black swan’ events, such as the COVID-19 pandemic, to inform our
response plans should majorincidents occurin future.

We have maintained low leverage in FY24 and have extended our Syndicated RCF to 2029 providing

us accesstoshort-termdebt. We are well-positioned to respond to short-term shocks andincidents.

HOW WE MANAGE THE RISK

We monitor externalevents continuously. The OLT and the Risk Forum both evaluate the ways in which
ourbusiness could be impacted from externalevents, bothin the shorttermandin the longer term.

We continuously review our business continuity and crisis management arrangements to ensure that they
consider theimpacts of externalevents, including those which might affect our customers.

Our business continuity plan (‘BCP’), IT disaster recovery plan (‘ITDR’), and wider crisis management
arrangements allset out the key steps required for us to respond to major events and restore operations
inthe event of downtime.

We continuously review our BCP and crisis management arrangements to ensure that they consider the
impacts of externalevents, including those which might affect our customers.

Our crisisresponse teamincludes senior leadership andinternalexperts. Nominated delegates minimises
single person dependencies. Where necessary we also have externaladvisors available to supportusin
ourresponse.

Our crisismanagementarrangements are tested regularly via simulated crisis scenarios. All key
stakeholders within the organisation are involved and we capture lessons learned to continually improve
our crisismanagement arrangements.

Ourlow leverage enables us to access cashin the event of major threats crystallising. It also means

we are notsignificantly affected by shocks tointerestrates.
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4.LEGAL AND REGULATORY COMPLIANCE

RISKAND POTENTIAL IMPACT

The Group operatesinacomplexregulatory environment. As we progress in executing our strategy, we are
likely to be exposed toincreased legaland regulatoryrisks, particularly those relating to financial services
and data protection.

Thereisarisk that the Group, orits subsidiaries, fail to comply with legal and regulatory requirements. This
couldlead toreputationaldamage, financial or criminal penalties and impact on our ability to do business.

KEY CHANGES AND OUTLOOK

- The FCAisinvestigating historic Discretionary Commission Arrangements (‘'DCAs’) on automotive finance
deals. Whilst Auto Traderis not within the scope of the investigation, there is arisk that the outcomes could
impacthow automotive financeis bought and sold. This could potentially affect our customers’ profitability
and, inthe shortterm, affect our aspirationsin the automotive finance market.

Almosteveryretailer has stopped selling GAP insurance owing to an FCA investigation. GAPinsurance has
historically been a profitable product for some segments of retailers.

We adopted the FCA's Consumer Duty in advance of the July 2023 deadline. Thisinvolved areview of our
policies, products and processes to ensure that we can demonstrate delivery of good consumer outcomes.
We continuously ‘horizonscan’ toidentify and prepare for changes toregulations and legislation. Upcoming
changes which may affectus tovarying degreesinclude the Competition and Consumers Bill, the Data
Protection and Digital Information Bill, and the Economic Crime and Corporate Transparency Bill.

Scalingup of Deal Builder and our leasing journey will heighten our exposure to regulatory risks. These risks
relate to GDPR, owing to the amount of personalinformation we willneed to collect,and the FCA, as aresult
of the online finance applicationjourney.

Inthe lastyear we have refreshed our suite of compliance training. Thisnew training provides more engaging
and tailored content to ensure that allour employees are equipped with the necessary skills and knowledge
of allrelevantlaws and regulations. Our Risk Forum monitors the completionrates of mandatory training.

HOW WE MANAGE THE RISK

+ We continuously monitor the legaland regulatory landscape to identify and evaluate potential changes
inlaws andregulations. We utilise external specialists for specialist advice where needed.

We have amature governance framework to oversee our legaland regulatory risks. Governance forums
receiveregularinternalreporting on our compliance with the principles, rules, and guidance applicable
toourregulated activities. These forums thenreport to the Risk Forum.

Our Governance, Risk,and Compliance team (‘GRC’) consists of legaland regulatory expertise. GRC are
embedded withinthe product development process to ensure thatlegal & regulatory compliance is built
into the design of products.

Regular ‘productreviews’ are performed by GRC to assess compliance with the FCA Consumer Duty.
Acomprehensive suite of policiesis reviewed regularly. Additionally, mandatory training and monitoring
ensures awareness of, and compliance with, regulatory requirements. These include information security,
data protection, financial promotions, product change management, and complaints handling.

The regulated entities within the Group continue to comply with the FCA's Senior Managers & Certification
Regime. Therelevantindividuals have been assessed and certified as Fitand Proper. Allemployees are
subjecttothe FCA's Conduct Rules and have received appropriate training and guidance.
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Principalrisks and uncertainties continued

@ Increasing (@ O

5. COMPETITION

RISKAND POTENTIAL IMPACT

External measures show that we are maintaining our position as the largest and most engaged automotive
marketplace. Nevertheless, we remain wary of the risk that competitors could develop superior consumer
experiences or superior retailer products. This could lead to aloss of market share.

KEY CHANGES AND OUTLOOK

Large technology companies such as Facebook, eBay and Amazon continue to operate in segments of the
automotive sector. However, to date, these organisations have not gained notable market share over the
lastyear.

Google haverecently launched Google Vehicle Ads and thereis arisk that this could gain tractionas a
consumer acquisition channel. We continuously improve our products to avoid erosion of our market share.
Inthe lastyear we maintained our position as the UK's largest and most engaged automotive marketplace
fornew andused cars, with over 75% of allminutes spent on automotive classified sites spent on Auto Trader.

HOW WE MANAGE THE RISK

Continuedinvestmentinour branding and marketing helps us to protect and grow our audience. This aims
tomaintain our position as the mostinfluential website for consumers when purchasing a vehicle.

We monitor competitor activity closely through monthly reporting and formal quarterly competitor reviews,
andregularly review thisat OLT and Board level.

We continue toinvestinand develop our product offerings to ensure we offer value to consumers, retailers,
and manufacturers.

We workin an agile way which enables us to respond quickly to emerging competitive threats.

Working with OEMs to develop solutions to enable them to advertise their new car pipeline stock on our website.
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6.I1T SYSTEMS AND CYBER SECURITY

RISKAND POTENTIAL IMPACT

As adigitalbusiness, werely onourITinfrastructure to provide our services. Adisruptive cyber security
and/or business continuity event could lead to downtime of our systems and infrastructure.

Execution of our strategy alsorelies on us making appropriate investmentsin secure systems and
technologies. Failure toinvestin appropriate technology and safeguards could lead to us failing to achieve
our objectives.

Delivery of our strategic objectivesrelies on us using data to provide valuable insights to customers.
Asignificantdata breach, whether because of our own failures or a malicious cyber-attack, would lead
toalossinconfidence by the public, retailers and advertisers.

KEY CHANGES AND OUTLOOK

- Theemergence of artificialintelligence (‘Al') has prompted much debate and speculation. Whilst

Auto Trader has beenusing Al for over10years, forexample in our valuations tools, generative Al creates
additional opportunities. Opportunitiesinclude improved customer and consumer experience and
improving the productivity of our employees. Our established data science team are responsible for
evolving our Altools.

Externally, we expect Al to be used by criminals for malicious purposes. Deepfake technology, forexample,
increases therisks of social engineering against stakeholders, and we expect phishing to become more
convincing. Ourmandatory compliance training has been updated to raise employee awareness of these
threats,and we performregular simulated phishing tests.

Inthe lastyear our security teams have continued to monitor and enhance our cyber defences. We have
notexperienced any major disruption owing to cyber-attacks. Nevertheless, we continue to performregular
tests of our ITDRs to ensure that we could recover in the event of major disruption.

Securityis central to the design of allour products and services. Our software development process has
continued toreceive significantinvestment which enables us to design, build, and deploy software quickly,
efficiently,and securely. Inthe last year we have deployed 65,000 software releases.

HOW WE MANAGE THE RISK

We have a BCP and ITDR which are regularly reviewed and tested, both for Auto Trader and Autorama.

We continuously monitor the availability and resilience of processing systems and services. The migration
tothe cloud hasimproved the efficiency of our systems and improved our ability to respond to anincident
inatimely manner.

We have dedicated security teams, including white hat hackers, who carry out regular penetration testing
of our systems toidentify and fix potential vulnerabilities.

Allemployeesundergo IT security awareness training on at least an annual basis.

Allour systems are now cloud-based which heightens both our resilience to cyber threats, and our ability
torecover fromincidents.

We have embarked upon amulti-year project to upgrade ourinternal systems used by our customer and
consumer supportteams.

We adopt the NationalInstitute of Standards and Technology (‘NIST’) Cybersecurity Framework to manage
andreduce cyber security risks. Our cyber security frameworkincludes control activities such as two-factor
authentication, conditionalaccess, third-party application security, regular application penetration
testing, and data minimisation and retention policies.
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Principalrisks and uncertainties continued

7.EMPLOYEES

@ Decreasing (@ O@

RISKAND POTENTIAL IMPACT

Toenable us to achieve our strategic objectivesitisimportant that we continue to attract, retain and motivate
ahighly skilled workforce, including those with specialist skillsets in data and technology.

Delivery of our strategyis also dependent onus building adiverse andinclusive workforce, a supportive,
collaborative culture, and a safe environment, all of which willenable optimum performance fromall our employees.

KEY CHANGES AND OUTLOOK

During the year, we refreshed our company values and held workshops with allemployees toillustrate

how the valuesinform our ways of working.

Employee turnover has remained low and engagement levels remain high. Our Glassdoor rating based
onanonymousreviewsis4.5out of 5.

The cost of living and skills shortages in the market continue to affect workforce costs. We monitor the
market proactively to ensure that salaries are fair, proportionate and competitive. We introduced an annual
all-employee share schemein FY24,increasing allemployees’ totalremuneration.

Employeesrightly have increasing expectations of theiremployers to act fairly, responsibly and sustainably.
We engage with networks and guilds to ensure that we conduct our businessin aresponsible way. Thisyear
we added sexualharassment awareness training to our suite of mandatory HR training.

We have trained additional mental health first aiders to ensure that allemployees have access to support.
FY24 has brought about more ‘day-1rights’ foremployees. Ageneralelectionin FY25 could bring about
further change. Whilst we support heightened inclusion and equal opportunity, some changes are not
withoutrisk. If, forexample, employeesreceive alegal day-1right to workremotely, it could affect our
innovative and collaborative culture.

HOW WE MANAGE THE RISK

Avalues-led cultureis embedded throughout the organisation andis central to our recruitment, induction,
training, and development processes.

Active successionplanning and career development forkey roles and senior executives. These are coupled with
long-termincentive plans for senior staff,includingincentives linked to diversity, inclusion, and sustainability.
Regularemployee engagement surveys and monitoring of Glassdoor ratings, coupled with an all-employee
share award, aim to heightenretention and engagement of allemployees.

We haveregular business updates, networks, guilds, and all-employee conferences to maintainengagement.
Careerdevelopment plans aimed at developing allemployees, especially those with ambitions toreach
seniorleadership. Talentdevelopmentis part of the Terms of Reference of the Nomination Committee.
Diverse Talent Accelerator, Inclusive Leadership, and Continuous Leadership Development programmes
equip ouremployees, people leaders, and future leaders with the skills to lead diverse teams.

Health and Safety Committee reporting to Risk Forum to ensure that allemployees are working

inasafe environment.

Monitoring how Connected Working affects engagement,inclusion, employee safety and productivity.
Any overseas working must be approved by People Operations to ensure the safety of ouremployees,
security of our systems and compliance with all relevant laws and regulations.
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8. BRAND AND REPUTATION

RISKAND POTENTIAL IMPACT

Ourbrandis one of our biggest assets. Our research shows that we are the largest and most trusted
automotive classified brandin the UK. Failure to maintain and protect our brand, and/or negative publicity
affecting our reputation could diminish the confidence thatretailers, consumers, and advertisers have
inourproducts andservices. This couldresultin areductionin audience and revenue.

KEY CHANGES AND OUTLOOK

« Intheyearwe spentover £20m marketing our brand, with both the number of visits and minutes spent
onAuto Traderincreasing year-on-year.

Our Trustpilot rating remains high at4.7 out of 5 and there continues to be a low level of fraudulent activity
onoursite owing to the monitoring performed by our security team. We estimate that each month we block
around 450 stolen vehicles from being advertised and we have continued to work with law enforcement to
help protect theindustry.

We make use of a customer watchlist which enables us toidentify and remove those customers that are not
delivering for consumers, otherretailers, or the Auto Trader brand.

We haveincreasedinvestment and headcount within GRC. GRC embed themselvesinto allmajorinitiatives
toensure thatethical, legal,andregulatory considerations are baked into the design of all our products and
services and all of our majorinitiatives.

We have begun evolving our customer onboarding and identification verification processes, whichinvolves
leveraging new specialist third-party tools.

HOW WE MANAGE THE RISK

We investinnew andinnovative marketing campaigns and new ways of engaging car buyers to continue
tomaintain brand awareness, and to change perceptions of Auto Trader to be a destination for new cars
aswellasused.

Togetaccess to DealBuilder, retailers are required to sign up to and adhere to a Seller Promise. Seller
Promise prescribes minimum levels of consumer service and advertising.

We have aclearand open culture with afocus on trust and transparency and Community is at the heart
of ourvalues.

Our Customer Security team closely monitors our website to identify and quickly remove fraudulent
ormisleading adverts. Customer Security also works proactively with retailers, the authorities, and the
widerindustry to highlight potential security concerns.

Ourapproach to cybersecurity and data protection helps to protectus from the adverseimpactof a
significantdata breach or cyber-attack. We also have mature breachreporting and crisis management
programmes thatenable us toidentify, escalate and appropriately handle any emergingissues that
couldresultinreputationaldamage.
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Principalrisks and uncertainties continued

Q Unchanged (@ O@

9. FAILURE TO INNOVATE: DISRUPTIVE TECHNOLOGIES
AND CHANGING CONSUMER BEHAVIOURS

RISK AND POTENTIAL IMPACT

The automotive industryis changing. Should we fail to innovate our business and product offerings, we could
loserelevance with our key stakeholders, including consumers and customers.

Itiscrucialthat we develop andimplement new products, services and technologies, and adapt to changing
consumer behaviour towards car buying and ownership.

Failure to provide both customers and consumers with the best possible products and online journey, including
anonline buying experience, could lead to reduced website traffic and loss of revenue.

KEY CHANGES AND OUTLOOK

Ahigh portion of our non-capitalised expenditure is from our software development processes. The high
level of spend demonstrates the significantinvestments we continued to make in building new products,
enhancing existing products, and maintaining the security of our systems and services.
Omnichannelretailingisincreasingly emerging as the preferred retailing journey for consumers. Our Deal
Builder product which supports the journey has begunto scale up with c.1,100 retailers on the product at year
endFY24.

Leveraging Autorama’s systems, we have launched aleasing check-outjourney onthe Auto Trader website.
Providing consumers with aleasing option positions us to meet their needs as buying behaviours change.
We have continued to develop our AT Connectsolutions. This suite of API (a series of messaging and
dataservices) leverages our platform and data to provide retailers with real-time connections to

Auto Trader systems.

Looking to FY25and beyond, we are assessing how technology such as Al could be used more widely across
our business to make the complex car buying process simpler for consumers. Al could also be used to
improve the experience of retailers, making the process for placing adverts more efficient and toimprove
the productivity of ouremployees.

HOW WE MANAGE THE RISK

Continuousresearchinto changing consumer behaviour, regular horizon scanning of competitive threats,
monitoring of emerging trends, use of externalresources when needed.

We engage and maintain regular contact with digital marketplaces around the world, both automotive and
non-automotive, to enable peer-to-peer sharing of good practice.

We continuously work collaboratively with all key stakeholders to ensure that we are aware of their needs
and challenges. Doing so helps us toidentify the best possible solutions for them.

Aninclusive and diverse workforce enables us to maximise creativity and performance, leading to innovation.
Anagile and collaborative culture, as well as continuousinvestmentin technology, maximisesinnovation.
Dedicated workstreams as part of all our strategic priorities. These workstreams are aimed at developing
the best products to meet the needs of the consumer and customer.
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10. RELIANCE ON THIRD PARTIES AND PARTNERS

RISKAND POTENTIAL IMPACT

To achieve our strategic objectives, we arereliant on partners to support certain productinitiatives,
forexample having lendersintegrated with our Deal Builder journeyis a key dependency.
We alsorely on third parties to support our technology infrastructure, to supply vehicle data and financing,

andinthe fulfilment of some of our revenue generating products. Consequently, itisimportant that we
manage relationships with, and performance of, key suppliers and strategic partners.

KEY CHANGES AND OUTLOOK

Many retailers use Auto Trader systems to access our data, products and technology services, whereas
othersuse third-party technology systems that we have integrated with. Over the last year we have made
good progress working with these technology partners. However, to fulfil our ambition to provide these
products andservices to allretailers, we are dependent onintegrating successfully with more technology
partners. Building and maintaining good relationships with partnersis therefore critical to our growth plans.
The successfullaunch of the Deal Builder trialhas seenusreach c.1,100 retailers on the product at the end of
FY24.Furtherscalereliesonus being able tointegrate with the finance lenders used by retailers so that
consumers canobtain finance via Deal Builder.

We launched our Vehicle Check productin FY24. With this product we obtain data direct from the source
rather than a third-party supplier.

InFY24 we have continued toregularly review our critical supplier list and perform enhanced recurring

due diligence over these suppliers. We have not experienced any significant disruption over the last year.

HOW WE MANAGE THE RISK

Ourstrategic approachis to build and develop tools and systems ourselves, rather thanrely on outsourcing.
Where possible, we limitreliance on single suppliers to reduce single points of failure.

We maintain alistof critical suppliers and have contingency plans to respond quickly in the event of disruption.
Contracts and service levelagreements arein place with allkey suppliers. New relationships go through
arobust procurementand legalreview process and are subjecttoregularreview.

We carry out due diligence on our key suppliers and partners at the onset of the relationship and
throughout the life of these relationships. Thisincludes financial viability, resilience and alignment

with ourvalues and culture.

We seek to develop strong commercial relationships with our partners and regularly explore ways

of working together even more effectively. We monitor the performance of partners and suppliers
toensure continued quality and uptime.
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Principalrisks and uncertainties continued

Viability statement

Strategic report

In accordance with the UK Corporate Governance Code 2018 (the ‘Code’), the Directors have assessed the prospects and
viability of the Group over a period significantly longer than 12 months from the approval of these financial statements.

ASSESSMENT OF PROSPECTS

The Group’s overall strategy and business
model, as setoutonpages9to10, are centralto
assessingits future prospects. The Group’s aim
isto continue growingits marketplace, which
includes playing alargerroleinnew carsales
and advertising, to surface the power of
artificialintelligence (‘Al') which willenhance
our existing data products, and to move more
of the carbuying process online.

Assuch, key factors likely to affect the future
development, performance and position of
the Group are:

data andtechnology: continuous investment
ismadein developing platform technologies
which lead toimprovements for consumers,
retailers and manufacturers;

market position: the Group is the UK's largest
and most engaged digital automotive
marketplace, with the largest volume of
in-market car buyers and the mostinfluential
website a consumer visits when purchasing
avehicle; and

people: continued success and growth are
dependenton the ability to attract, retain
and motivate a highly skilled workforce,
including those with specialist skillsetsin
dataand technology.

The Board has determined that a period of five
yearsto March 2029 is the most appropriate
periodto provideits viability statement as:

- itallows consideration of the longer-term
viability of the Group;

itbeing more aligned with the Group's
strategic planning process; and
itreflectsreasonable expectations
interms of the reliability and accuracy
of operational forecasts.

The Group's prospects are assessed primarily
throughits strategic planning process. This
processincludes anannualreview of the
ongoing plan, led by the Group CEO and CFO
through the Operational Leadership Team (‘OLT’)
andin conjunctionwith relevant functions. The
Board participates fully in the annual process
and has the task of considering whether the plan
continues to take appropriate account of the
externalenvironmentincluding technological,
socialand macro-economic changes.

The output of the annualreview processis aset
of objectives which collectively formour three
strategic focus areas and our Environmental,
Socialand Governance (‘ESG') strategy, an
analysis of the risks that could prevent the plan
being delivered, and the annualfinancialbudget.
The latest updates to the planwere finalised in
March 2024, which considered the Group's current
positionandits prospects over the forthcoming
years. Progress against these plansisreviewed
monthly by boththe OLT and the Board.

Detailed financial forecasts that consider
customernumbers, stock levels, ARPR, revenue,
profit, cash flow and key financial ratios have
beenprepared for the five-year period to March
2029. Funding requirements have also been
considered, with particular focus onthe ongoing
compliance with covenants attached to the
Group's Syndicated Revolving Credit Facility
('Syndicated RCF'). The first year of the financial
forecastsis based off the Group’s 2025 annual
financialbudget. The following years are
preparedindetailand are flexed based onthe
actualresultsinyearone.

The key assumptionsin the financial forecasts,
reflecting the overallstrategy, include:

- continued growthin our marketplace, as
we develop our advertising platformand we
continue toinvestinour search experience;
growthin the use of our data, being the
industry standard platform and further
embedding our datainto the industry, giving
buyers andretailers up-to-dateinsight;
growthindigitalretailing, as we continue
to evolve both our products and consumer
experience, bringing more of the car buying
journey online; and

increasein costs through salariesas the
Group continues to grow, supporting and
developing new products.
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These key assumptions are reflectedin the
Group's principalrisks and uncertainties, which
are setoutonpages 53to58. The purpose

of the principalrisksis primarily to summarise
those matters that could prevent the Group
fromdelivering onits strategy. Anumber of
other aspects of the principalrisks - because
of their nature or potentialimpact - could
also threaten the Group’s ability to continue
inbusinessinits current formif they were
tooccur. Thiswas considered as part of

the assessment of the Group’s viability,

as explained on the following page.
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Principalrisks and uncertainties continued

ASSESSMENT OF VIABILITY

The output of the Group's strategic and financial planning process detailed previously reflects the
Board's best estimate of the future prospects of the business. To make the assessment of viability,
however, additional scenarios have been modelled over and above those in the ongoing plan, based
uponanumber of the Group's principalrisks and uncertainties which are documented on pages 53 to
58.These scenarios were overlaid into the plan to quantify the potentialimpact of one or more of
these crystallising over the assessment period.

While each of the Group's principalrisks has a potentialimpact and has therefore been considered as
part of the assessment, only those thatrepresent severe but plausible scenarios have been modelled
through the plan. These were as follows:

Scenario modelled Links to principalrisks

Scenario 1: Severe economic downturn Risk1: Automotive economy,
Giventhe continued uncertainty created by macro-economic factorssuchas ~ marketandbusiness environment
persistentinflation, highinterestrates and the upcoming UK generalelection,  Risk3: External catastrophicand
theimpact of asevere economic downturnhas beenconsidered. Weassume  geo-political events

asevere suppression of consumer confidence, pressuring the used and new

carmarkets, with retailersimpacted due to significantly reduced demand

fromconsumers and acollapseinvehicle prices.

Revenue assumptions: Approximately one third of retailers are lost, with
underlying average revenue perretailer ('ARPR’) reducing through a loss
of stockresultinginac.40%decreasein Trade revenue. Ac.30% decrease
inallotherrevenue streams, including Autorama, was assumed due to
reduced demand. Modestrecovery was assumed for the financial year
ended March 2027.

Costassumptions: Cost of sales and marketing decreasedinline withrevenue.

Scenario 2: Ransomware attack Risk 4: Legalandregulatory
Aransomware attack could resultin the loss of data and downtime of the Group’s ~ compliance
systemsandinfrastructure. Thiswouldresultinreducedrevenue andassociated  Risk 6: IT systems and

additional costs of regulatory fines, remediation and reputationaldamage. cyber security

This scenario assumes aransomware attack resultingin the maximum General - Risk 8: Brand and reputation
Data Protection Regulation ('GDPR’) fine (4% of Group revenue), coupled witha
significant level of reputationaldamage to the Group's brand. This diminishes

confidenceinthe Group's products and services, resulting in areductionin

audience andrevenue.

Revenue assumptions: A severe reduction was modelled through Trade revenue,
resultinginaninitial c.45% decrease inrevenue driven by lostretailers. Ac.30%
decreasein Consumer Services, Manufacturer and Agency and Autorama
revenue was also assumed through the loss of consumer and partner confidence.
Slow recoverywas assumed from the financialyearended March 2027.

Cost assumptions: Cost of sales decreasedinline withrevenue. Overheads
increased due to the regulatory fine for the data breach, consultancy costs
andremediation costs. Marketing spendincreased as a percentage of
revenuein earlieryears to counterreputationaldamage.
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Scenario modelled Links to principalrisks

Scenario 3: Increased competition Risk1: Automotive economy,

This scenario assumes a change in the competitive landscape asaresultof the  marketand business environment
takeover of acompetitor by a well-capitalised third party or the entry of anew Risk 5: Competition

player. The competitor could develop asuperior consumer experience or retailer
products. This could disrupt the Group's total market share and change retailer
behaviour,impacting the Group’s ability to grow revenues due to areductionin
retailernumbers and/orimpactunderlying ARPR due to aloss of pricing power.

Risk 9: Failure toinnovate

Revenue assumptions: Approximately 25% of retailers are lost, with underlying
ARPRreducing through aloss of stock and pricing power, resultingina c.40%
decreaseinTraderevenue. Ac.25%decreaseinall otherrevenue streams,
including Autorama, was also assumed through the loss of market share and
pricing power. Recovery was assumed throughretailers for the financial year
ended March 2027 and beyond.

Costassumptions: Marketing spendincreased as apercentage of revenueina
bid to counter competitive threat. Cost of salesdecreasedinline withrevenue.

Allof those listed in other
scenarios

Scenario 4: Combination of all three scenarios as above
Thisis seenas aworst-case scenario, and highly unlikely.

SYNDICATED REVOLVING CREDIT FACILITY (‘SYNDICATED RCF’)

The above scenarios consider the bi-annual covenants attached to the Group's Syndicated RCF,
ensuring thresholds are met. The scenarios are hypotheticaland severe for the purpose of creating
outcomes thathave the ability to threaten the viability of the Group.

Theresults of the stress testing demonstrated that due to the Group's significant free cash flow,
accesstothe Syndicated RCF and the Board's ability to adjust the discretionary share buyback
programme, it would be able to withstand the impact of any of these scenarios, remain cash
generative and meet the obligations of its debt facility.

VIABILITY STATEMENT

Based ontheir assessment of prospects and viability above, the Directors confirm that they have
areasonable expectation that the Group will be able to continue in operation and meetits liabilities
as they falldue over the five-year period ending March 2029.

GOING CONCERN
The Directors also considereditappropriate to prepare the financial statements on the going concern
basis, as explainedin the Basis of preparation paragraphinnoteito the financial statements.

The Company’s Strategic report, set out on pages1to 60, was approved by the Board
on 30 May 2024 and signed onits behalf by:

Nathan Coe
Chief Executive Officer
30 May 2024
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Governance overview

Dear shareholders,

These reports explain our governance
policies and procedures in detail and
describe how we have applied the
principles contained in the UK Corporate
Governance Code 2018 (the ‘Code’).

COMPLIANCE WITH THE UK CORPORATE
GOVERNANCE CODE

The Board considers that during the year the
Company was fully compliant with all provisions
setoutinthe UK Corporate Governance Code
2018. Thereports on the following pages,
including the Committee reports, setout the
governance arrangements we have in place, and
detailhow we have met the Code requirements.

BOARD SUCCESSION PLANNING

Succession planning has continued to be amajor
focus areaduring the year, given David Keens
and JillEasterbrook will come to the end of their
third three-year termsin 2024, and therefore will
not stand forre-election at the 2024 AGM.

Independence
ﬂ ﬂ YN AAYE
5
3 3
1 1
Independent  Executive Chair Women

@ Number of Directors as at 31 March 2024
@ Number of Directors following the 2024 AGM

As announced on 22 March 2024, Geeta Gopalan
hasbeen appointed to the Board with effect from
1May 2024 and Amanda James with effect from
1July 2024. Following the 2024 AGM, Geeta willbe
appointed as Senior Independent Director and
Remuneration Committee Chair,and Amanda
will be appointed as Audit Committee Chair,
subject to shareholder approval. The Nomination
Committeereporton page 70 sets out these
changesin more detail, including the process to
identify and appoint the successful candidates.

ANNUAL GENERAL MEETING

Our Annual General Meeting (‘(AGM’) will be held
at1:00amon Thursday 19 September 2024 at 4
Floor,1Tony Wilson Place, Manchester, M15 4FN.
The other Directors and | will join the meeting
eitherin person or by telephone. We strongly
encourage allshareholders to cast theirvotes
by proxy, and to send any questionsinrespect
of AGM business toir@autotrader.co.uk.

Matt Davies
Chair
30 May 2024

Gender diversity

2

Men

1. Asperthe Parker Review, a Director was defined as being ethnically diverse if they identified as Asian, Black, Mixed or Other.
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Ethnic diversity'

\

Length of tenure?

Number of Directors as at 31 March 2024/
following the 2024 AGM
@00-3years @©3-6years @ 6-9years

@ ® Number of ethnically diverse Directors
asat 31 March 2024/following the 2024 AGM
@ Number of white Directors
asat 31 March 2024/following the 2024 AGM

A ROBUST CORPORATE GOVERNANCE FRAMEWORK

Driving Change Together.

Responsibly.

T

CORPORATE

DISCLOSURE
COMMITTEE

AUDIT NOMINATION
COMMITTEE COMMITTEE

REMUNERATION

COMMITTEE RESPONSIBILITY

COMMITTEE

SUBSIDIARY BOARDS

OPERATIONAL LEADERSHIP TEAM & SENIOR LEADERS

Financial statements

2. Referstothe periodsince appointment to the PLC Board.
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Governance overview continued

COMPLIANCE WITH THE 2018 CODE

The Company has complied in full with all provisions of the 2018 Corporate
Governance Code during the year as referenced below:

n BOARD LEADERSHIP AND COMPANY PURPOSE

The Boardisresponsible for setting the
Group's purpose, for determining the basis
onwhich the Group generates value over
the long term and developing a strategy
fordelivering the objectives of the Group.
The Strategicreport, which canbe found on
pages1to 60, setsout the Group's purpose,
strategy, objectives and business model.

a DIVISION OF RESPONSIBILITIES

The responsibilities of the Chair, Chief
Executive Officer, Senior Independent
Director, Non-Executive Directors and
Company Secretary are setoutonpage 67.
The Board has adopted aformalschedule

of mattersreserved forits approvalandhas
delegated other specific responsibilities to
its Committees. The schedule sets out key
aspects of the affairs of the Company which
the Board does notdelegate andisreviewed
atleastannually. Each Committee has
formally approved Terms of Reference which
arereviewed and approved at least annually,
ormore frequently as circumstances require.
Details are published on our website at
plc.autotrader.co.uk/investors.

At 31 March 2024, the Board consisted of

the Non-Executive Chair, five Independent
Non-Executive Directors and three Executive
Directors. As part of ourlong-term
succession planning, two new Independent
Non-Executive Directors have been
appointed, Geeta Gopalan (from1May 2024)

Details of how the Board assesses and
monitors culture can be found on page 66.

The Board’'s engagement with employees,
shareholders and other stakeholdersis
describedindetailonpagesi14to17 and
page 66.

and Amanda James (from1July 2024); and two
of the existing Independent Non-Executive
Directors, David Keens and Jill Easterbrook, will
notstand forre-election atthe 2024 AGM.
Therefore the Board will continue to comprise
majority Independent Non-Executive Directors.

The Board andits Committees have an
appropriate balance of skills, experience
and knowledge of the Group to enable them
todischarge theirrespective duties and
responsibilities effectively.

Referto page 68 for details of Board and
Committee meetings and attendance, and to
the biographies onpages 63 to 65 for details
of Board members’ externalcommitments,
allof which were approved by the Board.

62
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E) COMPOSITION, SUCCESSION AND EVALUATION

The Board has established a Nomination
Committee, chaired by Matt Davies, with
allother members comprising Independent
Non-Executive Directors. The main
responsibilities of this Committee are

to keep underreview the structure, size
and composition of the Board and its
Committees; toidentify and nominate

) AUDIT, RISK AND INTERNAL CONTROL

The Board has established an Audit
Committee, chaired by David Keens and
comprised entirely of Independent Non-
Executive Directors. The Chairisnota
member of the Committee. The Committee
has defined Terms of Reference which
include assisting the Board in discharging
many of itsresponsibilities withrespect
to financialand businessreporting, risk
management, internal control, internal
auditand external audit.

B REMUNERATION

The Board has established a Remuneration
Committee, chaired by Jill Easterbrook and
comprisedentirely of Independent Non-
Executive Directors. The Remuneration
Committeeisresponsible for determining
the Remuneration Policy, and for setting
remuneration for the Executive Directors, the
Chairandsenioremployees; for monitoring

Auto Trader Group plc AnnualReportand Financial Statements 2024

candidates for appointment to the Board;
andto ensure that there are formaland
orderly successionplansin place. During the
year, the Committee also arranged an
externally facilitated evaluation of the Board,
its Committees andindividual Directors.

The work of the Committee is described
onpages70to72.

The work of the Committeeis described
onpages73to77.

The Company does nothave aseparate
Risk Committee; the Board is collectively
responsible for determining risk appetite, and
the nature and extent of the principal risks
itiswilling to take in achievingits strategic
objectives. Referto page 75 for details of the
evaluation of the risk management and
internalcontrol framework, and to pages 50
to 53 for details of riskmanagementand the
principalrisks facing the Company.

the remuneration policies for the wider
organisation; and for ensuring the
alignment of reward with the culture of the
organisation. During the year the Committee
conducted acomprehensive review of the
Remuneration Policy and incentive structures.
The work of the Committeeis described on
pages 81to 99.

Financial statements
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Q Disclosure
0 Nomination

e Remuneration

@ chair
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Matt Davies Nathan Coe Catherine Faiers Jamie Warner

Chair Chief Executive Officer Chief Operating Officer Chief Financial Officer
BIOGRAPHY BIOGRAPHY BIOGRAPHY BIOGRAPHY

Mattjoined Auto Trader as Chair Designate
with effect from1July 2023, and was appointed
as Chairwitheffect from the 2023 AGM.

Mattbrings a wealth of UK retail, digital and
brand experience. Heis currently Chair at Greggs
plc where he was appointedin August 2022, and
Chair of privately owned businesses Hobbycraft
and TravelCounsellors.

Mattwas formerly the Chair of N Brown Group plc
and a Non-Executive Director of Dunelm Group
plc. Inhis executive career, Matt was previously
the CEO of Tesco UK & ROI from 2015 to 2018,
before which he held CEO positions at Pets

at Home and Halfords. Mattis a qualified
Chartered Accountant and had early career
corporate finance experience with Rothschild.

APPOINTED TO PLC BOARD
July 2023

INDEPENDENT ON APPOINTMENT?
Yes

EXTERNAL APPOINTMENTS
- Greggsplc

- Hobbycraft Group Limited
- Travel Counsellors Limited

Nathanwas first appointed to the Board as
Chief Operating Officer (‘COQ’) in April 2017 and
as Chief Financial Officer ('CFO’) in July 2017.
Nathanwas appointed Chief Executive Officer
('CEQ’)in March 2020. Prior to his appointment
tothe Board, Nathanwas the joint Operations
Director, sharing responsibility for the day-to-
day operations of the business.

Nathan joined Auto Traderin 2007 to support
the transition from a magazine business to a
digital business.

Prior tojoining Auto Trader, Nathan was at
Telstra, Australia’s leading telecommunications
company, where he led Mergers and Acquisitions
and Corporate Development forits media and
internetbusinesses. He was previously a
consultantat PwC, having graduated from the
University of Sydney withaB.Com (Hons).

APPOINTED TO PLC BOARD
April 2017

INDEPENDENT ON APPOINTMENT?
N/A

EXTERNAL APPOINTMENTS
None

Catherine joined Auto Traderin August 2017 and
was appointed as Chief Operating Officerin May
2019. Catherineisresponsible for the day-to-day
operations of Auto Trader’s business. Sheis

also focused on guiding the Group's strategy
and development.

Priorto this, Catherine was Chief Operating
Officer at Addison Lee, Corporate Development
Director at Trainline and a Director at Close
Brothers Corporate Finance.

Catherine graduated from the University of
Durhamwith aBAin Economics andis a qualified
Chartered Accountant, training at PwC.

APPOINTED TO PLC BOARD
May 2019

INDEPENDENT ON APPOINTMENT?
N/A

EXTERNAL APPOINTMENTS
- Allegro.eu Group
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Jamie was appointed CFO in March 2020. Prior

to thishe was Auto Trader’s CFO-Designate and
Deputy CFO. During his time at Auto Trader, Jamie
hasworkedin avariety of differentroles across
finance, covering commercial finance, financial
reporting, pricing andinvestor relations.

Jamieinitially worked as a freight derivatives broker
forinter-dealer broker GFl. Jamie left tojoin a
start-up company, Swapit, developing achildren'’s
online swapping and trading community, that
was subsequently acquired by Superawesome.
He thenjoined Auto Traderin 2012.

Jamie graduated from Bristol University witha
BScineconomics and economic historyandisa
qualified Chartered Management Accountant.

APPOINTED TO PLC BOARD
March 2020

INDEPENDENT ON APPOINTMENT?
N/A

EXTERNAL APPOINTMENTS
None
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Board of Directors continued
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David Keens
Senior Independent Non-Executive Director
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JillLEasterbrook
Independent Non-Executive Director
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Jasvinder Gakhal
Independent Non-Executive Director

0200

0 Nomination

e Remuneration

@ chair

/=
-

Jeni Mundy
Independent Non-Executive Director

@000

BIOGRAPHY
David was appointed as a Non-Executive
Directoron1May 2015.

David was previously Group Finance Director

of NEXT plc (1991to 2015) and its Group Treasurer
(1986 t01991). He was a Non-Executive Director
and Audit Chair of J Sainsbury plc (2015 to 2021),
and mostrecently has taken up the role as Senior
Independent Non-Executive Director and Audit
Chairof Moonpig Group plc. Previous management
experienceincludes nine yearsinthe UK and
overseas operations of multinational food
manufacturer Nabisco (1977 to1986) and prior to
thatsevenyearsin the accountancy profession.

Davidis amember of the Association of
Chartered Certified Accountants and of
the Association of Corporate Treasurers.

APPOINTED TO PLC BOARD
May 2015

INDEPENDENT ON APPOINTMENT?
Yes

EXTERNAL APPOINTMENTS
- Moonpig Group plc

BIOGRAPHY
Jillwas appointed as a Non-Executive Director
tothe Boardon1July 2015.

Jillis also Chair of Tracsis, aleading provider

of software, hardware, data analytics/GIS and
services forthe transportindustries; a Non-
Executive Director of Ashtead Group plc, the
FTSE100internationalequipmentrental company;
aNon-Executive Director of UP Global Sourcing
Holdings plc, a FTSE smallcap consumer goods
business; andis Chair of Headland Consultancy,
aPRand Communications agency.

Jillbrings strong digital experience within retail
environments to the Board. Previously, Jillwas a
member of the Executive Committee at Tescoplc
where she held avariety of senior roles,and was
the Chief Executive Officer of JPBoden & Co. She
also spenttime as a management consultant
having started her career at Marks & Spencer.

APPOINTED TO PLC BOARD
July 2015

INDEPENDENT ON APPOINTMENT?
Yes

EXTERNAL APPOINTMENTS

+ Ashtead Group plc

+ UPGlobalSourcing Holdings plc
- Verde Bidco Limited (Headland)
« Tracsisplc

BIOGRAPHY
Jasvinder was appointed as a Non-Executive
DirectorontJanuary 2022.

Jasvinderis currently Managing Director of
Motor & Rescue at Direct Line Group, leading
motorinsurance strategy and business delivery
across household names such as DirectLine,
Churchilland Privilege. Sheisamember of the
Direct Line Group Executive Team andis also
sponsor of the Group’s Diversity & Inclusion
strands. Prior to this, she held anumber of roles
within Direct Line including most recently Chief
Strategy Officer and before that, Managing
Director of Direct Line for Business.

Jasvinderis a champion of gender diversity and
women in top positionsin business. She hasbeen
named on Green Park’s BAME 100 Board Talent
Index, onthe Cranfield University Top 100 women to
watchin2018listand also featured onthe Northern
Power Women list of ‘Top 50 Women to Watch'.

APPOINTED TO PLC BOARD
January 2022

INDEPENDENT ON APPOINTMENT?
Yes

EXTERNAL APPOINTMENTS
« UKInsurance Business Solutions Limited
- By MilesLtd
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BIOGRAPHY
Jeniwas appointed as a Non-Executive Director
on1March2016.

Jeniis currently VisaInc's SVP Global Head of
Merchant Sales and Acquirersresponsible for
driving the growth of digital commerce for the
world’s sellers. She joined Visain 2018 as the
Managing Director for UKand Ireland. Jeniwas
previously at Vodafone plc (1998 to 2017). Most
recently she held Group Directorroles across
product management and sales. Prior to that
she was Chief Technology Officer onthe UK and
New Zealand Executive Boards.

Jenistarted her career as a Telecommunications
Engineerin New Zealand and holds an MScin
Electronic Engineering from Cardiff University.

APPOINTED TO PLC BOARD
March 2016

INDEPENDENT ON APPOINTMENT?
Yes

EXTERNAL APPOINTMENTS
None
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Sigga Sigurdardottir Geeta Gopalan AmandaJames Claire Baty
Independent Non-Executive Director Independent Non-Executive Director Independent Non-Executive Director Company Secretary
0000 0200 0200 0

BIOGRAPHY BIOGRAPHY BIOGRAPHY BIOGRAPHY

Siggawas appointed as a Non-Executive
Director to the Board effective 1 November 2019.

Siggais currently part of the UK executive

team at Experian, responsible for their direct to
consumer business. Sigga has workedinthe
financial services industry since 2001 driving
customer-led digital transformation and change
in Fortune 500 and FTSE 100 companies, including
Chief Customer and Banking Officer at Tesco
Bank; Chief Customer and Innovation Officer at
Santander UK; and various customer and digital
roles at American Express around the world.

Sigga holds adoctorate in Leadership and
Innovation from Manchester Business School,
an MBA from IESE Business Schooland a BS
degreein Marketing from the University of
South Carolina.

APPOINTED TO PLC BOARD
November 2019

INDEPENDENT ON APPOINTMENT?
Yes

EXTERNAL APPOINTMENTS
- Frumtak Ventures

Geetawas appointed as a Non-Executive
Director to the Board effective 1 May 2024. She
willbe appointed as Senior Independent Director
and Remuneration Committee Chair with effect
fromthe 2024 AGM.

Geetacurrently serves as a Non-Executive Director
of Funding Circle plc, Intrum S.A. and as a Trustee of
The Old Vic Theatre. Sheis also a Non-Executive
Director of Virgin Money UK plc, and willstep down
fromthisrole on30 June 2024 atthe end of herterm.
Shehasbeenappointed as Non-Executive Director
atNatWest Group plc effective1July 2024. She
previously served as a Non-Executive Director of
Dechra Pharmaceuticals Ltd, Ultra Electronics plc,
WizinkBank SA, and Vocalink. She has over 25years
of experienceinfinancialservicesandretailbanking,
particularly payments and digitalinnovation.

APPOINTED TO PLC BOARD
May 2024

INDEPENDENT ON APPOINTMENT?
Yes

EXTERNAL APPOINTMENTS

+ Funding Circle plc

+ Virgin Money UK PLC (until 30 June 2024)
+ NatWest Group plc (from1July 2024)

Amanda will be appointed as a Non-Executive
Directorto the Board effective1July 2024. She
will be appointed as Audit Committee Chair with
effect fromthe 2024 AGM.

Amandais currently the Chief Financial Officer of
NEXT plc, one of the UK's largest FTSE100 fashion,
footwear,and home retailers. She hasan
extensive backgroundinfinance, having joined
the NEXT finance team over 28 years ago. She has
held variousroles within the finance department,
including leading the management accounting,
commercial finance, and operational finance
teamssince 2005. Amandajoined the NEXT plc
Boardin2015. Amanda brings not only deep
expertisein finance but also strong consumer,
retailand multi-channel experience. Amanda
will retire from the NEXT plc Board in July 2024
and willleave NEXTin September 2024.

APPOINTED TO PLC BOARD
July 2024

INDEPENDENT ON APPOINTMENT?
Yes

EXTERNAL APPOINTMENTS
« NEXT plc (until 26 July 2024)
- British Land plc (from1July 2024)
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Claire joined Auto Traderin July 2015
andis Company Secretary and Director
of Governance. Sheisresponsible for
corporate governance; legalservices;
regulatory compliance; procurement;
andriskmanagement.

Claire was previously Deputy Company
Secretary at Betfair Group plc and prior to that
was Company Secretary at Centaur Mediaplc.

Claireis aqualified accountant,a member
of The Chartered Governance Institute UK &
Ireland and holds an MBA from Manchester
Business School.

<> REPORT OF THE NOMINATION COMMITTEE P70 )

61-103

61

63

66

70

73

78

81

Governance overview

Board of Directors

Corporate governance statement

Report of the Nomination Committee

Report of the Audit Committee

Report of the Corporate
Responsibility Committee

Directors’ remunerationreport

100 Directors’report



Corporate governance statement

This Corporate governance statement explains key features of the Company’s
governance framework. The Company has complied in full with all provisions
of the 2018 UK Corporate Governance Code during the year.

This statement alsoincludesitems required by
the Listing Rules and the Disclosure Guidance
and Transparency Rules (‘DTRs’). The UK
Corporate Governance Code (the ‘Code’)is
available on the Financial Reporting Council
website at frc.org.uk.

CULTURE

Auto Trader has adistinctive culture thatis
values-led and underpinned by a diverse
andinclusive workforce. The Board plays an
importantrolein ensuring that this culture
remains aligned with our long-term strategy,
insetting values, demonstrating behaviours
consistent with these values, andin monitoring
the culture and behaviours of the organisation.

Ourorganisationalvalues have evolved over
time and the Board, along with our people,
redefined our values during the year to better
reflect the people we are today.

The Boardreceives a quarterly Cultural
Scorecard, designed to allow monitoring

of various culturalindicators such as staff
retention, diversity,investmentin training,
absences, employee engagement, customer
feedback and complaints.

WORKFORCE ENGAGEMENT

ABoard Engagement Guild has been established
as the core mechanism by which the Board
engages with the workforce. The Board
Engagement Guild comprises members from
acrossdifferent parts of the business, all of
whom are members of the Company’s other
existing guilds covering areas such as family &
wellbeing, diversity & inclusion, sustainability,
remuneration and our purpose and values.
Eachmember canvasses views and opinions
fromtheir colleagues to share with the Board.

The Board has decided thatitis not appropriate
to designate a specific Non-Executive Director
tocarryoutthisrole andinstead shares thisrole
across allNon-Executive Directors, and so the
Guild meets with the Chairand all Non-Executive
Directors (without Executive Directors or any
members of seniormanagement present).

Additionally there are anumber of well
established waysin whichthe Company engages
with the workforce, forexample, regular check-in
surveys; anannualemployee engagementsurvey;
attendance by Non-Executive Directors atsome
of our Diversity and Inclusion Guild events;
anannual conference and quarterly virtual
conferences and updates; regular sharing of
information from the CEO via emails and videos;
andinformalopen forums.

WHISTLEBLOWING

Awhistleblowing policy has beenadopted which
includes access to a whistleblowing telephone
service run by anindependent organisation,
allowing employees toraise concernsonan
entirely confidential basis. Reports are directed
to the Audit Committee Chairand the Company
Secretary. The Audit Committeereceives regular
reports onthe use of the service, any significant
reportsthathave been